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AFFILIATION  MEETING. 


big  deal  at  capital 


AD  CLUBS  HOLD  AN  INTERESTING 
SESSION  AT  CLEVELAND 
ON  SATURDAY. 


WASHINGTON  HERALD  SOLD  TO 
CLINTON  T.  BRAINARD  AND 
McCLURE  SYNDICATE. 


Cleveland,  Oct.  13. — The  gathering 
of  the  -Advertising  Affiliation  compris¬ 
ing  the  advertising  clubs  of  Cleveland, 
Buffalo,  Detroit  and  Rochester,  held  at 
Cleveland  on  Oct.  11  and  12,  was  at¬ 
tended  by  about  400  members  and 
proved  a  most  successful  and  enjoyable 
reunion. 

The  business  meetings  were  held  at 
the  Hollenden  Hotel.  The  subject  for 
the  morning  session  was  “How  to 
Make  the  Booklet  Produce.”  H.  C. 
Goodwin  of  Rochester,  was  the  chair¬ 
man. 

Francis  R.  Morrison,  advertising 
counselor  of  Cleveland,  was  unable  to 
be  present  and  his  paper  on  “What  Is  a 
Booklet?”  was  read  by  W.  S.  Gilbert,  of 
Cleveland. 

Morrison  defined  a  booklet  as  a  sales¬ 
man  traveling  by  mail — no  more  and  no 
less.  The  mission  of  the  booklet  is  to 
sell,  not  merely  to  illustrate  and  de¬ 
scribe.  It  must  carry  all  the  salient 
qualities  of  salesmanship.  It  may  ac¬ 
complish  no  more  than  is  often  accomp¬ 
lished  by  the  first  call  of  the  salesman 
in  person.  But  if  it  does  that,  it  has 
accomplished  much  at  comparatively 
little  cost. 

PUBLICITY  BY  BOOKLET. 

“Before  advertising  men  came  into 
the  field  advertising  was  wofully  in¬ 
efficient.  Real  excellence  in  advertising 

put  the  balance  sheet  in  first-class  Blumenfeld  Buy*  London  Globo.  Receiver  for^Hot  Springs  News.  belongs^  wholly  to  the  instrumentality  of 

shape.  I  hav;  worked  mighty  hard  dur-  71,^  London  Globe  was  purchased  this  The  Hot  Springs  (Ark.)  Daily  News 

ing  my  residence  in  Washington  and  ^eek  bv  a  syndicate  formed  bv  R.  D.  has  gone  into  the  hands  of  a  receiver  emphatically  is  this  true  of  the 

have  been  successful  in  no  small  degree  Blumenfeld  formerlv  of  New  York,  after  thirty-one  years  of  continued  ac-  booklet  part  ot  the  protession.  ine 
in  building  up  the  Herald.  It  now  has  London  correspondent  of  the  Her-  tivity.  George  H.  Lower,  who  bought  L  T 

more  morning  circulation  than  any  _ij  manaeine  editor  of  the  ^he  property  and  accepted  the  burden  of  would  fulfill  its  niission  in  the  field  of 

other  paper  in  the  city.  It  also  has  a  t  nndon  Dailv  Exnress  The  Globe  *  heavy  indebtedness  more  than  two  economic  merchandise.  It  must,  as  near- 

splendid  Sunday  circulation  and  a  which  is  said  to  be  London’s  oldest  eve-  years  ago,  filed  the  petition  for  a  receiv-  jx  as  possible,  convey  the  same  convmc- 

steadily  increasing  volume  of  display  newspaper,  was  bought  five  years  er  last  week,  and  Judge  Curl,  acting  spe-  ingsales-talk  as  the  best  salesman.  The 

advertising.  I  think  I  have  earned  a  airo  hv  Hildebrand  Harmsworth  a  ‘^‘al  chancellor  in  the  case,  named  Doug-  booklet  serves  as  an  independent  ad- 

rest,  and  i  propose  to  take  it  during  brother  of  Lord  Northcliffe  for  $430-  Hotchkiss,  of  the  Hot  Springs  vance  agent  to  the  ^rsonal  call  of  the 
the  next  few  weeks,  I  have  several  qaa  xhe  paper  is  to  be  run  in  connec-  Moving  Sentinel-Record,  to  take  over  effecBve  the  booklet 

matters  under  consideration.  S  with  the  Dai  v  Expresr  R  is  XL  ‘^e  property  as  receiver.  should  force  the  most  favorable  atten¬ 
tion  with  tne  uaiiy  ni^press  it  is  uiira  -  impresssion  on  the  recipient.” 

PAPM  WILL  BE  INDEPENDENT  Conservative  and  imperialistic  in  politi-  Co«.».nv*.  Joseph  Meadon,  vice-president  De- 

C.  T.  Bramard,  the  new  con  rolling  cal  policv.  Mergenthaler  Company*  Report. 

owner  refused  to  be  quoted  on  the  sub-  — -  .  -  .  The  Mergenthaler  Linotype  Co.  s  re-  typographical  layout  of  the  book- 

ject  of  purchase  price,  terms,  etc.,  but  New  Home  tor  Philadelphia  Record,  port  for  the  year  ended  Sept.  30,  1913,  jg^»  you  may  determine  the  size  and 

?ii^  Editor  and  Publisher  jo^n  Wanamaker  purchased  the  Bentz  just  issued,  shows  net  income  from  all  the  shape,  he  said,  but  you  cannot  de- 

at  he  had  been  negotiating  for  the  building  at  Broad  street  and  South  termine  the  typographical  layout  with- 

property  for  a  long  time  and  that  the  pgnn  Square.  Philadelphia,  on  Wednes-  5^  m  1912,  ^,733,269  m  1911.  and  $2.-  out  a  consideration  of  the  materials  it 

papers  were  signed  and  the  monev  paid  jay  for  $2,150,000.  The  property  is  as-  763,869  m  1910.  President  Philip  T.  to  be  printed  on.  Fashions  in  type 
over  on  Wednesday.  You  pn  say  for  5^55^^  ^t  $2,000,000  and  the  building  is  Dodge  reports  that  there  are  now  in  ex-  are  almost  as  ephemeral  as  that  of  dress, 

e.  said  Mr.  Bramard,^  thirteen  stories  high.  It  was  announced  istence  30,000  linotype  machines.  The  stock  controls  the  typographic  treat- 

ere  is  of  room  in  Washington,  ^bat  no  changes  will  be  made  in  the  ment.  A  good  printer  will  generally  be 

city  ot  324,000  'pormation,  for  two  building  immediately,  but  eventually  it  Newsdealers  Will  Protest  to  Mayor,  able  to  suggest  a  size  and  shape  that 

orning  newspapers.  The  Washm^on  jg  ^  be  used  for  the  home  of  the  Phil-  jbe  members  of  the  New  York  News-  oot  only  permit  of  giving  the  right 
Herald  will  ue  absolu  ely  independent  ^^elphia  Record.  dealers™  ASLion  w^i^  mLch  size  and  prominence  to  the  illustrative 

and  vou  can  print  that  m  caps.  ^  j  ,,  ^  features  but  will  also  make  the  size 

“One  consideration  which  influenced  J«ry  Ac,uiU  Circulation  Manager.  again'^tfhf  inform’  to  g'ood  proporUon.^  "with 

me  very  strongly  in  making  rny  decision  Annenberg,  circulation  manager  stand  ordinance  and  to  lav  their  eriev-  booklets  and  all  advertising  literature 

^  buy  the  MacLanahan,  Meyers  and  the  Chicago  Tribune,  was  found  not  ances  before  Mavor  Kline  At  a  meet-  ‘s  is  not  so  much  “Is  it  artistic,  is  it 
Curtis  interests  in  the  Washington  guilty  by  a  jury  at  Chicago,  last  week  in  jj,-  Sunday  the  failure  of  the  original?”  but  “how  does  it  sell  the 

Herald  was  the  obvious  way  in  which  Connection  with  the  shooting  of  Alexan-  goods?” 

the  control  of  that  property  would  en-  Belford.  The  jurors  were  put  forty-  termed  “a  cruel  iniustice”  The  discusses  productive  copy. 

able  me  to  conduct  the  business  of  the  five  minutes.  Belford  was  shot  in  the  newsdealer  believe  that  the  mavor  ve-  Ralph  M.  Bargtow,  assistant  secre- 
NkClure  Newspaper  Syndicate  more  chest  on  July  13  when  a  crowd  sur-  ^  ^  ynder  a  misunderstanding  ^ary  Rochester  Chamber  of  Commerce, 

efficiently  and  more  economically.  It  rounded  an  automobile  containing  An-  Jhreharee  being  r^ade  that  mIvoT&  ^poke  on  “Productive  Booklet  Copy." 
gaces  the  plant  of  the  Washington  nenberg  and  five  others  after  a  flash-  no^s  Ldtude  tlXd  the  bill  Las  mL  The  single  thing  that  characterizes  the 
Herald  at  my  disposal  to  relieve  the  fight  picture  had  been  taken  of  an  al-  ”  ‘ vital  and  best  literature  in  the  world, 

heavy  oressure  on  the  now  inadeouate  ornmbliTior  house  at  813  Maxwell  rcpreseniea  to  Mayor  is-ime.  .  . .  .  t_ 


CLINTON  T.  BRAINARD, 

NEW  CONTROLLING  OWNER  OF  THE  WASHINGTON  (d.  C.)  HERALD. 


(. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


October  i8,  1913. 


WASHINGTON  TOPICS.  not  the  oldest  newspaper  man  in  Wash-  CHICAGO  HAPPENINGS.  TO  INVESTIGATt  STATEMENTS. 

_  ington,  celebrated  his  seveoty-eighth  , _  _ 

H..  d..  “"*■  - 1^.  Jick  P.—  C...«I  WIU.  »  C.„. 

Got  Eyen  with  Marie  Dreuler —  Mr.  Croggan  is  .'till  an  active  writer  Goes  to  Balkan  States — William  pl«nt,  Ascertain  Their  Truth. 

Stephen  Bonsai  Appointed  Assist-  and  his  articles  on  “Old  Washington”  Geppert  Obtains  Three-Week  Stay  Postrnaster  ^neral  Burleson  is  pre- 


ant  Executive  Secretary  to  the  at  frequent  intervals  in  the  Star 

_  _  1  r  L  •  The  veteran  reporter  wrote  many  of 

Governor  General  of  the  Philippines  articles  which  appeared  at  the  time 
— Oldest  Journalist  in  the  City.  of  the  Civil  War,  and  recorded  the 
{Special  Correspondence.'}  progress  of  that  great  struggle.  In  this 

Washington,  D.  C.,  Oct.  16.— News-  capacity  he  came  in  contact  with  a  large 


Goes  to  Balkan  States— William  P»«nt,  Ascertain  Their  Truth. 

Geppert  Obtains  Three-Week  Suy  Postmaster  General  Burleson  is  pre- 
nm  •  ni  K  paring  to  institute  a  rigid  investigation 

-Newspaper  Men  s  Narrow  Escape  statements  of  circulation  filed  in 

in  Capsized  Sailboat — Stanley  Wa-  the  Post  Office  Department  by  the  news- 
terloo,  the  Veteran  Editor,  Dead.  papers  of  the  country  under  the  law  re- 
{Special  Correspondence.}  quiring  such  statements  twice  a  year. 

Chicago,  Oct.  15. — The  Press  Qub  .  circula- 


WASMINGTON,  U.  V..,  »_1CI.  lU. - IVCWS-  lie  v-aiiic  in  eui.iaei  niiii  a  laisv.  v-nienw,  vei.  lu. - i  lie  iiesa  hv  Inui  tnoon  iV. 

paper  men  who  were  lucky  enough  to  number  of  prominent  figures  in  the  opened  its  social  season  Saturday  even-  "  ’  V  ‘he 

geito  Cornish,  N.  H.,  with  President  war.  ing  with  an  entertainment  at  which  the  S  ^  kints  ffve  Wn 

Wilson  this  summer  have  been  over-  Cuba  has  a  press  agent  who  is  now  Woman’s  Auxiliary  Committee  aided  .  .u  .  manv  oaoers  have 

working  themselves  this  week  to  do  in  Washington  making  the  acquaint-  the  club  committee.  Cy  Warman  ren-  •  ci-rulation  reLrts^on  distrihntfnn 
nice  things  for  Marie  Dressier,  the  ance  of  newsoaper  correspondents  and  dered  an  illustrated  story  after  which  •  • .  -_a  ° 

actress,  and  her  husband.  J  H.  Dalton,  handing  out  “dope”  on  the  virtues  there  was  dancing.-  The  club  enter-  tigation  and  prosecution  of  all  such  of- 
playing  here  this  week.  W’hen  the  cor-  of  the  island  republic.  The  press  tamed  the  Premier  of  Manitoba  and  jg  planned 

respondents,  marooned  in  a  lonesome  agent  is  George  Reno,  who  for  years  Winnipeg  officials  at  luncheon  Thurs-  department  are  lie- 

hotel  in  W’indsor,  were  ready  for  any  was  w’ar  correspondent  in  Cuba  for  da^  ta  •  i  r  i  •  j-  t  'og  supported  b'^  the  leading  newspaper- 
crime,  the  Daltons  came  forward  and  New  York  newspapers.  His  official  Harry  Daniel,  formerly  city  editor  of  countrv  on  the  ground  that  the 

turned  “Loafhaven,”  their  summer  es-  title  is  chief  of  the  Bureau  of  Informa-  the  Inter-Ocean,  and  Walter  N.  Burns,  will  be  valueles;  unless  the  utmost 
tate,  over  to  them.  tion,  a  job  especially  created  by  Presi-  Sunday  editor  of  that  pai^r,  have  writ-  exactness  in  circulation  statements  is  en- 

Monday  ni^ht  David  Lawrence,  of  dent  Menocal.  ten  a  one-act  newspaper  play  which  was  forced 

the  Associated  Press;  F.  E.  Ackerman,  Leroy  T.  Vernon,  the  Washin^on  presented  at  the  Indiana  Theater  for  j^e  investigation  will  be  conducted 
of  the  United  Press,  and  L.  Ames  correspondent  of  the  Chicago  Daily  the  first  time  the  other  evening.  It  is  throuo'h  the  postal  inspectors  through- 
Brown,  of  the  New  York  Sun,  w'ere  News,  was  bom  in  Wilmmgton,  O.,  in  entitled  The  Yellow  Streak.”  out  the  countrv.  and  a  complete  report 

hosts  at  a  box  party  and  dinner.  Tues-  1878.  His  father,  James  M.  Vernon.  'Bernard  Kendrick,  a  local  newspaper  on  all  statements  will  be  gathered  with- 

day  night  they  started  to  be  hosts  at  was  a  newspaper  man  for  thirty  years  man,  has  been  made  private  secretary  a  short  time.  The  first  investigatio  i 

an  informal  reception,  at  the  home  of  before  him.  to  Charles  J.  Vopicka,  newly  appointed  will  be  directed  against  the  newspapers 

Leroy  was  city  editor  of  the  Everett  United  States  Minister  to  the  Balkan  concerning  which  complaints  have  been 
(Wash.)  Times  in  the  late  nineties.  He  States,  also  from  Chicago.  Mr.  Vopicko  filed,  but  a  general  investigation  of  all 
reported  for  the  Chicago  Inter-Ocean  at  left  Chicago  for  his  new  post  this  week,  statements  on  file  is  expected  to  Ik 
the  University  of  Chicago  from  1898  to  William  Geopert,  convicted  editor  of  made. 

1900,  and  was  connected  with  various  the  Musical  Courier,  has  secured  a  three  Where  it  is  established  that  the  law- 
college  publications.  He  was  a  member  weeks’  continuance  from  the  Appellate  has  been  deliberately  evaded,  rigorous 
of  the  regular  staff  of  the  Inter-Ocean  Court  for  filing  briefs  supplemental  to  prosecutions  will  follow-  to  serve  as  a 
from  January,  1901,  to  May,  1902.  suing  out  of  the  writ  of  error  and  warning  that  both  the  letters  and  the 
He  was  political  editor  and  legislative  supersede  as  from  the  verdict  and  judg-  snirit  of  the  law  must  be  met. 

correspondent  of  the  Chicago  Daily  ment  of  Judge  Dibell  sentencing  him  - 

News  from  June’  1902’ to  October’  1903.  for  two  years  for  conspiring  against  ^ew  Haven  PublUher  Bankrupt. 

Mr.  Vernon  has  been  Washington  cor-  John  V.  Steger.  .  r>  i.  u  i 

respondent  for  the  Chicago  Daily  News  Six  newspaper  men,  Clark  Spearman,  R-.  Bolton,  a  well^nown  news- 

for  the  last  ten  years.  He  is  a  mem-  William  Hilbert,  John  Just,  Paul  Will-  Paper  publisher  of  New  Haven,  Conn., 
ber  of  the  National  Press  and  Gridiron  iams,  Spearman  Lewis  and  Terrence  p  petition  in  bankruptcy  in  the 

clubs,  and  was  director  of  publicity  of  Ramsager,  who  had  gone  out  for  a  sail  <  e'i7-^o  ha 

the  National  Taft  Bureau  from  Feb-  on  Lake  Michigan  in  a  small  yacht  had  ^  V  !r  induding  a  dis- 

ruary,  1912,  up  to  and  including  the  Re-  their  lives  endangered  Sunday  after-  P'^^ed  claim  o*  the  New  Haven  Timc« 
publican  national  convention.  noon  by  the  capsizing  of  the  craft.  They  ’  " 

THE  PRESS  CMIERV  ^  mile  off  shore  and  were  finally 

.....  rescued  by  row  boats  sent  out  to  them,  *  '  k  ^te  notes  and 

The  standing  committee  of  Washing-  w-aukbcan  editor  indicted.  ought  to  be  paid  by  other 

ton  correspondents  has  decided  that  upon  \  grand  iurv  at  Waukeean  Ill  has  t-arties  thereto."  His  stock  in  the 

special  days  in  either  the  House  or  the  indictid  an  editor  there  fo^  printing  a  Stamford  (Conn.')  Evening  Bulletin  Mr. 

Senate  that  visitors  will  not  be  granted  letter  from  a  man  who  was  held  by  the  Bolton  lists  as  worthless.  Mr.  Bolton 

the  privileges  of  the  press  galleries.  Only  grand  jury  in  which  the  man  claimed  nasbecnengagedinthe  newspaperbusi- 

the  regular  members  of  the  galleries  will  the  justice  who  tried  him  was  in  the  ness  for  some  years.  He  was  connected 

be  entitled  to  admission,  and  then  only  habit  of  getting  drunk.  The  jury  re-  1  Publishing 

Tr  p«v  T  upon  the  presentation  of  their  gallery  fused  to  indict  the  man  the  justice  had  the  Stamford  Bulletin  and  the 

LE  KOY  1 .  V  ERNON.  New  Haven  Palladium,  and  at  one  time 

Perrv  .\rnold  Washington  manager  of  Secretary  McAdoo  has  announced  the  on  the  complaint  of  friends  of  the  of-  bu^ness  manager  of  the  New 

the  United  Pre.s,  but  Miss  Dressier  appointment  of  George  R.  Cooksey,  of  fended  justice.  Haven  Times-Leader  He  has  been 

unset  arrangements  bv  sending  some  Associated  Press,  as  private  secre-  Stanley  Waterloo,  a  veteran  editor  publishing  a  paper  at  Woodmont,  lateh. 

groceries  ahead  of  her  and  spending  to  succeed  Byron  R.  Newton,  who  and  writer,  died  at  Union  Hospital  Sat- 

most  of  her  time  in  the  kitchen,  making  has  been  advanced  to  the  position  of  urday  after  a  long  illness  of  pneumonia,  Five  Travel  Lecture*  by  O’Donnell, 

the  “company”  some  spaghetti.  Wednes-  Assistant  Secretary  of  the  Treasury,  aged  sixty-seven.  At  one  time  he  was  Hugh  O’Donnell,  until  recently  busi- 
day  night  -vir.  and  Mrs.  Dalton  were  Mr.  Cooksey  is  a  resident  of  Washing-  one  of  the  owners  of  the  St.  Louis  ness  manager  of  the  Philadelphia  Press, 

entertained  at  dinner  in  the  “cabinet  D.  C.,  and  has  been  connected  with  Journal.  Later  he  was  editor  of  the  St.  has  actively  entered  upon  the  lecturing 

room”  at  the  University  Club,  and  Associated  Press  for  a  period  of  Louis  Republic.  He  also  was  connected  platform  in  a  series  of  travel  lectures 

Thursday  night  William  N.  Taft,  of  the  about  ten  years  devoting  most  of  his  with  the  St.  Louis  Globe-Democrat  and  covering  Panama,  Egypt,  Palestine,  Da- 

National  News  Service,  was  host  at  a  to  the  Treasury  and  the  Depart-  St.  Louis  Chronicle.  He  founded  the  mascus.  Constantinople,  Athens  and  Ire- 

dinner  of  Justice;  and  therefore  is  St.  Paul  Day  and  later  was  editorial  land.  The  first  of  this  series  of  lectures 

The  festivities  were  cut  short  Friday  familiar  with  the  official  routine  of  the  writer  on  the  Chicago  Tribune.  Mr.  was  given  at  the  Carnegie  Lvceiim 
when  the  correspondents  had  to  accom-  Treasury  Department  and  has  a  general  Waterloo  was  twice  president  of  the  on  Sunday  evening,  Oct.  12,  and  they 
pany  the  President  to  the  southern  drill  acquaintance  among  public  men.  Mr.  Chicago  Press  Club,  and  has  spent  most  are  to  continue  for  four  Sundays  sue- 
grounds.  Mr.  and  Mrs.  Dalton  got  up  Cooksey  is  one  of  the  most  popular  of  his  time  there  lately.  His  funeral  was  ceeding  that  date.  It  is  predicted  that 

early  and  saw  that  they  got  off  without  young  newspaper  men  in  Washington,  is  held  from  the  Press  Club  Tuesday  Mr.  O’Donnell,  who  has  always  been 

mishap.  ^  versatile  writer,  and  enjoys  the  confi-  mining.  „  „  .  ,  .  known  as  an  orator  of  exceptional  ahil- 

Stephen  Bonsai,  of  New  York,  au-  dence  and  esteem  of  all  those  with  The  Daily  Law  Bulletin  and  its  other  jty,  will  more  than  make  good  on  the 
thor.  magazine  and  news  writer  and  whom  he  has  been  mo^  closelv  asso-  publirations  has  moved  into  new  quar-  lecture  platform. 

publicist,  has  been  appointed  assistant  ciated.  Since  the  incoming  of  the  new  ters  in  the  basement  of  the  Teutonic  _ 

executive  secretary  to  the  Governor  administration  he  has  made  many  warm  building.  Fifth  avenue  and  Washington  ^  Mu.t  L».v«  Mexico 

General  of  the  Philippines.  .Appoint-  friends  among  members  of  the  Cabinet  street.  ,  rr  r 

ment  of  Mr.  Bonsai  as  a  member  of  and  others  of  the  new  officials  and  is  The  Goss  Printing  Press  Co.,  recently  Artlmr  Ternple,  staff  writer  for  a 
the  municipal  board  of  Manila  was  just  well  liked  among  officers  of  the  Treas-  sold  one  of  its  web  presses  to  a  coun-  ^ew  )^rk  ^blication  was  released  at 
announced*^  bv  the  Governor  General,  ury  Department.  try  weekly  at  Hastings,  Mich.,  which  Eagle  Pass,  Tex.,  last  Sunday.  ar- 

In  this  post  Mr.  Bonsai  succeeds  Area-  Custom  officers  have  been  notified  by  has  an  unusually  large  circulation  for  rest  in  Piedras  Negras,  Mex.  on  a 

dio  Arellano  a  Filipino.  the  Treasury  Department  to  collect  such  a  paper  and  is  able  to  afford  a  charge  of  making  seditious  statements 

Josephus  Daniels,  Secretary  of  the  countervailing  duties  on  all  printing  pa-  pr«s  usually  used  by  a  large  city  daily,  alleged  to  have  been  printed  in  the  pu  )- 
Navv  is  a  hanov  man.  He  has  just  per  valued  above  two  and  one-half  cents  ^  The  Bruce  Publishing  Co.,  Milwaukee,  writes.  Con.  u 

returned  from  Raleigh  N.  C,  where  he  a  pound  imported  from  British  Colum-  is  to  establish  at  once  a  new  publication  Blocker  was  instrumental  in  securing 
had  attended  the  housewarming  cere-  bia.  Quebec,  Finland  or  Portugal.  The  to  be  known  as  the  Industrial  Arts  his  release,  which  is  said  to  have  been 
mony  upon  the  completion  of  a  new  Canadian  reciprocity  treaty  entered  free  Magazine,  with  offices  in  Chicago  and  conditional  on  his  departure  tn  m 
plant  for  the  Raleigh  News  and  Ob-  all  paper  under  four  cents  a  pound.  The  New  York.  It  will  deal  with  manual  Mexico  and  a  promise  to  say  nothin., 
server,  of  which  he  is  editor.  The  order  will  result  in  the  assessment  of  training,  industrial  education,  drawing  turther  about  the  revolution, 
building  was  destroyed  by  fire  several  twelve  per  cent,  plus  the  countervailing  and  the  household  art  in  the  schools. 

months  ago.  It  has  now  been  restored,  duty  equal  to  the  export  duty  imposed  Wilson  H.  Henderson,  director  of  vo-  Increase  in  Journalism  Student*, 
and  Mr.  Daniels  feels  that  he  will  not  by  the  country  of  origin  of  the  paper  ^tional  training  and  principal  of  the  Registration  records  show  that  1"8 
have  to  worry  any  more  about  his  edi-  above  two  and  one-half  cents  in  value.  (Ind.)  Night  Schools,  will  students  enrolled  for  the  journalistic 

torial  business  while  he  is  running  the  -  managing  editor.  work  at  the  University  of  Wisconsin, 

Navy  Deoartment.  Members  of  the  The  Rev.  Karl  Von  Krug,  pastor  of  ]  ~  Madison,  at  the  end  of  one  week’s  activ- 

Legislature  and  prominent  officials  of  the  First  Stroudsburg  Church  of  East  .  The  Association  of  National  Adver-  ities.  There  are  forty  freshmen  in  thi.s 
North  Carolina  attended  the  house-  Stroudsburg,  Pa.,  purchased  the  Mom-  tising  Managers  has  gpven  Columbia  department.  The  enrolment  shows  an 
warming.  _  ing  Press  last  .Wednesday.  He  will  take  University  $350  for  a  special  fellowship  increase  of  twenty  per  cent,  over  figures 

James  Croggan,  one  of  the  oldest,  if  personal  charge  of  the  paper.  this  year.  for  last  year. 


Le  Roy  T.  Vernon. 


'  ;,^^>c'^y^' 


October  i8,  1913. 
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MEMBERS  AND  GUESTS  PRESENT  AT  THE  OPENING  SPHINX  CLUB  DINNER  AT  THE  WALDORF-ASTORIA.  OCT.  14. 

SPHINX  CLUB  DINNER.  a  supplementary  course  in  instruction  told  about  the  first  dinner,  when  covers  stood,”  continued  the  president.  “Gen- 
_  *  in  the  higher  grades  of  public  schools  were  laid  for  sixteen,  and  how  the  club  tlemen,  what  am  I  going  to  do?  Mr. 

I  j  r»"  •  provide  youths  with  elementary  has  grown  from  one  banquet  hall  into  Berri  is  here.  He  is  a  splendid  after- 

R.  H.  Grant  Leads  Discussion  on  knowledge  of  the  pursuits  they  intend  another,  and  then  outgrown  that  until  dinner  speaker,  but  I  am  under  obliga- 

Industrial  Education  at  Notable  to  follow  on  leaving  school.  the  average  attendance  is  over  200  at  tion — in  fact  strictest  orders  from  Bob 

Gathering _ Silver  Vase  for  Oscar  Education  in  its  relationship  to  adver-  the  monthly  dinners.  Huntsman — not  to  call  on  him.”  Where- 

_ p.  M'  t  T  Iks  b  B  J  and  selling  makes  the  salesman  The  dinner  was  held  in  the  Astor  Gal-  upon  Mr.  Berri  arose  and  congratulated 

ive-  inu  e  a  j  .  .  advertising  writer  most  effective  lery,  and  just  before  the  guests  sat  down  the  club  on  having  a  “live  wire”  as 

Greenhut  and  Henry  C.  Brown.  and  develops  the  theory  of  education  in  to  dinner  an  interesting  diversion  was  president.  “I  sometimes  wonder  whether 
The  one  hundred  and  twenty-seventh  salesmanship  and  the  surest  method  of  offered — the  turning  out  of  all  electric  Bob  is  working  for  me  or  I  am  work- 
dinner  of  the  Sphinx  Club  of  New  York  making  effective  salesmen.  lights.  The  calcium  spot-lighted  a  hand-  ing  for  him.”  said  Mr.  Berri.  “We  have 

was  held  at  the  Waldorf-.Astoria  Hotel  Mr.  Greenhut  declared  that  salesmen  some  young  woman,  Miss  Alice,  the  had  a  splendid  example,  to-night,  of  in- 

on  Tuesday  evening,  Oct.  14.  are  “born,  not  made”;  that  education  is  daughter  of  Samuel  Moffet,  who,  in  per-  dustrial  education.  I  was  stopping  at 

Seated  at  the  guest  table  with  the  "of  a  paramount  essential  to  good  sales-  feet  diction,  told  about  the  Sphinx.  The  the  hotel  not  long  ago,  and  was  up  pret- 
president  of  the  club,  E.  D.  Gibbs,  was  manship.  “The  correspondence  school  diners  then  sat  down  to  the  enjoyment  ty  late  at  dinner;  and,  on  retiring,  said 
Frank  A.  Munsey,  Conde  Nast,  owner  type  of  salesman,”  he  said,  “is  too  new  of  a  sumptuous  repast.  The  menu  was  ‘good-night’  to  Oscar.  The  next  morn- 
of  Vogue;  William  Berri,  owner  of  the  to  have  fair  and  full  judgment  passed,  as  follows:  ing  I  was  up  nretty  early,  in  fact,  down 

Brooklyn  Standard  Union ;  Howard  Da-  hut  thus  far  he  has  not  made  any  im-  Cape  Cod  Oyster  Cocktail  in  the  lobby  about  seven  q’clock.  I  met 

vis,  business  manager  of  the  New  York  pression  on  the  success  of  the  natural  .  (Contnued  on  page  350.) 

.Vmerican  and  chairman  of  the  member-  born  seller  of  goods.”  aviar  on  toast 

ship  committee ;  Collin  Armstrong,  the  believes  in  responsibility.  Celery  Radishes  Olives 

well-known  advertising  agent;  Isaac  F.  Henry  C.  Brown  expressed  the  belief  Planked  Whitefish 

Marcosson,  a  frequent  contributor  to  the  that  the  best  way  to  get  “good  results”  Cucumber  Salad,  German  style 

magazines;  J.  T.  Watson,  and  Barrett  from  salesmen  was  to  put  responsibility  — — 

.\ndrews,  advertising  manager  of  Vogue  on  their  shoulders.  He  said,  “Make  the  Dry  Monopole  Brut  1906 

Covers  were  laid  for  _(M)  members  and  salesman  depend  on  himself  and  then  Mushrooms  a  la  Sphinx 

guests.  It  IS  said  that  the  meeting  was  depend  on  him.”  He  made  a  hit  by  com-  - 

the  most  successful  in  the  history  of  the  paring  the  merits  of  “Connie”  Mack  and  „  i  rt'j* » 

uliih  T  1-  'T'  Cauliflower,  Hoilandaise  Stuffed  Baker  Potatoes 

It  «.oc  thot  tl,»  J®’’"  MoGtaw  as  managers,  saying  Boiled  Onions  Cranberry  sauce 

It  was  apparent  that  the  presidents  Mack  gets  the  right  players  and  - 

desire  was  to  stimulate  interest  by  go-  pufg  tfjg  plsy  up  to  them,  while  McGraw  Pumpkin  Pie  Old  English  Cheese 
ing  back  to  the  old  idea  of  getting  the  directs  every  move  in  the  game.  “The  C^^e 

men  on  the  floor  and  having  them  give  results  speak  for  themselves,”  said  Mr.  Black  and  White  Scotch  Flora  de  Cuba  Caronas 
three-  to  fiye-minute  talks,  relating  prac-  Brown.  Hunter  Baltimore  Rye  Waldorf-Astoria  Ideals 

tical  experiences.  There  was  a  lively  Undoubtedly  th^  feature  of  the  eve-  Seltzer  and  Carbonic  Waters 
interest  in  the  remarks  of  Benedict  J.  ^i^g  .^,,35  tke  presentation  to  Oscar  The  evening  was  enlivened  by  Mr. 

Greenhut,  of  Gr^nhut  -  Siegel  Cwper  XgcJjirky,  the  long-famous  head  waiter  Gilroy  and  his  quartette,  who  sang  some 

Co.,  and  Henry  C.  Bfown,  advertising  ^^d  now  one  of  the  assistant  managers  of  their  latest  creations :  “There’s  a  Girl 

and  sales  manager  of  the  Victor  Talking  George  C.  Boldt,  of  a  tall,  very  in  Havana,”  “If  You  Talk  in  Your 

Machine,  who  replied  in  five-minute  handsome  silver  vase,  as  a  mark  of  af-  Sleep,”  “Row,  Row,  Row,”  and  “When 

.spe^hes  to  the  orator  of  the  evening,  fection  and  gratitude  from  the  members  I  Get  You  Home  To-night.” 

b.  H.  Grant,  one  of  the  leading  expo-  ^f  the  Sphinx.  Facsimilies  of  the  sig-  A  pleasant  incident  was  the  way  in 
nents  of  salesmanship  of  the  Natmnal  natures  of  the  members  were  engraved  which  the  president  of  the  club,  E.  D. 

I  ash  Register  Co.,  who  rame  from  Day-  upon  the  vase  under  the  inscription,  Gibbs,  brought  William  Berri  to  his 
ton,  O.,  in  response  to  the  invitation  of  “Oscar,  we  love  vou.”  The  workman-  feet.  Mr.  Gibbs  said,  “There  is  one  man 
the  Sphinx.  *  gj^jp  ^  refined  and  elegant  char-  who  runs  this  organization— in  fact,  it 

Mr.  Grant  told  of  the  needs  of  the  in-  acter'  and  typified  the  splendid  results  is  a  one-man  affair.  This  job  of  being 
dustrial  world  for  better  education  of  secured  by  the  artists  of  the  John  Wan-  under  Bob  Huntsman  isn’t  what  it’s 

the  raw,  young,  human  material.  “There  amaker  organization.  cracked  up  to  be.  Talk  about  industrial 

is  a  great  economic  waste,”  Mr.  Grant  The  presentation  speech  was  made  by  education — it  isn’t  to  be  compared  with 
said,  “in  the  general  failure  to  provide  R.  F.  R.  Huntsman,  advertising  mana-  working  for  Bob  Huntsman.  It  was  only 
education,  preparatory  for  the  work  of  ger  of  the  Brooklyn  Standard  Union,  yesterday  that  Bob  came  to  me  and  said, 
life,  for  children  who,  with  few  excep-  and  treasurer  of  the  club.  Oscar  made  ‘One  of  our  oldest  members,  William 
lions,  often  leave  school  at  fourteen,  to-  a  gracious  reply,  in  which  he  spoke  of  Berri,  will  be  present;  but,  under  no 
lally  unprepared  for  commercial  or  in-  h-mself  as  a  man  of  labor,  and  told  circumstances  are  you  to  call  on  him  for 
dustrial  life  and  waiting  until  the  age  how  he  had  worked  hard  and  long.  He  any  remarks.’ 

I  >f  sixteen  to  go  to  work.”  He  advocated  recounted  the  early  days  of  the  club,  “Now,  that  must  be  distinctly  under- 


Radishes 


Vase  Presented  to  Oscar  Tschirky  of 
THE  Waldorf-Astoria. 


( 


McCALL  ATTACKS  N.  Y.  WORLD. 

Mayoralty  Candidate  Vow*  a  Life 
Fifht  Against  Ml'.  Pulitzer. 

Declaring  that  the  New  York  World 
is  a  menace  to  the  community,  and  add¬ 
ing  that  he  intended  to  do  everything  in 
his  power  “to  curb  the  dangerous  li¬ 
cense  of  the  press,”  Edward  E.  McCall, 
Tammany  candidate  for  Mayor  of  New 
York,  delivered  himself  on  Monday  of 
a  vitriolic  attack  upon  certain  metro¬ 
politan  newspapers  which  are  not  sup¬ 
porting  him.  He  directed  his  attention 
particularly  at  the  World  and  the  Trib¬ 
une. 

"I  am  going  to  try  to  arouse  senti¬ 
ment  against  that  cub  Pulitzer  in  this 
community.’  said  Mr.  McCall,  referring 
to  Ralph  Pulitzer,  editor  of  the  World, 
“and  I  think  the  time  is  rioe  for  it.  If  I 
am  elected  mayor  I  will  use  every 
ounce  of  power  in  me,  officially  and 
personally,  to  drive  that  cub  from  his 
present  attitude  of  attacking  and  revil¬ 
ing  public  men. 

“I  have  got  his  record  in  Harvard  at 
my  fingers’  ends.  I  suppose  he  will  try 
to  open  the  doors  of  the  jail  on  me.  as 
he  did  on  Gaynor,  but  he’ll  find  that  I 
will  go  further  than  Gaynor  did. 

“I’ll  teach  that  cub  that  the  time  has 
come  to  stop  his  personal  abuse  of  pub¬ 
lic  men.  I’ll  make  it  mv  business  to  try 
to  stop  this  degradation  of  iournalism. 
Decent  journalism  and  fair  fighting  are 
all  right,  but  I  intend  to  appeal  to  the 
citizens  of  this  city  to  drive  at  this  as¬ 
sassin  of  character  and  put  him  out  of 
business.” 

“There  arc  other  newspapers  of  the 
same  stripe.”  continued  the  Democratic 
candidate,  “although  they  haven’t  attack¬ 
ed  me  personallv.  There  is  the  Tribune, 
for  instance.  I  don’t  allow  either  to 
cross  the  threshold  of  mv  house.” 

LAUNCHING  AEROPLANES  AT  SEA 


H.  A.  W.  Wood  Contribute*  lntere*t- 

ing  Article  on  Subject  to  Flying. 

Henry  A.  Wise  Wood,  president  of 
the  Autoplate  Co.  of  America,  the 
Wood  Flong  Co.  and  the  Wood  Bros., 
newspaper  engineers,  contributes  an  in¬ 
teresting  article  to  the  Octob  r  number 
of  Flying,  the  Aero  Club  of  America 
bulletin,  on  “Launching  and  Recovering 
•Aeroplanes  at  Sea.”  The  article  is 
profusely  illustrated  with  reproductions 
of  photographs  of  “The  Bleriot 
Launching  Devices,”  “Lieutenant  Elly- 
son  Going  Into  the  Air  from  the  Navy’s 
Catapult,”  “Having  Caught  the  Cable 
While  in  Flight,  Pegoud  Is  Shown  as 
Resting  Preparatory  to  Another 
Launch,”  “The  Bleriot  Cable  Guiding 
and  Engaging  Apparatus  in  Detail,” 
“Ely  Flying  from  the  United  States 
Ship  Birmingham  to  Shore” — the  first 
flight  from  a  ship,  “Elv  Alighting 
-Aboard  the  United  States  Ship  Penn¬ 
sylvania.” 

Mr.  W’ood  writes  in  an  entertaining, 
forceful  style  and  gives  a  great  deal 
of  information  with  reference  to  the 
realm  of  the  air  of  peculiar  and  fasci¬ 
nating  moment  to  the  lay  reader.  It 
is  such  an  article  as  any  newspaper 
man  will  enjoy.  The  official  organ  of 
the  Aero  Qub  is  published  by  Henry 
Woodhouse  at  the  office  of  the  -Aero 
Club  of  America,  297  Madison  avenue, 
and  sells  at  t'.venty-five  cents  the  copy. 

Favor*  Clear  Path  for  New*  Wagon*. 

That  newspaper  wagons  be  classed 
with  ambulances  and  mail  wagons  as  to 
right  of  way  is  the  opinion  of  Magis¬ 
trate  Levy,  of  the  Yorkville  Court, 
When  two  drivers  for  evening  newspa¬ 
pers  were  arraigned  before  him  on  the 
charge  of  exceeding  the  speed  limit,  the 
magistrate  fined  them,  but  suspended 
sentence.  “If  they  were  forced  to  obey 
the  regulations,”  declared  the  magis¬ 
trate,  “the  late  editions  would  not  get 
into  the  hands  of  readers  before  the 
next  morning.  I  would  recommend  an 
amendment  to  the  charter,  permitting 
them  greater  privileges.” 


Fire  destroyed  the  building  and  plant 
of  the  Dayton  (Wash.)  Courier. 
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Official  Statement  of  THE  GRAND  RAPIDS  (Mich.)  PRESS 

The  Evening  Press  Sworn  Statement 

Made  Under  the  Federal  Law 


Statament  of  th*  owBorsh'v,  managomMt,  oironlztlon,  ate.,  of  TKS  SVEX- 
ZEO  PEB8S,  pabllzh*d  dally  azoopt  Bundaya  at  Grand  Erplda,  Xioli.,  ra^nlrad 
by  tba  Act  of  Any.  34,  1318. 

NOTE) — This  statem«nt  is  to  be  made  in  dupliioate,  both  copies  to  be  de¬ 
livered  by  the  publishers  to  the  'postmaater,  who  will  send  one  copy  to  the 
Third  Assistant  Postmaster-General  CDdvlslon  of  dassilloatlon),  Washington, 
D.  C.,  and  retain  the  other  in  the  files  of  the  postotflce. 

Gditor — Bdmund  W.  Boo'th,  Grand  Rapids,  Mich. 

Managing  Bdiitor—H.  B.  Stitt,  Grand  Rapids,  Mich. 

Business  Manager — E.  W.  Booth  (General  Mansiger),  Grand  Rapids,  Mich. 

Publisher— THE  EVENING  PREISS  COMPANY.  George  G.  Booth,  Presi¬ 
dent,  Grand  Rapids,  Mich. 

Owners:  (If  a  corporation,  glv*  namaa  and  addraasaa  of  stockholdars 
holding  1  par  cant,  or  more  of  total  amount  of  stock.) 

George  G.  Booth — ^Birmingham,  Mich. 

Ralph  H.  Booth — Detroit,  Mich. 

Thomas  J.  O’Brien — Grand  Rapids,  Mich. 

James  S.  Booth — Detroit,  Mich. 

James  S.  Booth,  Trustee — Detroit,  Mich. 

Willoughby  D.  Bough  ton — Grand  Rapids,  Mich. 

Eldmund  W.  Booth— Grand  Rapids,  Mich. 

James  S.  Booth  is  trustee  for  Mrs.  Henry  T.  Wirgman,  Winchester,  Va; 
Mrs.  C.  M.  Miller,  Detroit,  Mich.;  Mrs.  William  A.  Pratt,  Detroit,  Mich.,  end 
Mrs.  A.  C.  McGraw,  Birmingham,  Mich. 

Known  bondholders,  mortgagees  and  other  security  holders,  holding  1  per 
cent,  or  more  of  total  amount  of  bonds,  mortgages  or  other  securities! 

No  bondholders,  t>o  mortgagees  and  no  security  holders. 

Average  number  of  copies  of  each  Issue  of  this  publication  sold  or  dis¬ 
tributed  through  the  mails  or  otherwise,  to  paid  subscribers  during  the  six 
months  preceding  the  date  of  this  statement,  63,546. 

This  figure  does  not  include  return  copies,  unsold  copies,  samples,  corre¬ 
spondents  or  newspaper  exchanges,  copies  furnished  advertisers,  but  is  the 
net  paid-for  circulation. 

EDMUND  W.  BOOTH,  Editor  and  General  Manager. 

Sworn  to  and  subscribed  before  me  this  first  day  of  October,  1913. 

(SEAL)  CLARK  L.  BROWN,  Notary  Public. 

(My  commission  expires  on  Jan.  24.  1915.) 


GAZETTE’S  STATEMENT  OF 
PAID  CIRCULATION 

Required  by  United  States  Government 

This  statement  is  open  to  examination  by  the  A.  A.  A.  or 
any  advertiser.  Any  statement  that  is  not,  is  subject  to  sus¬ 
picion,  as  the  Government  Act  of  August  24  specifies  no  penalty 
for  making  an  incorrect  or  false  statement. 

Statement  of  the  circulation  of  THE  GAZETTE,  pub¬ 
lished  daily,  except  Sunday,  at  Schenectady,  N.  Y.,  required 
by  Act  of  August  24,  1912: 

Average  number  of  copies  of  each  issue  of 
this  publication  sold  or  distributed,  through 
the  mails  or  otherwise,  to  paid  subscribers 
during  the  six  months  preceding  the  date  of 
this  statement  (Oct.  1,  1913), 


21,207 


A.  N.  LIECTY, 

Sec’y  and  Mgr. 

Sworn  to  and  subscribed  before  me  this  6th  day  of  October, 
1913-  HENRY  A.  ALLEN,  JR., 

(Seal)  Notary  Public. 

(My  commission  expires  March  30,  1915.) 


October  18,  1913. 

FLIGHT  ACROSS  THE  ATLANTIC. 

Lord  Northcliffe  Say*  Hi*  Offer  of 
$50,000  May  Soon  Be  Won. 

Lord  Northcliffe,  who  sailed  for  home 
on  the  Adriatic  last  week  after  a  few 
weeks’  stay  in  the  United  States  and  in 
Newfoundland,  where  he  has  an  im¬ 
mense  paper  manufacturing  plant,  last 
year  offered  $50,000  to  the  first  aviator 
who  would  cross  the  Atlantic  from  any 
point  whatsoever.  This  was  a  continua¬ 
tion  of  the  series  of  big  prizes  he  had 
been  offering,  beginning  with  that  of 
^,000  to  the  first  man  to  cross  the  Eng¬ 
lish  Channel  in  an  aeroplane.  Next 
came  the  offer  of  $50,000  for  a  flight 
from  London  to  Manchester.  Then  the 
prize  of  $.')0,000  offered  to  the  man  who 
made  a  circuit  of  Great  Britain  over¬ 
land.  Lord  Northcliffe’s  other  offer  was 
a  prize  of  $25,000  to  be  given  for  the 
first  waterplane  circuit  of  Great  Britain. 
This  has  not  been  won  yet. 

Under  Lord  Nortlicliffe’s  terms,  the 
aviator  must  cross  the  Atlantic,  as 
short  a  distance  as  from  Newfound 
land  to  Iceland,  or  1,690  miles,  and  the 
prize  is  open  to  any  citizen  of  any  na¬ 
tion  who  will  fly  by  aeroplane  from  any 
point  in  Eurone  to  any  point  on  the 
west  side  of  the  Atlantic,  or  vice  versa 
Lord  Northcliffe  was  asked  recently  by 
a  reporter  for  the  New  York  Times 
what  he  thought  were  the  Probabilities 
that  his  $50,000  -rize  for  a  transatlan¬ 
tic  flight  would  be  won  soon. 

“So  far,  all  lUe  prizes  I  have  offered 
have  been  won,  with  the  exception  of 
two,”  Lord  Northcliffe  replied,  “the  .^t- 
lantic  prize  and  the  circuit  of  Great 
Britain  by  waterplane,  as  the  English 
call  the  hydro-aeroplane  or  flying  boat. 

“The  Frencn.  who  now  have  nearly 
1.000  highly  skilled  aviators,  have  flown 
almost  1.000  miles  in  one  dav.  There 
is  little  doubt  that  next  year  will  see  a 
F'rench  attempt  to  win  the  Atlantic 
prize.  The  Comte  de  Lambert  a  great 
authority  on  the  flying  boat,  and  a  friend 
of  the  Wrights,  and  who  advised  with 
me  when  I  was  drawing  up  regulations 
for  the  over-sea  contests,  expressed  his 
opinion  that  the  Atlantic  flight  would  be 
performed  muen  more  speedily  and  at  a 
much  earlier  date  than  the  general  pub¬ 
lic  expected.” 

Widow  Attack*  Ma*ical  Editor’*  Will. 

Mrs.  Ruth  Blumenberg,  widow  of 
Marc  A.  Blumenberg,  founder  and  pub¬ 
lisher  of  the  Musical  Courier  and  other 
musical  papers,  began  an  action  in  the 
Supreme  Court  last  week  to  determine 
the  validity  of  her  husband’s  will.  Her 
bequest  under  this  instrument  was  $1,000 
per  month.  She  alleges  that  no  pay¬ 
ments  have  been  made  to  her  since  her 
husband’s  death  in  Paris  on  March  27. 
The  defendants  named  in  Mrs.  Blumen- 
berg’s  suit  include  the  executors  of  the 
will  and  three  sisters  of  the  testator. 
Her  contention  is  that  her  husband 
should  be  regarded  as  having  died  in¬ 
testate  or  that  the  several  bequests  to 
which  she  objects  revert  to  the  residuary 
estate.  Edward  A.  Alexander,  coun¬ 
sel  for  the  trustees  and  executors,  in 
rebuttal  set  forth  that  Mrs.  Blumenberg 
now  has  in  her  possession  personal 
property  belonging  to  her  husband’s  es¬ 
tate  amounting  to  upward  of  $50,000, 
the  disposition  of  which  she  has  re¬ 
fused  to  disclose.  Mr.  Alexander  fur¬ 
ther  stated  that  the  plaintiff  had  already 
received  more  than  $5,000,  out  of  which 
she  paid  an  undertaker’s  bill  and  that 
therefore  it  is  impossible  for  the  widow 
to  be  “indigent  and  in  dire  need  of 
money,”  as  alleged.  Surrogate  Coha- 
lan  reserved  his  decision. 


New  Semi-Autoplate  Member*. 

The  following  newspapers  have  re¬ 
cently  installed  or  ordered  the  installa¬ 
tion  of  semi-autoplates;  Philadelphia 
(Pa. I  German  Gazette,  Rochester  (N. 
Y.)  Times,  Pittsfield  (Mass.)  Berkshire 
Eagle,  San  Francisco  (Cal.)  Call,  Hali¬ 
fax  (N.  S.)  Chronicle,  Youngstown 
(O.)  Vindicator,  Mihvaukee  (Wis.) 
Germania.  Scranton  (Pa.)  Tribune-Re¬ 
publican,  Pittsburgh  (Pa.)  Leader  (two 
machines),  Portland  (Ore.)  Oregonian. 
San  Diego  (Cal.)  Union,  Paterson  (N. 
J.)  News. 
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The  Boston  Post 

Remarkable  Gains  in 

CIRCULATION 

BOSTON  DAILY  POST 


September,  1913,  Average .  436,585 

August,  1913,  “  431,281 

Gain  in  One  Month .  S,304 

BOSTON  SUNDAY  POST 

September,  1913,  Average .  329,731 

August,  1913,  “  315,177 

Gain  in  One  Month .  14,5S4 


DISPLAY  ADVERTISING 

Totals  for  the  Nine  Months  Ending  September 
SOtb  in  Papers  Having  Daily  and 
Sunday  Editions: 


Agate  lines 

Boston  Post  . 4,369,573 

Boston  Globe .  3,543,726 

Boston  American .  3,298,565 

Boston  Herald .  2,587,397 

Nine  Months  Nine  Months 
1913  1913 

Agate  lines  Agate  lines 

Post  Led  Globe  hy .  828,847  354,094 

Post  Led  American  by  •  ,1,071,008  890,860 

Post  Led  Herald  by - 1,782,176  1,778,932 


Compared  with  first  nine  months  of  last  year  the  Post  shows  a  gain  of  281,843 
lines,  the  second  paper  a*  loss  of  189,910  lines,  and  the  third  paper  a  loss  of 
198,605  lines.  The  Post  increased  its  overwhelming  lead  over  the  fourth  paper. 


Classified  advertising  not  included  in  above  figures. 

It  may  properly  be  stated  that  the  Boston  Globe  led  in  Oassified  Advertising  in  Boston,  and  that  added 
to  its  Display  Advertising  the  Globe  also  led  in  Total  Advertising  during  the  first  nine  months  of  1918. 


THE  POST  LEADS  BOSTON 


IN  LOCAL  DISPLAY  ADVERTISING 
IN  FOREIGN  DISPLAY  ADVERTISING 
IN  AUTOMOBILE  DISPLAY  ADVERTISING 
IN  TOTAL  DISPLAY  ADVERTISING 


Waatarn  BapraaaatatlTa 
o.  oao.  smoonM 
acaranatta  BvUdlag,  OMeago 


Baatarn  BapraaaatatiTa 
nZAT-OOTK  OO. 

890  nftb  AvaaMb  BTaw  <To>k 


346 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST  October  i8,  1913. 


SPIRIT  OF  GERMAN  INDUSTRIAL  CODES.  and  the  aggressive  ^wer  of  my  union? 

DU  lu  OL  Where  is  my  political  liberty  between 

By  Henry  W.  Cheronny.  tnanagers  of  the  suffrage  and  a 

The  dominant  power  of  the  American  Labor,  relying  on  its  suffrage,  was  government  too  weak  to  resist  economic 
trust  is  derived  from  the  conditions  of  compelled  to  seek  the  assistance  of  combinations  which  care  for  nothing  but 
our  statutory  and  common  law.  Not  venal  politicians  to  gain  at  least  an  ex-  the  name  liberty  and  taking  innovation 
necessarily  from  the  character  of  the  tra  legal  standing  in  American  society,  progress,  ruin  the  middle  classes, 
persons  forming  trusts.  Only  on  ac-  Its  organization  had  to  struggle  for  Truly,  the  German  way  is  the  better 
count  of  the  tendency  of  the  human  numerical  strength  to  extort  recognition  'way* 

will  towards  overweeningness,  mankind  of  its  demands.  Now  it  dominates  in  While,  then,  every  would-^  reformer 
have  thought  it  wise,  to  restrain  all  almost  every  workshop,  and,  as  the  in-  speaks  and  talks  about  the  giants  of  our 
social  bodies  and  governments  of  men.  tellectual  culture  of  the  sovereign  economic  life — trust  and  labor  organiza- 

The  truth  is  that  the  most  intelligent  unions,  so  is  the  use  which  they  make  tions — ^let  me^  consider  the  neglected  and 
and  self-contained  citizens  of  our  coun-  of  their  overweening  power.  American  oppressed  middle  classes  who  pray: 
try  understood  long  before  the  middle  employers  themselves  have  nourished  “Give  me  neither  poverty  nor  riches, 
classes  awoke,  that  the  logical  result  this  relentless  force  with  a  contracted  f®*d  me  with  food  convenient  for  me.” 
of  unlimited  competition  would  be  im-  mental  scope  by  clinging  to  the  common  I  do  not  believe  that  “true  American- 
poverishment  of  themselves  and  their  law  of  master  and  servant,  two  pages,  to  ism,”  which  ought  to  be  equal  to  “true 
dependents.  Looking  for  legal  means  govern  the  intricate  relations  of  their  religiousness,”  means  destruction  of  the 
to  avoid  such  a  consummation,  they  found  enormous  workshops.  small  independent  business  men  who  do 

none.  The  States  and  the  nation  had  Indeed,  as  things  are  now,  I  ask  in  not  want  the  worry  of  becoming  rich, 
outlawed  trade  associations  proposing  despair,  “'Where  is  my  freedom  of  busi-  By  depicting  the  work  of  the  German 
limitation  of  competition.  But  under  the  ness  between  the  tri^s  of  competition  Printers’  League,  the  reader  will  see 
pressure  of  ever-increasing  competition, 
they  sought  refuge  under  the  time- 
honored  common  law  institution  of 
trusteeship,  which  puts  a  person  in  the 
position  to  transfer  his  fortune  into  the 
hands  of  another,  so  that  the  latter  be¬ 
comes  formally  the  owner  while  the 
former  retains  the  usefruct  of  the  es¬ 
tate.  Hence,  the  threatened  plant  own¬ 
ers  transferred  their  rights  of  property 
upon  trustees  or  holding  companies.  As 
soon  as  the  latter  acquired  a  majority 
of  the  shares  the  economic  imperium 
was  established.  For  then  the  general 
meeting  of  shareholders  became  a  mere 
formality.  Thus  competition  was  abol¬ 
ished.  The  will  of  the  trust  fixed  all 
prices  and  settled  the  terms  of  labor. 

FORCED  INTO  INACTIVITY. 

However,  it  was  sheer  necessity  that 
compelled  the  best  of  men  to  give  up 
what  was  their  joy  of  life,  their  business, 
not  the  desire  to  enrich  themselves  by 
screwing  up  prices.  Whoever  stood 
thoughtfully  in  the  midst  of  a  pro¬ 
ductive  plant  can  feel  the  innate  joy  of 
a  bright-minded  and  strong-hearted 
man  who  spent  a  lifetime  to  build  up 
his  works.  They  are  the  manifestation 
of  the  good  qualities  of  his  God-given 
soul.  Following  up  this  train  of 
thought,  the  sympathizing  observer  will 
at  once  realize  the  sorrow  of  the  trust 
man  when  he  loses  his  sphere  of  useful 
action,  and  becomes  a  mere  shareholder 
— a  common  enjoyer  of  the  fat  of  the 
country.  What  is  more  than  this:  The 
trust-man’s  spiritual  eye  looks  with 
anguish  of  soul  upon  his  sons  to  whom 
he  cannot  bequeath  a  field  of  useful 
activity,  but  nothing  more  than  an  ever- 
full  trough  that  ruins  body  and  soul 
together. 

Yet  all  the  world  decries  these  men, 
and  learned  as  well  as  lowbred  dema¬ 
gogues  and  social  justice  botchers  set 
the  populace  on  them,  while  the  most 
powerful  Government  of  the  earth  tries 
by  force  of  law  to  break  up  the  crea¬ 
tions  of  necessity.  Indeed,  the  German 
way  is  the  better  way. 

AMERICAN  TRADE  UNIONS. 

Labor  was  worse  off  than  capital. 

The  most  enlightened  and  self-sacrific¬ 
ing  leaders  of  the  workingmen  began 
to  understand  early  the  Danaidean  gift 
of  the  Rousseau-Smith  democracy — the 
free  individual  contract  system.  Hav¬ 
ing  before  their  mental  eyes  the  de¬ 
moralization  of  European  labor  by  the 
workings  of  the  competitive  system, 
they  looked  for  a  preventative  in  the 
American  law  and  found  none  at  all. 

They  could  not,  like  the  trust-men,  di¬ 
vert  themselves  of  their  capital — skill 
and  labor — and  form  a  stock  company 
to  hold  and  dispose  of  it  for  them'.  Be¬ 
sides  they  were  confronted  by  the  lord¬ 
ship-consciousness  of  their  employers, 
fortified  by  the  Manchester-notion  of 
the  sanctity  of  every  Shylock  contract 
and  what  is  called  the  absolute  rights 
of  property.  Learned  theorists  of  the 
Ricard-Mill  School  tried  to  overawe 
their  mind,  and  patriotic  citizens  who 
never  read  the  works  of  the  American 
fathers — especially  the  “Federalist” — 
decried  labor’s  endeavor  to  introduce 
the  collective  contract  system  a§  recrc- 

»Rt  to  “true  Americtninn.” 


The  New  Orleans  Tnnes-Democrat 

Over  36,000  DaOy  Average  Paid. 
Over  47,000  Sunday  Average  Paid. 

Quality  and  Quantity  of  Home  Circulation,  Paid. 

ONE  HUNDRED  PER  CENT,  advertising  value, 
because  of  age  and  prestige  of  paper,  style  of  make¬ 
up  and  class  of  readers.  No  objectionable  adver¬ 
tising  accepted.  A  clean  newspaper,  respected,  relied 
upon  and  read  by  the  best  people  of  Louisiana  and 
Mississippi. 

Government  Report,  6  months  ending  Sept.  30,  1913. 

Paid  Daily  Average  25,242 
Paid  Sunday  Average  35,926 

The  reduction  in  subscription  price  from  $1.00  per  month  to  65  cents 
per  month  is  the  cause  of  splendid  increase  to  over 

36,000  Daily  and  47,000  Sunday 

made  in  the  last  six  weeks  and  circulation  is  still  growing. 

For  over  fifty  years  the  Times-Democrat  has  been  the  greatest  newspaper 
of  the  South,  during  all  that  time  owned  and  published  by  natives  of  New 
Orleans,  always  fighting  for  the  best  business  and  home  interests  of  its 
readers. 

“The  best  salesman  making  Louisiana  and 
Mississippi  is  the 

NEW  ORLEANS  TIMES-DEMOCRAT.” 
Repeat  orders,  increases  in  circulation  and  adver¬ 
tising  prove  it. 

CONE,  LORENZEN  &  WOODMAN 

Publishers’  Representatives 

New  York  Atlanta  Detroit  Kansas  City  Chicago 


The  following  circulation  has  recently 
been  certified  by  the  audit  of  the 
American  Newspaper  Annual  and 
Directory : 

New  York,  N.  Y. 

LIFE,  WEEKLY,  160,987 


how  modem  mechanics  help  themselves 
out  of  the  mire  Of  demoralization,  if 
their  governments  will  only  allow  them 
to  use  the  God-given  means  of  associa¬ 
tion  against  the  errors  of  a  past  age. 

Perhaps  there  will  be  Americans 
ready  to  subscribe  the  preamble  of  the 
edict  of  Emperor  William,  dated  May 
8,  1882:  “The  whole  of  the  necessary 
economic  and  social  reforms  can  be 
carried  out  only  by  the  help  of  a  trade- 
union  organization  of  industry  and 
business.” 


GREAT  NEWSPAPER  ALLIANCE. 


Chicago  Tribune  to  Feature  London 

Time*’  News  for  “Alert”  Readers. 

The  Chicago  Tribune,  Sunday,  Oct 
12,  announces  that  “an  alliance  has  been 
effected  with  the  London  Times  where¬ 
by  the  world  news  and  the  best  intellec¬ 
tual  features  of  England’s  famous 
‘Thunderer*  will,  week  by  week,  appear 
in  the  world’s  greatest  newspaper  for 
the  benefit  of  the  mentally  alert  Amer¬ 
ican  men  and  women. 

“By  arrangement  with  Lord  North- 
cliffe,  proprietor  of  the  Times,  Tribune 
readers  are  to  have  set  before  them: 

“The  news  of  the  world  as  gathered 
in  the  capitals  of  nations  for  London’s 
foremost  newspaper. 

“Chronicles  of  the  world’s  achieve¬ 
ments  in  science,  literature  and  art,  by 
leading  scientists,  literary  men  and  art 
critics. 

“Interpretation  of  the  diplomatic 
maneuvers  of  the  great  powers  from 
official  governmental  sources. 

“Analyses  of  the  world’s  activities  in 
the  domain  of  finance  and  commerce  by 
recognized  authorities. 

“Intimate  views  of  the  men  who  are 
doing  the  worth  while  things  in  the 
world,  and  delightful  articles  in  lighter 
vein.” 

The  advertisement  goes  on  to  say  that 
when  the  Tribune’s  representative  vis¬ 
ited  Printing  House  Square,  London, 
to  propose  this  news  alliance.  Lord 
Northeiiffe,  in  assenting  to  it,  declared 
that  the  Times  would  nave  entertained 
the  proposition  from  no  other  American 
newspaper.  So  keen  was  his  interest  in 
the  project,  the  king  of  English  news¬ 
paper  publishers  made  a  five-day  visit 
to  Chicago  to  confer  with  the  editors  of 
the  Tribune  regarding  the  inauguration 
of  the  new  foreign  news  section  of  the 
Sunday  edition  of  this  newspaper, 
which  will  make  its  first  appearance  on 
Sunday.  Oct.  19. 


Buys  Interest  in  Hackensack  Paper. 

Edward  S.  Reeves,  for  many  years 
business  manager  of  the  Rahway  (N. 
J.)  Record,  has  purchased  a  stock  in¬ 
terest  in  the  Democrat  Publishing  Co. 
and  has  become  associated  in  the  active 
management  of  the  affairs  of  the  com¬ 
pany,  assuming  charge  of  the  business 
department.  James  Norton,  who  up  to 
the  present  time  has  conducted  all 
branches  of  the  business,  will  devote 
his  attention  more  particularly  to  the 
editorial  department  of  the  company’s 
publications,  the  Bergen  News  and  the 
Bergen  Countv  Democrat. 


Survey  in  New  Clothe*. 

Survey,  “an  adventure  in  co-opera¬ 
tive  journalism.”  for  October  11  takes 
a  new  form  and  new  dress  and  a  broad¬ 
ening,  helpful  poliev  is  manifest.  Paul 
U.  Kellogg  is  editor  and  the  associate 
editors  are  Edward  T.  Devine,  Jane 
Addams  and  Graham  Taylor.  The  issue 
above  mentioned  contains  reports  of 
three  important  congresses,  those  of 
School  Hygiene,  Industrial  Safety  and 
Social  Settlements. 


The  American  balloon  Goodyear  won 
the  international  race  from  Paris  for 
the  James  Gordon  Bennett  aeronautic 
cup  this  week.  It  landed  at  Bompton 
Cliffs,  England. 


Waterloo,  la. — Runyon  Perpetual 

Advertising  Co.;  general  advertising; 

capital,  $10,000;  Arthur  L  Runyon  *nd 
incorporiitori. 
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The  Most  Important  Transaction  of 
the  Year  in  Newspaper  Features 

A  contract  has  been  closed  between  News¬ 
paper  Feature  Service  and  the  Hearst  Newspapers 
by  which  the  Outcault  Comics  will  appear  in  the 
newspapers  owned  and  operated  by  W.  R.  Hearst. 

This  contract  covers  the  New  York  American,  the  Boston  American,  the  Chicago  Examiner,  the 
San  Erancisco  Examiner,  the  Los  Angeles  Examiner  and  the  Atlanta  Georgian.  Newspaper  Feature 
Service  reserves  the  right  to  supply  the  Outcault  Comic  to  clients  in  any  other  city. 

One  of  the  most  expensive  feature  staffs  in  existence  regularly  supplies  the  Hearst  Sunday 
newspapers  with  a  colored  comic. 

Why,  then,  does  the  Hearst  organization  purchase  from  a  competing  concern  a  colored  comic 
page  to  supplement  its  owfi  product,  or,  as  the  case  may  be,  to  substitute  for  a  feature  its  own  staff 
has  been  preparing? 

There  can  be  only  one  answer:  The  Hearst  organization 
regards  Outcault’s  work  as  the  best  Sunday  comic 
feature  in  the  field,  or  at  least  as  the  best  colored  comic 
not  produced  by  Hearst  artists. 

That  is  the  point  which  Newspaper  Feature  Service  considers  of  such  importance  to  the  pub¬ 
lishers  of  America  that  this  full-page  advertisement  is  used  to  carry  the  announcement. 

Biggest  Newspaper  Audience  in  the  World 

The  contract  with  the  Hearst  newspapers,  together  with  other  contracts  already  concluded  or 
in  process  of  negotiation,  means  that  in  a  short  time  Outcault’s  Sunday  comic  will  be  provoking  the 
laughter  of  the  largest  newspaper  audience  in  the  world — that  this  feature  will  appear  in  a  larger 
aggregate  circulation  than  is  covered  by  any  other  Sunday  feature  now  published. 

Outcault’s  comic  is  MERELY  A  SAMPLE  OF  THE  QUALITY 
AND  STRENGTH  OF  NEWSPAPER  FEATURE  SERVICE. 

Every  other  feature  put  out  by  Newspaper  Feature  Service  will  be  of  the  same  standard  not 
only  of  quality  but  of  circulation-pulling  power. 

Applicants  may  secure  a  complete  list  of  the  features  to  be  put  out  regularly  by  Newspaper 
Feature  Service  by  addressing 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 

41  Park  Row 

Telephone,  Cortlandt  4727 


New  York  City 
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OUTLOOK  IS  CHEERFUL.  “Dnrfngrthe  summer  the  entire  Pa-  PROSPERITY  IN  CHICAGO. 
_  cific  Coast  has  felt  the  effects  of  the  _______ 

,1  A.  o°d?Sn!’Tt  F.  M.  BJl  _  .  P«.. 

Pr«M  AMociation,  After  a  9,000  the  present  time  the  upward  tendency  is  Enlarges  Scope  of  Business. 

Mile  Trip  Sees  Prosperity  noticeable  all  along  the  coast,  the  opti-  S.  Blake  Willsden,  the  Chicago  news- 
Ahead  for  the  Newspapers— Widi  "listic  spirit  being  especially  pronounced  paper  and  advertising  specialist,  is  an- 
T  e  ..I  j  j  r*  j  Portland  and  almost  as  much  so  at  other  one  of  those  big  fellows  who 

.  SotUed  and  Oood  Crops  Seattle.  Even  Vancouver,  where  the  seem  to  be  reading  the  signs  of  the 
Cnristmas  Stocking  Ought  to  Bulge,  bottom  almost  dropped  out  of  things  as  times  aright,  for  he  announces  that  his 
Roy  W.  Howard,  president  of  the  a  result  of  the  collapse  of  the  real  estate  business  has  grown  to  that  extent  that 
Unit^  Press  Association,  who  has  just  boom,  has  caught  her  stride.  A  read-  he  has  found  it  necessary  to  take  in  a 
returned  from  a  nine  thousand  mile  trip,  justment  has  taken  place  and  the  out-  partner,  and  has  sold  an  interest  in  his 
during  which  time  he  visited  Cincinnati, 

St.  Louis,  Chicago,  St  Paul,  Minne¬ 
apolis,  Omaha,  Los  Angeles,  San  Fran¬ 
cisco,  Seattle,  Vancouver,  Portland, 

Calgary  and  Winnipeg,  is  enthusiastic 
about  the  business  outlook.  In  an  inter¬ 
view  with  a  representative  of  The 
Editob  and  Publisher,  he  said: 

“Unless  the  very  best  of  surface  in¬ 
dications  are  to  be  disregarded  entirely, 
there  is  certainly  plenty  of  reason  to 
believe  that  the  time  marking  which  has 
characterized  the  newspaper  situation 
generally  for  the  past  few  months  is  at 
an  end.  Everywhere  throughout  the 
country  editors  and  business  managers 
express  the  opinion  that  the  dullness  is 
over.  Taken  as  a  whole  there  can  be  no 
doubt  but  that  newspaper  circulation 
figures  everywhere  show  a  healthy  trend, 
and  gross  advertising  earnings  are  not 
only  in  excess  of  those  of  the  ewly 
summer  months,  which  was  to  be  ex¬ 
pected,  but  in  no  case  of  most  of  those 
publishers  with  whom  I  talked,  earnings 
for  September,  1913,  showed  an  en¬ 
couraging  increase  over  September, 

1912 

“A  dirnrt  rrsnlt  of  the  phanffe  for  the  NEWSPAPER  AND  ADVERTISING  SPECIALISTS  WhO  Have  FoRMED  PARTNERSHIP. 


will  buy  a  substantial  interest  in  an  Even¬ 
ing  Daily  newspaper  located  in  a  good,  live 
city  in  one  of  tbe  Middle  Atlantic  States, 
carrjring  with  it  the  position  of  Business 
Manager  with  salary  and  share  of  earn¬ 
ings  amountiM  to  around  $8,000.00  net 
per  annum.  This  price  includes  an  option 
on  all  of  tbe  stock  of  the  company. 


HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Newspaper  and 
Magazine  Properties 

200  npTH  AVENUE  NEW  YORK 


TURNER’S  BULLETIN 


Highest  testimonials  have  been 
awarded 


C.  Godwin  Turner 


Efficiency  of  Press  Room,  Paper, 
Circulation  and  Delivery. 

Address 

THE  DATA  CIR.  AUDIT  CO., 

286  Fifth  Ave.,  New  York 


STOPTHE  LOSS  BY  FIRE 

'T'HE  statutes  of  New  York  and  other  States 
and  the  rules  and  requirements  of  Insur¬ 
ance  Underwriters  are  such  that  inflammables 
must  be  provided  with  a  receptacle  and  tbe 
danger  from  gasoline,  benzine  and  naphtha 
must  be  minimized.  These  objects  arc  attained 
by  using  a  fireproof  Steel  Paper  Baler, 
costing  $22,  $24,  $38  or  $S0,  according  to  size, 
which  easily,  quickly  and  safely  bales  tbe  vast 
accumulations  of  waste  paper  in  your  place, 
thus  converting  danger,  coat  and  waste  into 
profit,  since  tbe  old  stuff  sells  on  the  spot  for 
thirty  to  fifty  cents  per  100  lbs.;  also  by  using 
tbe  Justritc  Oily  Waste  Can  ($2  and  $3)  and 
the  Jnstrite  Safety  Benzine  Can  ($2,  $4  and  $S). 
Carried  and  sold  by 


'uj-Soti 


CU  III  UlC  iuv.ica3cu  uuill-  .  ...  .. 

planning  extensions  and  there  at  the  present  time  is  the  best  business  to  Frank  M.  Ball,  who  has  been 
such  as  the  addition  of  in  several  months.  associated  with  the  Crowell  Publishing 

litional  news  and  fea-  “At  Winnipeg  and  throughout  the  Co.  for  the  past  two  years, 
the  installation  of  new  western  Canada,  the  stagnation  has  not  Most  of  the  members  of  the  I.  C. 
mechanical  departments  i>®^n  dissipated,  but  the  crops  have  M.  A.  know  Frank  Ball,  who  began  his 

■  ■  ■  *■* — ’ - ' -  ‘:;d  as  soon  as  newspaper  career  on  the  Minneapolis 

the  change  for  Tribune  under  the  guidance  of  Fred  E. 

*  y,  one  of  the  veteran  circulation 

_  of  the  country  who  has  recently 

blossomed  out  into  a  full-flcdcfed  auto- 


been  record  breakers  and 

the  farmers  can  cash-in  tl _ _ 

the  better  is  inevitable,  and  publishers  Murphy, 
are  preparing  to  take  advantage  of  the  men  (  ' 

situation  bound  to  eventuate.  _ _ _ _ _  _  _ _ 

“St.  Paul  and  Minneapolis  publishers  mobile  specialist, 
report  a  highly  satisfactory  state  of  af-  Mr.  Ball  then  went  to  the  Capper 
fairs  and  notwithstanding  the  terror  publications  as  director  of  circulations, 
spread  throughout  Nebraska  and  the  where  he  su'  ceeded  in  maxing  large 
com  belt  by  the  drought,  the  trouble  gains  for  each  of  those  well-known 
expected  has  not  materialized.  Instead  papers  during  the  two  years  he  was  at 
of.  suffering  a  total  loss  of  their  com  Topeka. 

crops  as' they  had  feared  would  be  the  Then  he  turned  his  attention  to  the 
case,  Nebraska  farmers,  being  forced  field  of  the  “Circulation  Engineer”  and 
to  take  a  step  urged  for  several  years  successfully  revised  the  systems  of  sev- 
by  the  Department  of  Agriculture,  cut  eral  large  publications.  He  is  well  re- 
their  com  while  it  was  in  the  milk  and  garded  by  the  Crowell  people,  who  are 
placed  it  in  silos.  They  are  now  ship-  sorry  to  lose  him.  Mr.  Ball  has  proved 
ping  in  “feeders”  from  the  cattle  coun-  himself  a  past  master  in  the  world  of 
try,  will  use  the  green  feed  during  the  circulation  building  and  plans  to  estab- 
wmter,  and  according  to  experts  will  re-  lish,  in  association  with  S.  Blake  Wills- 
ceive  as  large  a  return,  though  a  some-  den,  a  service  department,  giving  more 
what  later  one,  as  ffiough  they  had  time  and  attention  to  the  ideas  which 
brought  the  crop  to  maturity.  have  enabled  Willsden  to  establish,  per- 

“The  reports  of  the  damage  done  to  haps,  the  largest  newspaper  and  adver- 
crops  in  Kansas  appears  to  have  been  tising  specialty  business  in  the  country, 
greatly  exaggerated  or  else  the  recu-  The  aim  of  the  service  department  is 
perative  pKiwers  of  the  Sunflower  State  to  give  expert  personal  aid  and  assist- 
are  wonderful.  The  outlook  there  can-  ance  to  circulation  managers  and  pub- 
not  possibly  be  rewarded  as  anything  lishers.  This  firm  has  taken  more  than 
but  cheerful.  As  a  little  barometrical  .'i.OOO.OOO  subscribers. 

observation  on  the  Middlewestem  con-  - 

ditions,  most  of  the  colleges  and  uni-  Alexander,  Real  Estate  Atsetaor. 
versities  report,  the  heaviest  enrollment  v  •  a.  j  i  ^  .  j-.. 

in  recent  years.  On  top  of  this,  re- 

ports  to  Chicago  and  St  Louis  whole-  Philadel^ia  Record,  was  ap- 

sale  houses  coring  the  Middlewest  and 

eS  a  Jb”?  at  an  a'^nna?  sahry  of 
addition  to  his  newsnaper 
wbeTS  [n  duties  Mr.  Alexander  has  been  active 

The  tanff,  currm^  Democratic  politics.  He  began  his 
Md  other  national  legislation  projects  newsoaoer  career  in  the  old  Philadel- 


We  Are  Andiorized 


(who  also  Inmisb  everything  a  printer  needs) 
Chicago  New  York  Washintton,  St.  Louis 


to  offer  a  controlling  interest  in  a 
daily  newspaper  in  large  Eastern  city 
for 


Dallas  Kansas  City  Omaha  St.  Paul  Seattle 


One  Hundred  and  Twenty 
Thousand  DoHars. 


We  can  increase  your  business — if 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 


We  shall  be  glad  to  furnish  details 
to  responsible  party. 


AMERICAN  NEWSPAPER  EXCHANGE 
Rmnd-McNallT  Baildina  Cluca«o.  ID. 


BURRELLE 


Canadian  Press  Clippings 

The  problem  of  covering  the  Cai.adian 
Field  is  answered  by  obtaining  tbe  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matteri  of 
interest  to  you,  printed  in  over  06  per  cent 
of  the  newspapers  and  pnblications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  ai  oar  head  ofBce. 

74-76  CHURCH  ST,  TORONTO,  CAN. 

Price  of  service,  regular  press  cljpping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


CHARLES  HEMSTREET.  MaMgar 
60  ud  62  Warrea  Straat,  New  York  City 
Established  a  Quarter  of  a  Century 


**Tvj  our  perfeckmc  N«wo  at 
5  cents.  It  is  fuaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.** 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Maaofactnrefs  Fine  Prlatioc  Inks 
PHILADELPHIA,  PA 


for  trade  papers  and  news¬ 
papers  made  up  daily  from 
thousands  of  Northwest 
papers.  Price  low.  Circu¬ 
lar  Free. 


mnsRsrV 

ENGRAVERS' 
ION  EARTII 


Western  Press  Qipping  Exchange 

MINNEAPOLIS.  MINN. 


MOTOENGMUC 
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STEWART  GOES  TO  LEADER. 


PAUL  E.  RYAN, 

PRESIDENT  OF  THE  CLEVELAND  ADVERTISING  CLUB,  WHICH  WAS  HOST  TO  THE  AFFILI¬ 
ATION  CLU:  •  LAST  WEEK. 


A.  P.  DIRECTORS  MEET. 


Hawthorne  Out,  Says  “Prison  Is  Hell” 

Julian  Hawthorne,  the  writer  and 
novelist,  was  released  from  the  Atlanta 
Federal  Prison  on  Wednesday,  and  im¬ 
mediately  tork  a  train  for  New  York. 
He  was  accompanied  by  Dr.  W.  J.  Mor¬ 
ton,  with  whom  he  was  convicted  nearly 


adverdser  that  every  one  of  our  repre- 

_  sentatives  is  a  condensed  editor  of  our 

Popular  Ad  Manager  Lsares  CleToland  Paper  and  has  as  much  authority  as  I 
„  .  ^  •  have,  says  Mr.  Stewart.  That  plan  gives 

Press  After  l.ong  aerrice.  representative  courage.  It  also  gives 

W.  K.  Stewart,  long  advertising  man-  him  a  standing  with  the  advertiser  which 
ager  of  the  Cleveland  Press,  has  resign-  he  could  not  have  otherwise,  and  that 
ed  to  accept  the  advertising  manage-  plan  has  produced  great  results  for  us.” 
ment  of  the  Cleveland  Evening  News  Mr.  Stewart  began  his  newspaper  ca- 
and  the  Morning  and  the  Sunday  Cleve-  reer  as  office  boy  on  the  Rochester  Post 
land  Leader.  In  the  course  of  an  in-  in  January,  1891.  Later  he  learned  the 
teresting  talk  with  a  representative  of  printers’  trade  in  that  office  and  worked 
The  Editor  and  Publisher,  he  said:  at  the  case.  From  there  he  went  to  the 
“I  have  been  soliciting  advertising  for  Democrat  and  Chronicle,  where  he  was 
the  Cleveland  Press  for  the  last  nine  engaged  for  two  years  in  circulation 
years,  during  which  time  the  advertising  work.  Then  he  went  to  the  Volksblatt, 
staff  of  the  Press  has  grown  to  ten  men  where  he  began  his  career  as  an  adver- 
in  display  and  twelve  men  in  classified,  tising  solicitor.  Then  he  went  to  Nor- 
“Last  year  the  Cleveland  Press  re-  man  E.  Mack’s  Buffalo  Times  as  an  ad 
fused  50,000  inches  of  advertising.  I  owe  man,  and  later  returned  to  the  Roches- 
what  little  success  in  advertising  I  have  ter  Times.  He  started  soliciting  adver- 
achieved  to  hard  work  and  the  hearty  tising  for  the  Cleveland  Press  in  the 
co-operation  of  my  associates  and  em-  classified  department  in  October,  1904. 
ployers.  I  am  a  great  believer  in  the  - 

frequency  of  insertion  plan  of  advertis-  Bulletin  Service  for  Pitfburgli. 
mg  solicitation.  I  would  rather  have  a  r, 

one-inch  contract  for  fifty-two  insertions  . l  the  _Cleveland-Pi- 

than  a  contract  for  500  inches  bulk  j  Pittsbu^h  was 

space.  The  fellow  who  plays  pool  and  to  the  Leader  and  the  Press  of 

billiards,  and  sits  up  all  night,  playing  city  luesday  by  the  Western  Union 
cards  never  feels  right  in  the  morning.  Iclegraph  Co.,  and  there  was  great  dis- 
“1  am  at  my  office  every  morning  be-  ^PPOJ*?t™ent  arnong  the  fans  who  were 
tween  7  and  7 : 15.  Our  entire  advertis-  "''Etching  for  the  game  on  the  electric 
ing  staff  is  on  the  job  at  7 : 30.  I  don’t  front  of  the  papers’ 

ask  any  man  to  get  down  any  earlier  huildings.  The  excuse  offered  by  the  W. 
than  I  do.  During  the  past  few  years  ?  action  is  a  contract 

we  have  created  a  good,  big  volume  of  the  ball  club,  by  which  they  are 

display  advertising  by  selling  a  merchant  permitted  to  furnish  bulletin  reports, 
in  every  good  line  a  series  of  thirteen  .  . 

ads  or  more.  Daniel*  Paper  in  It*  New  Home. 

“W.  P.  Leech,  the  general  manager  of  Several  hundred  persons,  including 
the  Cleveland  Evening  News  and  the  the  governor  and  general  assembly,  at- 
Morning  and  Sunday  Leader,  has  ac-  tended  a  housewarming  Monday  as  the 
complished  great  results  in  the  conduct  guests  of  Josephus  Daniels,  Secretary  of 
of  those  papers  in  the  short  time  that  the  Navy,  in  the  rebuilt  home  of  the 
he  has  had  charge  of  them.  The  circu-  Raleigh  (N.  C.)  News  and  Observer, 
lation  of  the  News  has  shown  a  mag-  Governor  Craig  spoke.  Mr.  Daniels  lost 
nificent  increase;  so  has  the  Daily  and  his  entire  plant  by  fire  last  April,  and 
Sunday  Leader.  In  fact,  every  one  in  rebuilt  it  from  the  ground.  He  was  as- 
Cleveland  is  talking  about  the  News,  sisted  in  rebuilding  by  many  residents 
Mr.  Leech  is  i  aking  great  papers.”  of  North  Carolina  and  New  York,  who 
“I  have  made  it  a  rule  all  my  life  to  sent  checks  for  stock  in  the  newspaper 
shoulder  responsibility  onto  the  solicitor  and  took  as  their  dividends  subscriptions 
and  I  say  to  every  solicitor  and  to  every  ‘o  the  News  and  Observer. 


Vote  to  Hold  Own  Annual  Banquet  in 
April — New  Paper*  Admitted. 

The  regular  October  meeting  of  the 
board  of  directors  of  the  Associated 

Tk  f  •  .t.  t  /£  *  iCfii.  wlut  wiiulii  lie  was  eviiviv-tevi  iteaiijr 

Press  was  held  in  the  general  offices  in  ^  the  mails.  Mr. 

ffiis  city  on  Wednesday  and  Ihursday,  Hawthorne  characterizes  the  Atlanta 
President,  t  rank  B.  Noyes,  Washington  json  as  a  “living  hell,”  and  declares 
Star,  presiding  The  others  present  were  f^at  he  wil’  expose  the  system.  He  ex- 
Gen.  Charles  H.  Taylor,  Bo^on  Globe,  to  engage  in  newspaper  and  liter- 

vice-president;  Charles  W.  Knapp  St.  ^  in  New  York 

Louis  Republic;  Clark  Howell,  Atlanta  _ 

Constitution ;  Charles  Hopkins  Clark,  „  . .  ... 

Hartford  Courant;  V.  S.  McClatchy,  Newspaper  Man  on  the  Job. 
Sacramento  Bee ;  Charles  A.  Rook,  J.  H.  Adams,  managing  editor  of  the 

Pittsburgh  Dispatch;  Samuel  Bowles,  Baltimore  Sun,  and  his  wife,  Mrs.  Lil- 
Springfield  Republican;  Adolph  S.  Ochs,  lian  Craigan  Adams,  who  is  a  regular 
New  York  Times;  A.  C.  Weiss,  Duluth  contributor  of  the  Baltimore  Evening 
Herald;  W.  L.  McLean,  Philadelphia  Sun,  were  passengers  on  the  Grosser 
Bulletin;  Herman  Ridder,  New  York  Kurfuerst,  which  stood  by  the  burning 
Staats-Zeitung;  and  W.  H.  Cowles,  Spo-  Volturno  and  rescued  105  of  its  pas- 
kaiie  Spokesman-Review.  General  Man-  sengers  and  crew,  landing  in  New  York 
ager  Stone  and  Assistant  General  Man-  on  Thursday  evening.  Both  Mr.  and 
ager  Martin  were  also  present.  Mrs.  Adams  sent  wireless  reports  to 

Reports  of  committees  were  present-  the  news  associations,  and  Mrs.  Adams 
ed.  Thirty-six  new  members  have  been  gave  a  thrilling  description  of  the  fire 
admitted  so  far  this  year.  Those  elected  and  of  the  rescue  in  a  200-word  wire- 
this  week  are  the  Asbury  Park  (N.  J.)  less  message. 

Times,  the  Devil’s  Lake  (N.  D.)  Jour¬ 
nal,  the  Hibbing  (Minn.)  Tribune,  and 
the  Lewistown  (Mont.)  Press.  Others 
recently  admitted  include  the  Washing- 


Bulletin  Editor  Die*  in  Manila. 

Word  was  received  in  New  York 
last  week  of  the  death  of  William 
ton  C.  H.  (O.)  Herald,  La  Grande  Crozier,  editor  of  the  Manila  Daily  Bul- 
(Ore.)  Daily  Messenger,  Portersville  letin,  in  Manila,  Philippine  Islands, 
(Cal.)  Messenger,  Centralia  (Ill.)  Dem-  about  two  weeks  ago.  He  died  of  bu- 
ocrat.  Lead  (S.  D.)  Call,  Elkhart  (Ind.)  bonic  plague.  Mr.  Crozier  went  to  the 
Review,  Superior  (Neb.)  Journal,  Itha-  Philippines  at  the  time  the  United  States 
ca  (N.  Y.)  Cornell  Sun,  Dothen  (Ala.)  occupied  the  islands.  He  acquired  the 
News,  Belton  (Tex.)  News,  and  Prince-  Manila  American,  and  later  became  edi- 
ton  (N.  J.)  Daily  Princetonian.  tor  of  the  Manila  Bulletin. 

The  board  voted  to  hold  its  own  ban-  _ _ 

quet  in  April  at  the  time  of  the  annual  _  _  .... 

meeting.  This  marks  a  return  to  its  for-  Long  Island  Star  to  Erect  Building, 
[tier  practise.  In  recent  years  it  has  The  Long  Island  City  Star  Publisn- 
joined  with  the  American  Newspaper  ing  Co.  has  followed  the  trend  of  other 
Publishers’  Association.  The  directors  important  enterprises  and  is  to  lo^e 
believe  that  the  joint  banquet  has  be-  near  the  Queensboro  Bridge  Plaza.  T^e 
come  unmanageably  large.  company  has  purchased  a  plot  on  which 

-  plans  were  filed  last  week  for  the  erec- 

The  Butler  (Pa.)  Herald  plant  was  tion  of  a  two-rtory  building  to  cost 
destroyed  by  fire  last  week.  $35,COO. 


W.  K.  STEWART, 

NSW  ABVERTISING  M-vNAGEB,  CLEVELAND  NEWS  AND  LEADB. 
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PRESS  ASSOCIATIONS. 


The  quarterly  meeting  of  the  newly  jects  for  discussion  were  “How  Vig- 
'organized  Central  New  York  Press  As-  orous  a  Stand  Should  a  Country  News- 
sociation  met  last  Saturday  at  Syracuse,  paper  Take  on  Public  Questions?”  and 
The  association  covers  Onondaga,  “The  Relation  of  the  Publisher  to  the 


The  Lancaster  County  Publishers’  BOOST  NEWSPAPER  ADS.  Cantelon,  of  A.  bicKim,  Ltd.,  and  Paul 

Association  held  their  quarterly  meeting  -  Fitipatrick,  of  J.  J.  J.  Gibbons,  Ltd. 

last  Monday  at  Lancaster,  Pa.  The  sub-  ^^nadian  Prass  Association  to  Gso  The  campaign  was  planned  and  has 
cts  for  discussion  were  “How  Vig-  i  :  .  .  a  j  been  conducted  under  the  direction  of 


Over  One  Million  Lines  to  Ad¬ 
vertise  Advertising. 


the  Advertising  Committee  of  the  Cana¬ 
dian  Press  Association,  which  consists 


Over  one  million  lines  of  daily  news-  J*  MacKay,  business  manager  of 


Chenango,  Madison,  Oneida  and  Cort-  Advertiser.”  Eric  Hanff,  publisher  of  paper  space  will  be  used  in  a  third  cam-  f^e  Toronto  Globe,  William  Findlay, 

land  counties.  W.  S.  Childs,  of  the  the  Plain  Dealer,  in  Philadelphia,  and  paign  to  advertise  advertising  through-  business  manager  of  the  Ottawa  Press, 

Oneida  Dispatch,  president  of  the  qr-  organizer  of  the  Pennsylvania  Weekly  out  Canada  inaugurated  this  week  by  Iniire. 

ganization,  presided  at  the  sessions.  Newspaper  Association,  spoke  on '^Bene-  the  Canadian  Press  Association.  That  - 

The  principal  address  was  made  by  fits  of  Organization.”  organization  has  secured  the  co-opera-  CHANGES  IN  INTEREST. 

Charles  H.  Betts,  president  of  the  State  - -  -  _  tion  in  this  third  campaign  of  ninety-  Omaha  Neb _ T  W  Metcalfe  seere- 

Press  Association,  who  spoke  on  the  Sixty  men»bers  of  ^e  Norwegian-  five  daily  newspapers — a  remarkable  jary  of  the  Associated  Retailers  of 

needs  of  a  perfect  organization  and  the  Danish  Association  of  America,  a  press  achievement  in  view  of  the  fact  that  Omaha  has  sold  his  interest  in  the  Ne 

value. of  the  country  weekly  .as  an  ad-  Jorw^^^^  there  are  in  Canada  o.nly  131  distinct  San.  su^esst^^ 

vertising  medium.  The  association  was  papers,  attended  the  dmner  given  l^t  daily  newspaper  properties.  Henrv  C  Richmond  its  editor 

organized  for  the  general  discussion  of  week  m  Minn^.  Amoiig  the  spe^-  ^his  campaign  will  extend  over  the  LvLrook  R  ° Y Edw^^^^^^  M.  Da- 
the  newspaper  business,  both  in  the  ^nnoSjnrivat-  seSrv  to  tht  editor  and  publisher  of  the  Lead- 

news,  business  and  advertising  depart-  appoinj^ed  pnva  e  s^^^^  IPH.  Twelve  4o0-line  advertisements  er,  has  relinquished  his  interest  in  the 

ments  and  for  mutual  benefit  tamps  T  Peterson  of  Minne-  twice  a  week  during  the  first  paper  and  disnosed  of  the  property  to 

-  .  W^^emaT^deT  o^^  '^^^ks  of  that  period,  and  will  be  Ernest  G.  Gardner. 

Officers  of  the  Press  Qub  of  St  '^"d^ar  Aaer,  w  luu  repeated  during  the  last  six  weeks.  No  Ary,  Ont— The  News  has  been  soM 

Louis  were  elected  last  wedc  at  the  an-  ■'  •'*  *  ^  ’  insertions,  will  be  scheduled  for  Decern-  by  George  Dawson,  owner  for  the  last 

nual  meeting  in  the  club  quarters  in  the  xT_„-,.rr>  ronntir  rTeir  1  Press  9^  heavy  seasonable  nine  years,  to  Alfred  and  John  Schmidt. 

Railway  Exchange  Building.  Those  re-  p,  ,  nriranired  laft  week  at  Cor-  advertising  during  that  month.  Livingston,  Tenn.— The  Enterprise,  a 

named  were:  E.  C.  Erwin,  president;  ;  ^  .  a  m  Justus  as  oresi-  The  space  for  the  twenty-four  ad-  weekly  newsnaper  published  by  G.  15. 

Sam  Heilman,  vice-president;  Roy  iM.  j  a  a  Wortham  vice-nresident  vertisements  has  been  contributed  with-  McGee,  has  been  sold  to  W.  R.  Officer, 
Edmonds,  treasurer;  I^uis  F.  May,  Jnd  'j.  W  South,  secretary-treasurer!  out  charge  by  the  co-operating  daUy  Attorney  General  of  the  Fifth  Judicial 
secretary,  and  Wuliam  T.  Uray,  nnan-  ^  ,.ru:^u  Piri'int  and  tn  th#*  fnturp  will  Hp  nuK. 


newspapers,  most  of  which  are  giving  Circuit,  and  in  the  future  will  be  pub- 


manager  of  the  Eau  Claire  Leader. 

Baxter,  la. — Harry  Hazlett  has  an¬ 
nounced  the  sale  of  the  New  Era  to  H. 


cial  secretary.  William  M.  Ledbetter,  ...  ,  o  •  ^  .  f.  di *  position  on  front  page  or  at  top  of  lished  as  a  Democratic  paper. 

Frederick  A.  Smith,  Hans  Hackel,  Ben  AdverU*er»  Pnntmg  Co.  Bankrupt,  ^ojumn  alongside  reading  matter.  Ad-  Ortonville,  Minn. — E.  A.  Mellen  has 
H.  Reese,  Henry  F.  Woods  and  Robert  A  petition  in  bankruptcy  has  l^en  filed  vertisements  are  being  supplied  to  the  purchased  the  interest  of  Irvin  Towns- 
A.  Glenn  continue  as  members  of  the  against  the  Advertisers’  Printing  Co.;  newspapers  in  mats  or  plates.  end  in  the  Journal,  and  will  assume  the 

Board  of  Directors.  The  club  will  L  Jonas  Jacob,  president  and  treasurer.  Four  of  the  twelve  advertisements  in  ^ut'^e  managenient  of  the  paper.  A.  L. 

formally  open  its  club  rooms  next  week,  the  concern  assigned  to  isimon  B.  series  are  directed  to  the  consumer  Bolsta  retains  his  half  interesf. 
and  they  a.re  said  to  be  among  the  most  Krantz  on  Oct.  7  Judge  Hand  has  ap-  Tn  ,  Tower  Hill,  Ill.-The  Weekly  Breeze 

attractive  in  the  Middle  West.  pointed  Charles  L.  Greenhall  receiver,  called  “The  Poor  Man’s  University.”  Dannanbarger 

—  D  purpose  of  this  advertisement  being  ^9  who  will  take 

TABLE  OF  CONTENTS.  Hutnt&‘r"adforT&  Co .  363  ^0  demonstrate  the  educational  value  of  ^^harge  immediately  and  continue  the 

Big  Deal  at  Capital . Front  Page  Harwell,  Cannon  &  McCa’rth/. ! .  348  advertisements.  The  line  of  argument  Publication.  ,  r  .u 

Affiliation  Meeting . Front  Page  Henkej,  F.  W .  368  in  another  consumer  advertisement — en-  ^  • 

Wellington  Topics  .  842  Houston  Chronicle .  862  titled  “Noblesse  Obline” _ is  summed  un  ‘I*  health  of  W.  R.  Hotchkiss,  the  presi- 

Chicago  Happenmgs  .  842  Howland,  H.  S.,  Advertising  Agency .  868  9  ,9  ^'‘OU‘esse  iJDllge  IS  SUmmea  up  manager  of  the  comoanv  the 

To  Investigate  Statements  .  842  International  News  Service  .  866  1“  the  closing  sentence:  The  principle  9f"t  aM  manager  oi  ine  company,  me 

Sphinx  Club  Dinner  . .  348  International  Syndicate  .  386  of  ‘Noblesse  Oblige’  is  the  guarantee  of  Dunn  County  News,  one  of  the  oldest 

McCall  Atucks  New  York  World .  844  Jackson  Patriot .  862  excellence  in  advertised  onnds”  The  newspapers  in  western  Wisconsin,  was 

JJ!  ill  "^1  -w  >0 ;.  t  mint, .  lorme. 

Spirit  of  German  Industrial  Codes .  846  Joliet  News  .  862  rected  to  the  merchants  and  manufac-  Owner  of  the  paper  and  late  advertising 

. IS  SS”  no^ced  .h.  „i.  of  Ae  n»  E,a  „  n. 

Press  Asrociations  . .  350  Lindenstein,  s.  G,  .  368  The  Arabian  Ninhts  storv  of  the  Morgan,  of  Des  Moines. 

Boosting  Newspaper  Ads .  850  London  Free  Press  .  362  r-  j  .  .o  Siory  OI  me - 

Changes  in  Interest .  850  Los  Angeles  Examiner .  858  Carpet  of  Bagdad  IS  the  introduction  of  Men’g  League  Hold*  Court. 

Editorial  Page  .  852  los  Angeles  Record  .  862  another  advertisement  in  which  news-  , 

Person^  .  Los  Angeles  Tribune  .  862  paper  advertising  is  set  forth  as  the  The  case  against  vigilance  received 

On"K  c^op\^S^'^.^".‘^ lU  L^SisvIlle  Tim«  lei  Bagdad-the  modem  ^  fuH.  hearing  at  the  dinner  of  the  Ad- 

House  Fans  Had  Direct  Wires .  856  Memphis  News-Scimitar . ’.!!!.!  862  method  of  “getting  there”  for  the  manu-  Aldine 

Women  Writers  of  America .  856  Mergenthaler  Linotype  Co.  .  359  facturer  who  wishes  to  place  his  goods  Club  Rooms  Oct.  lo.  Among  the  speak- 

nII  PuKJoT*  .  Ill  .  in  demand  in  a  thousand  places  a  thou-  addressed  the  High  Court 

BuL^  o“uook  III  Ml„neaX  T^Tun*e^!*:; III  sand  miles  away  from  hU  factory.  The  impeachment”  are  Dr.  TalcoU  W.n- 

^n’t  Play  With  Truth  .  860  Minneapolis  Tribune .  862  analogy  between  newspaper  advertising  'ams,  director  of  the  Pditzer  School 

Miiu;;::::::::::::::::  IIS  IS  >”■1  day,  i,  ETasofd 

Ad  Field  Personals  .  868  n  °  uvi'lle  ^nner  . 862  traced  in  another  advertisement  which  ^  ,9*  xf- 1  r.  t  k' 

Live  Ad  Club  News .  363  New  Orleans  Daily  States! 362  concludes  with  the  following  pointed  ?/  the  MmnMpolis  Journal ,  Henry  K. 

■  '  ■  New  Orleans  Item .  359  questions:  “Are  your  products  and  your  Hannah,  Herbert  N.  Casson  and  Harry 

INDEX  TO  ADVERTISEMENTS.  .  •’'‘and  still  in  the  valley  of  obscruity,  .H-  Robbins  A  full  report  will  appear 

Allen  &  Ward .  863  New  Odeans  Timel-bemocrat! !!!!!!!!!! !  Ill  Of  are  they  blazoned  forth  by  the  bea-  Editor  and 

American  Newsp^r  Exchange .  848  News  League  of  Ohio . .  .  358  COn  fires  of  advertisement  On  the  high  rLBLlSMEK. 

American  Sports  Publishing  Company .  868  Newspaper  Feature  Service .  347  hill  of  pubHc  favor?”  The  concluding  - /  . 

Anderson,  C  j.,  S|^cial  Agency .  868  Newspaper  Feature  Service .  856  advertisement  is  entitled  “The  Tale  the  New  Member*  of  Ad  Bureau. 

Anderson  Daily  Mail .  862  New  York  Evening  Journal  .  858  fPr  ™®^‘!!i™V®  ^aotieu  me  1  ale  me 

Armstrong,  Collin,  Ad  vertising  Company . .  868  New  York  Evening  Globe .  861  Wagons  Tell.  me  folloi’-ing  newspapers  hate 

Asbury  Park  Press  .  362  New  York  Evening  Mail .  860  Each  of  the  twelve  advertisements  is  joined  the  Advertising  Bureau  of  the 


jUitorial  Page  .  852  Los  Angeles  Record  .... 

Person^  •••.•.••••; .  ®®®  Los  Angeles  Tribune  .. 

Recalled  Advertising  Agents .  854  Louisville  Courier- Journal 

On  Local  Co-operation  .  856  Louisville  Times . 

House  Fans  Had  Direct  Wires .  856  Memnhis  News-Scim'itar. . 


Ad  Men’*  League  Hold*  Court. 

The  case  against  vigilance  received 


INDEX  TO  ADVERTISEMENTS.  ri  i?,'!.®  .  122  the  valley  of  obscruity,  F  t<obbins  A  tun  report  win  appear 

Allen  &  Ward .  863  New  Odean2  Timel-bemocrat! !!!!!!!!!! !  Im  a^e  they  blazoned  forth  by  the  bea-  Editor  AM) 

American  Newsp^r  Exchange .  848  News  League  of  Ohio . .  358  COn  fires  of  advertisement  On  the  high  rLBLlSMEK. 

American  Sports  Publishing  Company .  868  Newspaper  Feature  Service .  347  hill  of  pubHc  favor?”  The  concluding  - /  . 

Anderson,  C  j.,  S|^cial  Agency .  868  Newspaper  Feature  Service .  856  advertisement  is  entitled  “The  Tale  the  New  Member*  of  Ad  Bureau. 

Anderson  Daily  Mail .  862  New  York  Evening  Journal  .  858  fPr  ™®^‘!!i™V®  -Ine  1  ale  me 

Armstrong,  Collin,  Ad  vertising  Company . .  868  New  York  Evening  Globe .  861  Wagons  Tell.  me  folloi’-ing  newspapers  hate 

.  122  Evening  Mail  .  860  Each  of  the  twelve  advertisements  is  j.o'"9d  the  Advertising  Bureau  of  the 

Aupista  Chronicle  . .  862  New  York  Evening  Mail  .  862  :ii,,,,.ratpd  with  a  nen  and  ink  drawincr  A.  N.  P.  A.  the  past  week:  Paterson 

Autoplate  Company  of  America .  364  New  York  Times .  360  ^  drawing.  .  p_i,  zArics 'I 

AtlanU  Constitution  .  862  New  York  Tribune  .  858  The  headings  are  hand-lettered  and  the  ly 

Atlanta  Journal  .  862  Northrup,  Frank  R .  863  tvDOPranhv  is  excellent  Herald,  Portsmouth  (N.  H.)  Chroni- 

Baltimore  Sun  .  862  Notre  Dame,  The  Ave  Maria .  862  ^1,  ^  ,  .  ,  ,  .  ,  cle  and  Gazette,  Detroit  (Mich.)  Joiir- 

Bamhart  Brothers  &  Spindler .  848  Okie  Co..  F.  E .  848  Each  advertisement  concludes  With  nai  and  Marauette  (Mich.)  Chronicle. 

Beers  Adv^tising  Agency .  868  Palmer  CM .  858  the  following  paragraph:  If  you  are  _ 

Blston‘*Americ2n  ?!!.!!!!!!!!!!!!!!!!!!!  858  pIJril  star°“"!.!!! !!!!!!!!!!!!!!!!!!!!!  Ill  doing  a  local  business,  talk  over  your  cpuiMv  CLUB  DINNER 

Boston  Post  .  845  Peoria  Journal  . 860  advertising  problems  With  the  advertlS-  iJ*  nil^./y 

Branham  John  M.,  Company .  S63  Peoria  Herald-Transcript  .  862  ing  department  of  this  newspaper.  If  (Continued  from  page  343.) 

Bricl^  Geo.  W... .  868  Phoenix  Gazette .  862  wnii  arp  Hnlncr  a  T^rnvinrlal  nr  nafinnal  Ocrar  at  tlif»  and  T  cairl  tn  him. 


SPHINX  CLUB  DINNER. 

(Continued  from  page  343.) 


. .  Awiici  .  ou*  ucpai  Liiiciik  ui  liiia  iicwdpcipci.  xi  . . .  rwt,.  - , 

Budd.’T^'john.’com^iiny".::: ::::::::::  III  pte^gh^t^tVh III  are  doing  a  provincial  or  national  oscar  at  the  desk  and  i  said  m  him 

Buffalo  Evening  News .  862  Pittsburgh  Post  .  860  business  it  would  be  well  for  you  to  Oscar,  you  re  up  pretty  early,  arent 

Buffalo  Evening  News .  858  Pittsburgh  Press  .  860  have  the  counsel  and  assistance  of  a  you?’  And  he  replied,  ‘Oh,  no.’  And  I 

.  S9.®*’“'‘*h  Press  . .  862  good  advertising  agency.  A  list  of  these  said,  ‘You  didn’t  get  much  sleep,  did 

oJrpInttrScheer'er's^iM’A^^Ac;:::::::  III  Power!.  Phfto"Eng^^^^  be  furnished  without  cost  or  obli-  you ?’  Quick  as  a  flash  he  replied, ‘But. 

Catholic  Printing  Comt»ny .  860  Pullen,  Bryant  &  Fredericks  Co .  863  gation  by  the  secretary  of  the  Canadian  Mr.  Bern,  don  t  you  know  sleep  is  a 


Central  Press  Association .  856  Putnam  &  Randall .  868  Press  Association,  503  Lumsden  Bldg.,  habit — the  more  you  oet,  the  more  vou 

Chfcai;  Evening-  Ameri^;’ ! ! i! i! ! i! ! ! ! ! !  Ill  la„H™nd”s2o^Srn ’ ! !  I! ! ! i! ! ! ! ! ! ! ! ! !  Ill  H 

Chicago  Polish  Daily  Zgoda .  862  Santa  Barbara  Independent  .  862  Like  the  tWO  previous  advertising  yOU  can  do  With. 


^icago  Skandinaven . . .  862  Schenectady  Gazette  .  844  Campaigns  conducted  by  the  Cana-  “He  is  an  athletic  Sandow;  moreover. 

—  «■« .  222  Ppst-Intelligencer  .  862  jjan  Press  Association,  the  third  he  is  master  of  his  job.  Knows  his  busi- 


Classified  Advertisements  .  853  Seattle  Times  _ 

Classified  Ad  Company .  868  Stamford  Advocate 


campaign  was  made  possible  through  the  ness.  Does  things  thoroughly.  I  regret 


Cleveland  Plain  Dealer  .  862  Stockton  Record  ..!!!!!!!!!!!!!!!!!!!!!  862  co-operaton  of  daily  newspapers,  adver-  that  we  are  not  all  of  us  like  Mr.  Green- 

Columbia,  The  Sute .  362  stockwell  Special  Agency  .  868  rising  agencies  and  expert  Copy  writers,  hut  and  Mr.  Brown,  that  we  haven’t  Na- 

ConrLJj^e^'&'wi^dman:: :::::::::::  III  ^urnef4“"Bulktin"“.:::':::::^  Ill  cost  of  plates  and  mats  was  con-  tional  cash  registers  and  victor  talking 

De  Oerque,  Henry  .  868  United  Press  .  856  tributed  by  the  recognized  Canadian  ad-  machines  and  grandchildren  crying  tor 

Dn  Moines  Raster  &  Leader .  862  Union  Syndicate  . . . !!!!  856  vertising  agencies.  The  Copy  was  pre-  them.  Wc  can’t  all  be  educated  to  the 

Night  .  858  Vancouver  World  .  862  pared  by  the  Advertising  Advertising  point  where  we  are  all  Oscars.  The 

Dominion  Press  a'ipping' X^Acy! !!!!!!!  Ill  Wa7hrn^onHe«"d  !!!!!!!!!!!!!!!!!!!!!  Im  Committee  of  Toronto  Ad  Club,  con-  thing  to  do  is  to  aim  high.  You  can  al- 

Diibuque,  The  Times-Joumal .  862  Western  Press  Exchange  ..!!!...!!!!.!!!  848  sisting  of  John  M.  Imrie,  Secretary  ways  alight.  Delighted  to  be  a  member. 

V .  222  Wilkes-Barre  Times-Leader .  862  Press  Association,  chairman ;  J.  C.  Kirk-  Delighted  to  be  here.” 

S“  wSSi S  SiS'e.;.  :::::::::;:::::  ^  M,rco,«,n  spot,  .nteruinmgiy 

Frank,  Albert,  &  Company .  868  York  Gazette  .  862  Thomson  Co.,  Ltd.;  C.  T.  Solomon^  of  on  the  subject  of  industnal  education 

Grand  Rapids  Press  . 844  Youngstown  Vindicator . 86S  Gagnier  Advertising  Scrvicc;  H.  D,  from  the  editorial  point  of  view. 


October  i8,  1913. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


■351 


LORD  NORTHCLIFFE 

whose  publications,  the  DAILY  MAIL  and  EVENING  NEWS, 
have  circulations  above  800,000  and  900,000  respectively,  is  quoted 
by  the  NEW  YORK  TIMES  of  October  10,  as  saying: 

^^1  have  noticed  that  we  get  a  paper  on  the  streets  of  London 
more  quickly  than  you  do  in  New  York,  because  we  have  a  faster 
method  of  stereotyping  than  you  have  ” 

Lord  Northcliffe’s  superiority  over  American  publishers  is  not  in 
the  making  of  his  printing  plates,  for  he  uses  AUTOPLATE 
machines  as  do  they,  but  in  the  use  of  the  DRY  MAT.  He 
has  eliminated  drying  tables  and  saves  the  time  they  waste,  and 
as  a  result  he  is  able  to  obtain  a  deluge  of  papers  ahead  of  his 
former  starting  time. 

A  Personal  Statement 

In  the  course  of  a  conversation  between  Lord  Northcliffe,  Mr* 
James  Keeley,  of  the  CHICAGO  TRIBUNE,  and  myself,  I  asked 
Lord  Northcliffe  if  the  statement  were  true  that  he  had  been  able 
to  put  200,000  on  the  circulation  of  the  EVENING  NEWS 
through  the  use  of  the  DRY  MAT,  due  to  the  rapidity  with  which 
it  enabled  him  to  put  that  paper  on  the  street.  This  Lord  North¬ 
cliffe  unhesitatingly  confirmed,  and  expressed  wonder  over  the  fact 
that  American  and  Canadian  publishers  had  been  so  slow  in  appre¬ 
ciating  the  great  value  of  this  newest  aid  to  publication. 

BENJAMIN  WOOD. 

The  DRY  MAT  known  in  America  as  the  WOOD  DRY  MAT 
is  that  which  is  used  by  Lord  Northcliffe’s  various  newspapers,  as 
well  as  by  other  English  and  German  publications. 

There  is  no  substitute  for  the  WOOD  DRY  MAT. 

WOOD  FLONG  COMPANY 

1  MADISON  AVENUE  NEW  YORK 
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AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Ealered  m  mcoimI  cUm  Bail  Batter  ia  dM 
New  York  Poet  Ofice 

By  Tbo  EoiToa  and  PoeuaBn  Ca,  World  Building,  New 
York  City.  Telephone,  4U0  Beekman.  laeucd  erery  Saturday. 
Suboeription,  |t.00  per  year;  Canadian.  $S.tO;  Foreign,  (8.00. 


Tbc  JouaNALiST,  Established  1884;  Tbe  Editor  and  Pua- 
usBRR,  1901.  jAxae  WaiGBT  Brown,  PuUiaher;  Frank  LrRot 
Blanchard,  Editor;  Georcr  P.  Lefflee,  Business  Manager. 


New  York,  Saturday,  October  18,  1913 


“The  words  of  a  wise  man’s  mouth  are  gracious; 
but  the  lips  of  a  fool  will  swallow  up  himself.  The 
beginning  of  the  words  of  his  mouth  is  foolishness; 
and  the  end  of  his  talk  is  mischievous  madness.” 
— ^Ecclesiastes.  , 


BASEBALL  MAGNATES’  GREED. 

The  interest  aroused  throughout  the  United 
States  in  the  world  series  of  baseball  games  was 
remarkable.  Nearly  every  game  was  attended  by 
40,000  people,  or  a  total  of  200,000  for  the  week. 
Every  newspaper  bulletin  board  in  the  country  was 
daily  faced  by  from  500  to  10,000  people.  Enor¬ 
mous  crowds  gathered  in  halls  in  the  larger  cities 
to  watch  the  progress  of  the  several  games  as  re¬ 
produced  by  mechanical  devices.  Baseball  “extras” 
were  sold  in  great  numbers. 

The  space  given  the  games  was  generous  in  the 
extreme,  the  New  York  Times  printing  between 
two  and  three  pages  each  day  about  them.  Few 
newspapers,  even  in  the  smaller  cities,  devoted  less 
than  two  columns  to  the  subject 

Tbc  question  that  suggests  itself  in  connection 
with  baseball  reports  is  this:  Is  the  money  repre¬ 
sented  in  their  cost  a  good  investment?  Through 
the  overgenerous  publicity  given  baseball  by  tbe 
newspapers  it  has  become  the  most  popular  sport 
in  America.  You  would  naturally  suppose  that  the 
club  owners  who  are  piling  up  big  fortunes  because 
of  this  popularity  would  be  grateful  enough  to  the 
newspapers  for  what  they  are  doing  to  spend  at 
least  as  much  money  in  advertising  in  them  as 
those  who  conduct  the  theaters  and  other  amuse¬ 
ment  enterprises.  While  the  New  York  and  other 
metropolitan  city  dailies  were  printing  whole  pages 
about  the  performances  of  their  teams,  these  club 
owners  bought  not  over  three  lines  of  space  in  any 
one  of  them. 

Baseball  chibs  in  the  National  and  American 
leagues  are  commercial  enterprises  pure  and  simple. 
They  are  run  to  make  money  for  their  owners. 
These  latter  gentlemen  are  perfectly  willing  for 
newspaper  publishers  to  spend  all  the  money  they 
please  in  exploiting  the  attractions  of  their  re¬ 
spective  teams.  What  do  they  care  about  the  cost 
of  sending  reporters  on  tour  with  the  clubs,  or  of 
telegraph  tolls  on  the  stories  wired  in,  or  of  the 
numerous  pictures  they  print  of  the  players  or 
scenes  at  the  games,  or  for  special  deliveries  and 
special  editions  to  give  the  public  quick  and  accurate 
reports?  They  are  utterly  indifferent  about  the 
whole  matter. 

'A.nd  yet  the  newspapers  have  the  remedy  in  their 
own  hands.  Let  the  publishers  of  each  city  get 
together  and  agree  to  print  only  the  scores  of  the 
games — ^nothing  more — until  the  baseball  magnates 
come  across  with  a  reasonable  amount  of  advertis¬ 
ing.  Without  the  newspapers  to  stimulate  interest 
in  the  games  by  the  constant  printing  of  gossip 


about  the  players,  details  of  the  games,  etc.,  the 
ball  magnates  would  soon  hnd  a  marked  decrease 
in  the  attendance;  loss  of  revenues  would  compel 
the  hiring  of  less  expensive  men,  and  in  the  end 
the  game  would  peter  out  as  a  summer  amusement. 
Such  a  contingency,  however,  would  not  arise,  be¬ 
cause  the  club  owners  would  know  which  side  their 
bread  was  buttered  on  and  would  be  quick  to  see 
the  light. 

The  display  of  public  spirit  and  generosity  shown 
by  the  newspapers  toward  baseball  is  further  proof 
of  the  independence  of  the  editorial  and  business  de¬ 
partments, 

THE  COUNTRY  WEEKLY. 

About  every  so  often  some  pessimistic  journalist, 
whose  horizon  is  not  much  larger  than  that  of  a 
five-quart  tin  milk  pan,  arises  in  a  press  association 
convention  and  solemnly  declares  that  the  day  of 
the  cotmtry  weekly  has  passed  and  that  it  is  only  a 
question  of  a  few  years  when  the  last  of  them  will 
be  obliged  to  suspend  publication. 

As  proof  of  this  startling,  although  not  new,  state¬ 
ment  he  will  call  attention  to  the  rapid  growth  of 
the  big  city  dailies,  whose  circulations,  he  asserts, 
are  supplanting  those  of  the  village  weekly.  Their 
facilities  for  gathering  the  news  are  so  much  greater, 
their  choice  of  material  is  so  much  more  compre¬ 
hensive  and  they  can  give  such  greater  value  for  the 
money  that  the  country  weekly  has  not  the  ghost  of 
a  show  to  long  survive  the  competition  that  they  are 
bound  to  encounter. 

Such  talk  as  this  is  the  veriest  nonsense  and 
clearly  indicates  the  gross  ignorance  of  the  speaker. 
As  a  matter  of  fact  the  weekly  press  of  America 
never  stood  on  such  hrm  ground  as  it  does  to-day 
and  was  never  so  prosperous.  Numerically  con¬ 
sidered  the  weeklies  exceed  all  other  publications. 
According  to  Ayers  Directory  the  total  of  all  issues 
last  year  was  24,361,  of  which  17,285  were  weeklies. 
After  deducting  all  class,  technical,  social,  scientitic, 
literary,  religious  and  other  papers,  we  have  left 
about  10,000  weeklies  that  are  printed  in  the  small 
cities  and  towns  of  the  country. 

The  only  country  weeklies  that  are  being  driven 
out  of  business  are  those  that -have  been  found 
wanting  in  news  value  or  have  been  so  badly  man¬ 
aged  that  their  failure  was  inevitable. 

No  daily  newspaper,  however  well  edited,  can 
take  the  place  of  the  small  town  weekly  if  the  pub¬ 
lisher  knows  his  business.  The  latter  has  a  hold  on 
the  hearts  and  lives  of  the  people  that  cannot  be 
loosened  by  any  outside  newspaper,  daily  or  other¬ 
wise.  It’s  the  personal  friend  of  every  man,  woman 
and  child  in  the  community.  It  furnishes  the  first 
reading  lesson  for  the  toddler  who  has  just  learned 
the  alphabet.  In  its  columns  are  recorded  the 
child’s  progress  through  school,  his  departure  for 
college  and  the  record  he  made  while  there,  his 
marriage  and  his  business  career  in  the  distant  city. 
It  tells  of  the  tragedies  and  comedies  in  the  lives  of 
those  who  are  neighbors  and  acquaintances.  It 
gives  the  gossip  of  the  hour  and  the  news  of  the  day, 
and  discusses  subjects  that  are  of  interest  to 
who  scan  its  pages.  Its  editor  is  a  sort  of  father 
confessor  to  everybody. 

With  these  facts  in  mind  do  you  think  the  time  is 
ever  coming  when  the  country  weekly  is  going  to  be 
displaced  by  any  outside  publication?  Not  in  a  thou¬ 
sand  years.  Daily  newspapers  are  going  to  be  read 
more  and  more  by  the  people  of  the  daililess  town 
and  thdr  circulations  are  going  to  increase  corre¬ 
spondingly,  but  the  paper  that  will  ever  retain  the 
affections  and  honest  love  of  those  who  reside  in 
them  is  the  country  weekly,  with  its  budget  of  home 
news  about  neighbors  and  friends  whose  daily  lives 
touch  each  other  at  many  points. 

WORTH  THINKING  ABOUT. 

The  man  who  faces  the  problem  of  marketing  a 
commodity  on  "National”  lines  is  very  apt  to  be  a 
man  of  strong  common  sense. 

His  advertising,  which  makes  his  distribution  pos¬ 
sible  and  profitable,  is  not  likely  to  be  done  on  emo¬ 
tion,  or  from  any  other  motive  than  that  of  making 


every  dollar  do  a  dollar’s  work  for  the  cause  in 
which  it  is  spent. 

He  is  the  hardest  man  m  the  world  to  “stampede.” 

He  studies  the  newspaper  field  in  a  logical  way, 
anxious  to  secure  every  available  scrap  of  really 
worth-while  information  concerning  the  varying 
values  of  advertising  mediums  in  this  city  and  in 
that. 

Just  as  he  gets  the  news  of  the  world,  day  by  day, 
from  his  daily  paper,  so  he  gets  the  news  of  the 
newspaper  world  from  his  trade  journal.  To  assume 
that  he  is  “interested”  in  such  a  journal  as  The 
Editor  and  Publisher  is  merely  to  credit  him  with 
being  interested  in  his  business. 

He  believes — does  the  man  who  finally  approves 
of  the  appropriation  for  your  paper — that  your  read¬ 
ers  seek  their  advertising  “news”  and  information 
in  the  columns  of  your  publication — not  through 
posters,  dodgers  or  any  other  obsolete  advertising 
media. 

And  he,  in  his  turn,  quite  as  naturally  and  invari¬ 
ably,  seeks  his  own  information  about  your  paper  in 
the  columns  of  his  trade  journal — The  Editor  and 
PuBUSHER.  He  sees  the  same  propriety  in  your 
addressing  him  through  hs  columns  as  he  sees  in 
addressing  your  readers  through  your  columns. 

And,  not  unnaturally,  he  concludes  that  when  you 
have  any  information  to  give  him  about  your  paper, 
you  will  give  it  to  him  through  the  medium  of  the 
trade  journal  which  he  reads. 


EDITORIAL  COMMENT. 

The  Inland  Daily  Press  Association  has  adopted 
a  plan  that  ought  to  be  followed  by  other  press  asso¬ 
ciations.  It  sends  out  to  all  members  within  three 
weeks  after  holding  a  meeting  a  copy  of  the  minutes 
and  abstracts  of  addresses  so  that  those  who  were 
unable  to  be  present  will  know  just  what  happened 
and  get  the  benefits  to  be  derived  from  the  con¬ 
vention.  Of  course,  not  every  press  association  has 
such  an  enterprising  and  capable  secretary  as  Will 
V.  Tufford,  who  can  boil  down  into  seven  large  two- 
column  pages  the  proceedings  of  a  full  day’s  session. 
But  at  any  rate  the  thing  ought  to  be  done  by  all 
the  secretaries  of  all  associations.  Otherwise  much 
that  is  valuable  will  be  lost 


The  question  "Shall  We  Sell  Merchandise?”  was 
decided  in  the  negative  by  the  members  of  tbe  In¬ 
land  Press  Association  at  their  September  meeting, 
a  resolution  to  that  effect  being  adopted.  It  was 
generally  agreed  that  newspaper  publishers  show 
little  sense  in  competing  with  local  retailers.  And 
they  are  right,  too.  It  is  the  business  of  the  mer¬ 
chants  to  sell  goods  and  the  business  of  the  pub¬ 
lisher  to  get  out  the  kind  of  a  newspaper  its  public 
wants.  When  the  merchant  undertakes  to  publish 
a  newspaper  and  the  editor  to  sell  merchandise  the 
result  is  a  dreary  fizzle. 

Brooklyn  newspaper  men  are  smiling  over  the 
manner  in  which  the  Gtizen  published  the  state¬ 
ment  regarding  its  circulation,  etc.,  as  required  by 
law.  Instead  of  putting  it  on  the  editorial  page,  it 
was  buried  deep  under  a  lot  of  legal  advertising — 
all  set  in  agate — as  was  also  the  statement,  and  it 
would  almost  require  a  man  with  a  warrant  to 
find  it 


"Advertising  is  as  old  as  trade.  Newspaper  ad¬ 
vertising  in  its  vigorous  application  is  a  matter 
of  the  last  quarter-century.  Even  now  it  is 
little  used  when  considered  against  the  num¬ 
bers  in  trade  who  employ  it  compared  with 
those  who  do  not.  The  city  streets  are  lined 
voith  thousands  of  shops  dependent  upon  neigh¬ 
borhood  trade  or  the  casual  passer-by.  Yet 
examples  of  success  in  merchandising  are  ap¬ 
parent  in  every  community.  The  men  who 
have  had  the  courage  to  use  the  columns  of  the 
press  are  the  ones  who  have  made  their  busi¬ 
ness  great.”— Dos  C.  Seitz. 
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PERSONALS. 

Colonel  Henry  Watterson,  Mrs.  Wat- 
terson  and  his  granddaughter,  Miss  M. 
V\  atterson,  h.  .e  arrived  in  Paris  for  a 
six  weeks’  stay  before  going  to  Egypt 
and  the  French  Riviera  for  the  winter. 

Adolph  S.  Ochs,  of  the  New  York 
Times,  had  the  board  of  directors  of  the 
Associated  Press  as  his  guests  at  the 
Hotel  Astor  Wednesday  evening  at  the 
dinner  of  the  National  Academy  of  Po¬ 
litical  Economy. 


Walter  McCain,  Hoboken  City  Hall 
man  for  the  Hudson  Dispatch,  has  gone 
to  the  Elizabeth  (N.  J.)  Journal.  Don¬ 
ald  Gunn,  formerly  of  the  Hudson  Ob¬ 
server,  walked  down  a  gangplank  after 
having  spent  the  summer  golfing  at  his 
old  home  in  Scotland  just  in  time  to 
get  the  place  vacated  by  McCain. 

Burns  Carrell,  for  several  years  con¬ 
nected  with  the  editorial  staff  of  the 
Pittsburgh  Chronicle  Telegraph,  is  now 
on  the  Philadelphia  Press. 

William  C.  Temple,  of  the  Spring- 


officiated.  The  staff  of  the  Times  pre¬ 
sented  the  happy  couple  with  a  substan¬ 
tial  and  useful  present  of  considerable 
value.  Mr.  and  Mrs.  Goeller  will  enjoy 
a  honeymoon  trip  through  the  South. 

The  marriage  of  Miss  Mabel  M.  Sey¬ 
mour,  daughter  of  Mrs.  Charles  G. 
Seymour,  to  Robert  M.  Ash  took  place 
Saturday  in  the  chapel  of  the  Third 
Presbyterian  Church,  Chicago.  Until  a 
few  days  ago  the  bride,  a  well-known 
newspaper  writer,  was  society  editor  of 
the  Chicago  Daily  Journal.  She  belongs 

1  „  o _ _ 


without  competition  in  excellent 
field.  Returned  owner  in  1912  for 
personal  effort  and  investment 
$3,821.18.  Will  be  sold  for  $9,000. 
An  excellent  investment  for  a 
practical  printer-publisher  willing 
to  live  in  an  eastern  village. 
Proposition  I.  C. 


Martin  H.  Glynn,  owner  of  the  Al¬ 
bany  (N.  Y.)  Times-Union,  became 
Governor  of  New  York  by  virtue  of 
succession  yesterday  when  the  High 
Court  of  Impeachment  deposed  Wil¬ 
liam  Sulzer  from  the  gubernatorial  of¬ 
fice  by  a  vote  of  43  to  12. 

Victor  F.  Lawson,  owner  of  the  Chi¬ 
cago  Daily  News,  is  still  in  Europe  and 
is  not  expected  to  return  till  next 
month. 

Theodore  Sutro,  editor  of  Hearst's 
German  Journal,  is  in  Bremen,  from 
which  city  he  cabled  a  dispatch  to  the 
.American  on  Oct.  14,  urging  German- 
.\mericans  to  beware  of  Jammany  can¬ 
didates  in  the  coming  election. 

George  Wheeler  Hinman,  formerly 
publisher  of  the  Chicago  Inter-Ocean, 
was  inaugurated  president  of  Marietta 
College,  Mari.tta,  O.,  on  Tuesday.  The 
induction  of  the  new  executive  took 
place  in  the  First  Congregational 
Church  in  the  presence  of  a  distin- 


field  (Mass.)  Republican,  has  resigned 
to  engage  in  editorial  work  on  the  Bos¬ 
ton  Globe. 

Ira  E.  Bennett,  editorial  writer  on 
the  Washington  Post,  is  returning  on 
the  Mauretania  this  week  after  a  well- 
earned  holiday  abroad. 

J.  H.  Webb  has  resigned  as  manag¬ 
ing  editor  of  the  Arkansas  Democrat, 
at  Little  Rock. 

R.  Ray  Baker  has  given  up  his  place 
as  city  editor  of  the  Petoskey  (Mich.) 
News  and  has  been  succeeded  by  H. 
Lee  North. 

Frank  A.  Philbrick,  formerly  on  the 
Marion  (O.)  Tribune,  has  become  con¬ 
nected  with  the  staff  of  the  Columbus 
Dispatch. 

W.  B.  Bell,  managing  editor  of  the 
Charlotte  (N.  C.)  Observer,  has  re¬ 
signed  to  enter  the  mercantile  field. 


local  newspaper  circles. 

Ernest  Smith,  one  of  the  owners  of 
the  Wilkes-Barre  (Pa.)  Evening  Times- 
Leader,  and  Miss  Marjorie  Harvey  were 
married  Oct.  14.  The  wedding  was  a 
brilliant  one.  The  officiating  clergyman, 
the  Rev.  George  W.  Chalfant,  of  Pitts¬ 
burgh,  had  married  the  father  and 
mother  of  the  bridegroom. 

Allan  Gordon,  of  the  Brooklyn  Stand¬ 
ard  Union,  and  Miss  Rea  Keshin  were 
married  at  the  Knapp  Mansion  on  Oct. 
14. 

The  marriage  of  George  P.  Williams, 
news  editor  of  the  Kingston  (Can.) 
Whig,  and  Miss  Myrtle  M.  Wallace,  of 
Iroquois,  took  place  on  Oct.  8,  at  the 
home  of  the  bride. 

WASHINGTON  PERSONALS. 

Carl  I).  Croat,  of  the  Washinston 
Times,  has  joined  the  United  Pregs 
bureau. 


Newspaper  Properties 

225  Fifth  Ave.  New  York 
HELP  WANTED 

WANTED,  by  Chicago  Special  Agency,  • 
live,  hustling  solicitor  for  strictly  high-class 
papers;  not  necessarily  experie  tced  in  solicit¬ 
ing,  but  must  have  an  acquaintance  among  Chi¬ 
cago  general  advertising  agencies;  be  clean  cut 
and  reliable;  state  salary  expected,  which  must 
be  moderate,  increased  when  ability  is  proven. 
■Vddress  “D.,  1110,”  care  The  Editor  and  Pub- 

LI.SHF.R. 

W.WTED — By  Nov.  1,  foreman  on  after¬ 
noon  paper,  one  edition,  union,  perfecting  press, 
10  to  10  pages;  also  young  man  to  assist  and 
set  heads.  NEWS,  Ithaca,  N.  Y. 

SITUATIONS  WANTED 

AJi'ertisements  under  this  classification  will  cost 
Ic.  fier  IVord;  Display  15c.  per  Agate  Line. 

NEWSPAPER  WOMAN  of  12  years’  experi¬ 
ence  wishes  column  or  department  work. 
Verse,  humor,  preachlet,  features,  interviews. 
Best  references.  Headquarters  can  be  at  home. 
.•\ddress  “D.,  1101,”  care  The  Editor  and  Pub¬ 
lisher. 

I  WANT 


giiished  audience. 

S.  Gurney  Lapham  has  retired  from 
the  editorial  staff  of  the  Syracuse 
(N.  Y.)  Herald  after  a  career  of  forty- 
six  years  in  newspaper  work  in  that 
city.  Mr.  Lapham  began  on  the  Syra¬ 
cuse  Courier  on  Oct.  1,  1867,  and  for 
many  years  i.as  associate  editor  and 
part  owner  of  the  paper.  Later  he 
served  on  the  Telegram  and  Herald. 
One  of  his  closest  friends  in  his  early 
newspaper  days  was  Chester  S.  Lord, 
formerly  of  the  New  York  Sun.  Mr. 
Lapham  has  gained  much  fame  as  a 
theatrical  critic. 

Charles  Levy,  of  the  Levy  Circulating 
Bureau,  wholesale  newspaper  and  mag¬ 
azine  distributer  of  Chicago,  was  a 
visitor  to  The  Editor  and  Publisher 
office  last  week.  Mr.  Levy  handles 
80,000  copies  a  week  of  the  Saturday 
Evening  Post.  He  also  makes  deliver¬ 
ies  in  Chicago  for  the  Chicago  Jour¬ 
nal,  Tribune,  Examiner,  Record-Herald, 
Inter-Ocean  and  Illinois  Staats-Zeitung. 

R.  L.  O’Neal,  editor  of  the  Hunts¬ 
ville  (Ala.)  Mercury-Banner,  has  been 
elected  president  of  the  city  commis¬ 
sioners  and  mayor  of  that  city. 

Sidney  Brooks,  the  political  writer,  is 
aboard  the  Olympic,  which  left  South¬ 
ampton  Wednesday  for  New  York. 

J.  D.  Jeremiah,  of  London,  is  in  New 
York  inspecting  the  plants  of  the  metro¬ 
politan  newspapers.  Mr.  Jeremiah  has 
under  hia  charge  the  London  Daily 
Sketch.  Daily  Dispatch,  Sund^  Chron¬ 
icle,  Manchester  Evening  Chronicle, 
Ideas  and  Story  Journal. 

William  Ledbetter,  city  editor  of  the 
St.  Louis  Globe-Democrat,  was  appoint¬ 
ed  managing  editor  of  the  St.  Louis 
Republic  on  Monday.  Mr.  Ledbetter 
will  begin  his  new  duties  next  week. 

GENERAL  STAFF  PERSONALS. 

Harry  Kemble,  for  many  years  iden¬ 
tified  with  newspaper  work  in  this  city, 
is  drawing  clever  illustrations  for  the 
Trend  Magazine.  He  is  also  contribut¬ 
ing  to  the  Interboro  Bulletin. 

Francis  L.  Littlefield,  city  editor  of 
the  Portland  (Me.)  Argus,  and  for 
over  twenty  years  a  member  of  the 
staff,  has  resigned  to  join  the  Boston 
Herald. 


IN  NEW  YORK  TOWN. 

Robert  H.  Lyman,  one  of  the  manag¬ 
ing  editors  of  the  World,  who  has  been 
ill  for  the  past  week  with  pneumonia,  is 
improving  rapidly. 

John  P.  Gavit  took  up  his  duties  as 
managing  editor  of  the  Evening  Post  on 
Monday. 

P.  J.  Roosevelt,  cousin  of  ex-Presi- 
dent  Roosevelt,  has  returned  to  the 
Globe  as  ship  news  man  after  a  bicycle 
tour  through  England. 

Miss  Edith  Brownell,  of  the  Sun,  has 
joined  the  editorial  staff  of  the  Press, 
where  she  will  be  in  charge  of  the  Wom¬ 
an’s  supplement. 

R.  V.  Morrison  is  a  new  member  of 
the  Mail  art  staff. 

Dan  Breen,  for  several  years  with  the 
Hudson  Observer,  Hoboken,  N.  J.,  is 
now  city  hall  man  for  the  Evening 
World. 

John  Henry  Mears,  the  globe  trotter, 
who  went  around  the  world  for  the  Eve¬ 
ning  Sun  recently  in  less  than  thirty-six 
days,  told  all  about  his  thrilling  adven¬ 
ture  in  an  illustrated  lecture  at  the  Ly¬ 
ceum  Theater  Sunday. 

Charles  H.  .\nderson,  a  negro,  pro¬ 
prietor  of  the  .Amsterdam  News,  is  a 
candidate  for  alderman  from  the  Thir¬ 
ty-first  District. 

Stanley  Patterson  and  J.  O’Shaunessey 
are  the  latest  additions  to  the  staff  of 
the  World. 

Orville  G.  Victor,  historian  of  the 
Bronx  Club,  has  been  appointed  care¬ 
taker  of  the  Poe  cottage,  which  was  re¬ 
cently  moved  into  Poe  Park  and  will 
be  open  to  the  public. 

C.  F.  Carter  has  returned  to  the  Press 
after  several  years  on  out-of-town 
papers. 

WEDDING  BELLS. 

George  W.  Goeller,  for  many  years  a 
member  of  the  staff  of  the  Brooklyn 
Times,  was  married  at  high  noon  on 
Wednesday  to  Miss  Augusta  C.  Berg- 
ener  at  the  home  of  the  bride’s  sister, 
257  Monroe  street.  The  Rev.  Robert 
M.  Moore,  of  St.  John’s  M.  E.  Church, 


.Tohn  E.  Nevin.  of  the  United  Press, 
who  has  been  covering  the  Sulzer  trial 
at  .Vlbany,  N.  Y.,  has  returned  to  the 
city. 

<'liff  Berryman  and  Earl  Godwin,  of 
the  Washington  Star,  attended  the  World 
series  of  baseball  games. 

W.  S.  Forrest,  of  the  United  Press, 
will  report  the  proceedings  of  the  Su¬ 
preme  Court  this  term. 

Major  C.  Fred  Cook,  news  editor  of 
the  Washington  Star,  is  in  Chicago  as  a 
delegate  to  the  National  Guard  Conven¬ 
tion.  He  will  visit  the  Yellowstone  Na¬ 
tional  Park  before  returning. 

Perry  .\rnold.  superintendent  of  the 
United  Press  office,  and  Mrs.  Arnold,  are 
visiting  in  Indiana. 

R<idoli>h  Kaiiffmann.  managing  editor 
of  the  Washington  Siar,  has  returned 
from  Maine,  where  he  spent  part  of  the 
summer. 


Frank  B.  Noyes,  president  of  the  As¬ 
sociated  Press  and  president  of  the  Wash¬ 
ington  Star  Publishing  Co.,  has  returned 
from  a  tour  of  Europe. 

Robert  L.  Marcley,  the  popular  and 
efficient  assistant  secretary  of  the  Na¬ 
tional  Press  Club,  has  just  returned 
from  a  week’s  stay  in  Pittsburgh,  where 
he  visited  his  brother. 

Harry  B.  Gauss,  of  the  Chicago  News, 
left  Baltimore  by  boat  for  Boston  last 
Tuesday.  Boston  is  Mr.  Gauss’  old  home. 

Col.  .Tohn  Temple  Graves,  of  the  New 
York  .4merican,  has  just  returned  to 
Washington  after  several  months  abroad. 


PUBLISHER’S  NOTICE. 

Advertising  Rates:  Display,  16  cents  per 
agate  line:  25  per  cent,  discount  on  yearly  con¬ 
tracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands: 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building).  33 
Park  Row;  The  Wool  worth  Building,  Times 
Building,  Forty-second  street  and  Broadway,  at 
basement  entrance  to  Subway;  Brentano’s  Book 
Store,  Twenty-sixth  street  and  Fifth  avenue, 
and  Mack’s,  opposite  Macy’s  on  Thirty-fourth 
street. 

Brooklyn — Frank  Williamson,  Borough  Hall. 

Washington,  D.  C — Bert  E.  Trenis,  611  14th 
street,  N,  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street. 

San  Francisco — R.  J.  Bidwell  Co.,  742  Mar¬ 
ket  street 


have  no  Chicago  representative,  or  who  may  be 
dissatisfied;  also  list  representatives  with  view 
to  taking  interest  in  the  business.  Have  been 
in  Chicago  20  years  and  managed  branch  office 
of  one  publisher  for  eight  years.  Want  larger 
opportunities.  Popular  with  clients  and  suc¬ 
cessful.  Plenty  references,  but  best  one  is  past 
record  and  ability.  .Address,  with  particulars, 
918  Hearst  Building,  Chicago. 

STEREOTYPE  FOREMAN. 

Of  proven  ability  and  dependability,  for  years 
with  large  afternoon  daily,  familiar  with  alt 
branches  of  the  trade;  interview  and  oppor 
tunity  to  demonstrate  solicited.  Address  "P. 
C./*  care  The  Editor  and  Publishkk. 

WANTED. — Position  as  editorial  writer  by 
experienced,  successful  newspaper  man.  Ad¬ 
dress  "X.  Y.  Z.,”  care  The  Editor  and  Pub¬ 
lished _ 

_  MISCELLANEOUS 

AN \ ONE  INTERESTED  in  establishing  a 
newspaper  plate  or  ready-print  plant  west  of 
the  Mississippi  or  Southern  territory  can  hear 
something^^  to  their  advantage  by  addressing 
‘•PL.VTE,”  care  The  Editor  and  Pubusheb. 

DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
P.7''  .P^8*-  YARD’S  NEWS  BU- 
REAU,  167  W.  Washington  St,  Chicago,  lU. 

LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  Uoe  ol 
Printers’  machinery  and  supplies  on  hand  foi 
immediate  shipment 

lilCH  »  McLEAN. 

41  niff  St  YorV 

$8,000  YEARLY  BUSINESS  OF  YOUR 
OWN;  mail  order;  success  sure;  honest,  legit¬ 
imate;  small  capital;  original  methods.  Write 

M.  CLEMENT  MOORE,  Specialist,  New  Egypt. 

N.  J.  t 

■j-yiij^WRiTING  neatly  and  correctly  done. 
Fifty  cents  per  thousand  words,  including  car¬ 
bon  copy.  Address  “D.,  1108,”  care  The 
Editor  and  Publisher. 


FOR  SALE 

A  WEEKLY  PUBLICATION  in  the  amuse¬ 
ment  field  can  be  bought  for  $80,000.  The 
paper  is  more  than  80  years  old,  has  always 
been  considered  the  first  among  its  competi- 
'“'■s.  Yearly  income  about  $0,000  a  month. 
A  good  newspaper  man  should  own  it  HAR- 
RiI-DIBBLeT  company.  71  West  $£’ 
Street.  New  York. 

PRESSES  FOR  SALE. 

For  Sale. — One  3-deck  Duplex  Tubular  Press 
prints  4—0 — 8 — 10 — 18  pages.  Taken  in  trade 
for  one  of  our  Straightline  Presses.  Tubular 
press  will  be  sold  at  a  bargain.  GOSS  PRINT- 
TNG  PRESS  CO.,  lOth  St.,  and  Ashland  Are., 
Chicago;  1  Madison  Ave.,  New  York  City. 


_  Chicago— New  Yorli — Philadel. 

THE  BLACK  phia,  for  80  years  the  coal 
DIAMOND  trades’  leadi^  laoniaL  Wrte 
for  rates. 


THE  EDitOfe  ANt)  PtJELlSHER  AND  jOtJENALlST 


October  i8,  1913, 


RECOGNIZED  ADVERTISING  AGENTS.  ^Y**5c^”**’  ^**“'^*  **  *****  rtreet.  New  Snitiler  Co.,  Hearst  Bldg  Chicaga 

-  C..  Co..  EquiUble  Bldg..  Boston. 


street,  Newark, 


OFFICIAL  LIST  PREPARED  BY  THE  AMERICAN  NEWS-  ^  rffth  •venS^'N^^'Ywk®'**''*  **"  ^**“*''  ®'»*- 

PAPER  PUBLISHERS  ASSOCIATION,  REVISED  K  n..  S'SJ?"' 

TO  OCTOBER  18,  1913.  c,  cu,,„  b.*,..  R..k».  t  »~-‘' 

A,.™  A„„e,.  W*  ,.0.  N..  V.,B.  '’T,S*Sr5"'‘V.‘^’  ”■  ' 


American  Sporte  Pub.  Co..  21  Warren  street.  Dyer,  George  L.,  Co.,  42  Broadway.  New  York.  McCann.  H.  K.,  Co..  11  Broadway,  New  York;  Stevens,  Hermon  W.,  Agency,  Globe  Bldg.. 

Wcw  Y  oric.  ^  Soycr  Bids  ^^ctroit  Hoston, 

AiMterdam  Agency,  1178  Broadway.  New  Earnshaw-Lent  Co.,  80  Maiden  Lane,  New  McGuckin,  Eugene,  Co.,  Morris  Bldg.,  Phila-  *^*5"*'’  Chicago 

'Of*'-  York.  delphia.  Stiles,  William  A,  128  W.  Madison  street 

O'  MafshaU  Field  Bldg.,  Chicago.  Mcjul^in,  William  D..  Agency,  85  So.  Dear-  w  l  v,  „  . 

^  X'  j  x"  Oo.,  The  Nasby,  Toledo,  Edwards,  George  W.,  328  Chestnut  street.  Phila  l^rn  street.  Chicago.  J-  I  '  Marbndge  Bldg.,  New  York. 

O.  (Classified.)  delphia.  McKim,  A,  Ltd.,  Lake  of  the  Woods  Bldg..  &  Prosser,  Alaska  Bldg.,  Seattle,  Wash. 

Aimstrong  Collm,  115  Roadway,  New  \ork.  Elliott,  A  R.,  62  W.  Broadway.  New  York.  Montreal.  Can.  ^  Finney  (Inc.),  45  W.  84th  street, 

Ayer  N.  W ,  &  Son,  800  Chestnut  street  Phila-  Ellis.  A  W..  Co..  10  High  street.  Boston.  McMullen,  Robert  M.,  Co.,  Cambridge  Bldg..  New  York. 

delphia;  hifth  Avenue  Bldg.,  New  YorK.  Erickson  Co.  (Inc).  S81  fourth  avenue.  New  New  York.  ^ 

Ayres.  H.  E.,  8t  Co.,  164  Federal  street,  Boston.  York.  M^lay  &  M^lally  Brothers,  60  Broadway.  New  Taylor-Critchfield  Co.,  Brooks  Bldg.,  Chicago; 

_  -  u  IT  o-x  x-  V  L  Erickson,  E.  N.,  Agency,  21  Park  Row,  New  York.  'tl-'i  t  .... 

Baer,  Joseph  E.,  2ul  Fifth  avenue.  New  York.  York.  MacManus  Co.,  Journal  Bldg..  Detroit.  .  Thiele.  E.  J.,  &  Ca,  10  So.  La  Salle  street. 

Baker  Adv.  .^ency.  Ltd.,  16-20  Wellington  Ewing  &  Miles,  Flatiron  Bldg.,  New  York.  Maepherson-M^urdy,  Ltd.,  Bell  Block,  Win-  -Chicago, 

street.  East  Toronto,  Can.  ^  .  ..  F  nipeg  Ca  “  Thompson,  J.  Walter,  Co.,  44 _  E.  23d  street. 


street,  EJISI  xoronto,  van.  „  ,  F  nioea  Can  1.  waiter,  vo.,  44  li.  -.JSd  street, 

Ballard  Adv.  Co.,  Inc.,  1328  Broadway,  New  Fairfax,  H.  W.,  World  Bldg.,  New  York.  Mahin  Co.,  104  S.  Michigan  avenue.  Chicago.  New  York;  Lytton  Bldg.,  Chicago;  201  Dev- 
r>  J  VI  u  .  A  r-  It-  11  Felton  Co.,  123  W.  Madison  street,  Chicago,  jjallory  &  Mitchell,  189  W.  Madison  street,  ®*'^®**’  J?®**®",,,!  o  , 

Bankers  and  Merchants  Agency  Co.,  t.  VN  all  Perry-Hanly-Schott  Adv.  Co.  (Inc.),  Commer-  “rhicLo  .  •  Seattle. 

Street,  New  York,  n\Ag  Kansas  Citv.  Mo  \ir.».ir«!4f4*ir4»r«*  PnhUcitv  Corn  80  Church  Tobias  Brothers,  258  Broadway,  New  York. 

Barber,  J.  W.,  .\gency  338  Washington  street,  L  j'.’.  1364^  Broadway.  New  York.  *^rtrMl  New  York”'  Touzalin,  Charles  H.,  Agency,  Kesner  Bldg., 

Boston.  T-,  «.  x'  u  V-  Hnney,  W.  B.,  Co.,  Keith  &  Perry  Bldg.,  Massengale  Agency,  Candler  Bldg..  Atlanta.  _  Chicago.  , 

j®®”  Dean,  3o4  Fourth  aveue.  New  Kansas  City,  Mo.  Mathews,  R.  A,  Agency,  Marquette  Bldg.,  Co.,  ^faj^tte  Bldg.,  Philadelphia. 

Y®rk.  XT  V  L  Fisher-Steinbruegge  Co.,  1627  Washington  ave-  Chicago  .  Broadway,  I^w  York. 

Bates  Adv.  Co..  15  Spruce  «reet.  New  York.  gj  Louii  Matos-lfeiu  Co,  Bulletin  Bldg..  Philadelphia;  Tr«ler.  Joseph.  Co.,  Provident  Bank  Bldg., 

Batten^  George,  Co.,  Fourth  Avenue  Bid.,  New  Richard  A,  Agency.  Bulletin  Bldg.,  “xribune  Bld^  New  York.  Cincinnati.  ^ 

*  Slaten,  Corn  Exchange  Fow^er”-Simpson  (>).,  1900  Euclid  avenue,  Cleve-  MetropoUtan*  Co'.|  ^‘iX'a'r'sUeet* ’Niw^^ork.  Urmy,  Louis  V..  41  ^rk  Row,  New  York. 


Bank  Bldg.,  Chicago. 


BlackburnJlgency.'Patterson  Bldg.,  Dayton,  a  praX  Albert,  &  Co.,  26  Beaver  street.  New  jjfn” Co°,’T?e 'Na*y?'Toiedi?'o.^°^^^  X®"  A  Broadway,  New  York. 

Blackman-Ross  Co..  95  Madison  avenue.  New  Mitchell,  Gei  L..  &  StaH,  421  Chestnut  street.  Agency,  1420  (Jhestnut  street, 

BUine-Thompson  Co.  Fourth  National  Bank  Chicago;  ^Mo^gan  BMg^°Bi!lff^  Mrrgln‘''jr'w;.  Agency,  44  E.  23d  street.  New  Agency.  5  Beekman  street, 

BloXtAgdl”^  1420  Chest-nut  Smith.  Engineers  Bldg.,  Oeveland.  ^J^o^k-' ^  Agency.  .400  Chestnut  Vree'.Ldrt  E..  350  W.  38th  street.  New 

streeC  Phil®delphi®.  Gardner  Co.,  Kinloch  Bldg.,  St  Louis.  street,  Philadelphia.  '  w  w 

Blum,  Charles,  Adv.  Corporation.  608  Chestnut  Ceisinger,  J.  J..  Co..  Morris  Bldg.,  Philadelohia.  Morse  Agency,  85  Milwaukee  avenue,  W..  W 

street,  Philadelphia.  (iould  M  P  Co  120  W  S2d  street  New  uT*n®’  L.,  Old  Colony  Bldg.,  Chicago 

Blumenstock  Brothers  Agency.  Chemical  Bldg..  York.  ■  ■’  **'"■  '*  Mo^Mlniernational  Agency,  Dodd-Mead  Bldg.,  Walker^  Agency.”  Claus  Spreckels  Bldg.,‘“  an 

Bo^nd,  Arthur  T.,  20  Central  street,  Boston.  Goulston,  Ernest  J..  Agency.  18  Tremont  street.  ^Nej  Yort^  Walker.  Dudley  &  Ca.  Peoples  Gas  Bldg.. 

Boston  Financial  News  Advertising  Agency,  Alfred.  1001  Chestnut  street,  Philadel-  Moss-Chase  Col,  110  Franklin  street,  Buffalo;  .  i-  x 

109  Sute  street,  Boston.  phii  Post-Standard  Bldg.,  Syracuse.  N.  Y.  "®‘'on  Adv.  &  Pt.  Co.,  15  Exchange  street. 

Bowers,  Thomas  M.,  Agency,  Rector  Bldg.,  q  P  F  A  Co  Dwight  Bldg  Kansas  City,  Muller  T  P  &  Co.,  220  W.  42d  street.  New  . 

Boston  News  Bureau.  SO  Kilby  street.  Boston.  Gr^y,  I-.  A.,  Co.,  uwignt  Biag..  Kansas  c  y.  Muller.  J.  r..  «  co.,  Washington  Agency,  U.  S.  Savings  Bank  Bldg, 

i-.r _  _  _  _  _  _ _  .  lOTK.  ^  _  ,  T**j_  n  Washinirtnn  !>  i'  ®’ 


'''®|K".^o®“dley  &  Ca.  Peoples  Gas  Bldg., 


bSSW  CO,  „  Fr.«n  Be.  g-  C-,.  M  K£fFL|  "t  8^  °- 

V.*,  Or^^S..  OW..  S.  !■.«..  Vo*  ^  IS'-  f-;  Co,o,b . . 

Buchanan,  jcbti.  Agency,  176  Federal  street.  R.,  115  Broadway.  New  York.  ^New^York.  "swttU  Westlake  streets. 

,  .  G.„U,„*od(.,4Co.,..W.R..d.l,b«,o.,.  wm,„.:  ,„d.  C.  10,  P„„o„ 

fwirT.o«r  B.*  C.,  Bid.,  Cblo«o.  Lo.  A...1*  Willtaj.  S  C»nn,„,b„,  »  E,  M.dl„o 

cJS'.'a'in'AdJStiPng.  L.d,  .  Ho.pii.T  S.,*,.  H.™*,  Hbo*  Km.,  !77  Bro«I,o,.  N..  NldjloFl..  Co,  !»  SooU.  Sot.  Cb,.  w.>„.  0.  C*‘&  B,.„,  Bid,.  Cbla,o 

Montreal,  Can.  „  .  Win  Hartzell,  J.  H.,  Co.,  Bulletin  Bldg..  Phila-  Nolley  Agency  Li?ht,  Lomterd  Y^^^gh.  M..  &  Co.,  676  Fifth  avenue.  New 

Cattanach  Agency,  Ltd.,  McArthur  Bldg.,  Win  delphia  ston  streets,  Baltimore;  Knabe  Bldg..  New  Wolff-Houston  Cn  r.KK«  i*m  o  * 

nipeg.  Car.,  HauleVek.  G.  H.,  Agency.  2  W.  46h  irtreet,  York.  WoIH  Houston  Co..  Gibb.  bldg..  San  Antonio. 

Cawnter  &  Corcoran.  26  Cortlandt  street.  New  Northwestern  Agency.  Essex  Bldg.,  St.  Paul.  Putnam  &  Wood  Co  111  Devonsbir. 

York.  Ranlf  Rldir  New  Hays  Agency,  106  Main  street,  Burlington,  Vt  ,  nu  a  ®  street,  Boston.  ’’  evonshire 

ChamWs  Agency,  Hibernia  Bank  Bldg.,  New  Brother,  116  Nassau  street.  New  ^  Agency.  43  Tremont  street.  Woods  . Norris.  Ltd.,  Mail  Bldg.  Toronto  Can 

^apman  Co..  Phoenix  •  ®°;*'®New”York.  Hick^'^Agency,  132  Nassau  street.  New  York.  0®®\*  ®"*»  Agency,  Bulletin  Bldg.,  Phila-  '''Fu'ffa?o;'V5'''E^26th'^stTeeV“N^  Ymk 

paries  Service.  .23-25  26th  street  New  Yort  ^  g  ^  Vandergrift  Bldg..  Pittsburgh.  _  «t  .  -  .  t»i.i»  rbi  -  *'  *®**‘- 

Cheltenham  Service,  150  Fifth  avenue.  New  Tryon,  First  National  Bank  Bldg.,  Pitts-  O’Shaughnessy  Co.,  Westminster  Bldg.,  Chi-  GETS  WORTH  OP  Uie  Ki-kiviE-v 

York.  C,  Tn  1187  Pine  street  S'  burgh;  234  Fifth  avenue.  New  York.  czgo.  T  •  ,  ■  MONEY. 

rtniXa  BWa..  nIw  York.  Times  H®!!yi®y’®  ^•'A®®?®-  ,  Poln^r  Cervice  Butte  Mont  i, A" . ‘‘‘="'^'^'"8  subscription  to  The 


York.  t  Pn  1187  Pine  street  S'  burgh;  234  Fifth  avenue.  New  York.  cago-  p  T  •  .  .  »•*"  HIUWfcT. 

Chesman,  pT?;;  'L-.u,-  Vnrk-  Times  Hollyday’s  Agency,  Boyce  Bldg.,  Chicago.  _  .  _  F  In  renewing  hlS  subscription  to  The 

Louis;  Goddard  Bldg.,  New  York,  limes  jji'-'  Frances  524  S  Snrinir  street  Los  Palmer  Service  Butte,  Mont.  PntT/vn  .  „  “axupnuii  lo  i  me 

Bldg  ,  Chatunooga.  Tenn.  AngelW  ’  ^  ’  Pearsall,  W.  Montague,  203  Broadway,  New  AND  PUBLISHER  for  another  year. 


Bldff.4  Chattanooga,  xenn.  AnffeVc  Pearsall,  w.  Montague,  zxja  oroauway,  lui  aiiuuicr  year, 

Qark-Whitcraft  Co..  41  So.  15th  street,  Phila-  Francisco.  p-X®'?*-,  x-  «  r  ..o  «;,nsom  street  r  Washington,  D. 

delphia  nrsrhom  street  Hoopes,  E.  M.,  516  Market  street.  Wilmington,  Bureau.  432  Sansom  street.  Q  writes : 

H|;uw.,»E,.A..*,..,.„d„....  Thrills 

c£?  A^d?*!'  .feS.  Bto",  'x?.  "iE'SSv  A'2n™'i  1?  Frnb  .......  Pojbj  )»'«  O-  C...  •-’>  W.  .«b  N.w  S,/ m;cl>'’m„?rfaMt 

Howland,  H.  S.,  Adv.  .Agency  (Inc.),  20  Broad  Pown>n8-  George  &,  &  Son,  New  Haven,  able  terms.  I  purposely  delayed  send- 


Cons  amine  Co  ,  Globe  Bldg.,  Seattle  VN  asli.  street.  ’  New  York 


s..  „;sr'f-b.';i'.^  *r5b  Eta  *.„.  N-..  H....,  ®"-  •“  f”'"' 

CoT.tng  *Ag.ncy,  Dispattb  Bldg..  Si.  Faul.  HSib"  W. 'h'  II.^T  cirTTiita."  BWg..  N.w  B-glgT  ^  u  ’ F®'nd*Vu.eT^'^"w  ' '"il  "V*  ***' 

Minn.  . .  AA  York  Cincinnati.  16  E.  83d  street.  .New  face  of  the  fact,  too,  that  I  am  not  POS- 


Co^ning'**lAgency,  Dispatch  Bldg.,  St-  Paul 

Mirni.  .  .  F.  .  CA 


Conn.;  315  Fourth  avenue.  New  York. 

Hull,  W.  H.  H.,  &  Co.,  Tribune  Bldg.,  New 
York 


Cowen  Co..  John^Hancock  Bldr  ,  Boston;  50  P..  Co..  44  Federal  street.  York.  ^  Sessed  of  much  of  this  World’s  gOods 

CraXr"KraS’  C^  354  Milwaukee  street.  „®X‘r°" William  C.  Hearst  Bldg..  Chicago.  °p"''^eX‘!fs'  B^ld^' Pittsburgh 

Milwaukee.  ^  a  Hvskell,  Frederick,  &  Son,  Phoenix  Bldg.,  S.®'?'"?®'^  a  Tribune  Bldg  money  paid  yoU  in  the  valuable  in- 

Crosb, -Chicago  (Inc.),  Pullman  Bldg.,  Chicago.  portiopd  ore.  '^'N^w^ork^'  ^  ^  ^  ®  ®'“*’  formation  concerning  the  newspapers  of 

Dake  Agency  (Inc.).  432  South  Main  street.  925  Chestnut  street,  Phila- 

Los  Angeles;  121  Second  street.  San  Fran-  delphia.  Rn^-ltirPco*  39  W  32d  street.  New  York.  ,  2.*  "’Y  Calling  interest  me  intense- 

cisco.  Ironmonger.  C.,  .Agency,  18-26  Vesey  street,  r-  ij„d  Agency  1790  Broadway  New  York.  Every  now  and  then  I  Unearth 

New  York.  R®**®?^  1^-28  TdelaX  street,  some  old  friend  in  the  Calling  I  had 

Datlis,  Ernest  E,  Agency,  Moore  Bldg.,  At-  Johnson  Corporation,  Steger  Bldg.,  Chicago.  Ru^icam  "^dv"*  Agency  Drexel  Bldg  Phila-  heard  of  in  years,  read  of  promo- 
lanta.  .  Johnson,  Edwin  K.,  Agency,  Greenfield  Bldg..  ®  defohTa  *^""®  tions,  changes,  marriages  and  deaths 

Danielfon  &  Son,  96  Westminster  street,  I  rovi-  Atlanta.  ^  ^  ^  ^  Ruland,  O.  W..  90  Bible  House,  New  York,  among  the  ‘pencil-pushers,’  and  even  en- 

dence,  R.  I.  .  .  Jones,  Wylie  B..  -Agency,  Binghamton.  N.  Y.  c  xl  l-  <_j-i  .*1  „  x.-Ji.  .i-  ‘  u 

D’Arcy  Co.,  Fullerton  Bldg.,  St.  Louis.  K  c.  riair  W'illiam  G  Co  Witherspoon  Bldg.,  ua  ^  ”'?i-  x*  which  this  OT  that 

Darlow  Co.  Citv  National  Bank  Bldg.,  C)nialia.  Kastor,  H.  W..  &  Sons  Co..  Mercantile  Na-  Pbiladelpbia  '  mighty  publisher  submits  an  array  of 

Da-ichy  Ca,  9  Murray  strfeU  N>w  York  Honal  Bank  Bldg  St.  Louis;  Lytton  Bldg..  Sandlass,  L.  A.,  7  Clay  street.  Baltimore.  facts  and  figures  in  an  effort  to  prove 

Vu B.?”n„Sd.'''co'i".“ii  “^■sibgs-  i"' e™”* »"  «>'  »'’«« 

'  J  ,  ,,  T,ij„  v«*-  Vnrb  *'*’'®®??-  ,,,  „  ..  ..  Scheck,  Julius  9  Clinton  street.  Newark,  N.  J.  ®  .  ,.a  ... 


lYl  secona  sireci.  dr-..  delphia.  n  “”V:’  „  V-"”  io  w  32d  street  New  York  .  ^  -f  imcicsi  me  inicnse- 

WhiteHenrv  Bldg  Seattle  H®"*"®"?®®;  C..  .Agency,  18-26  Vesey  street,  Rp*u^„d  Ai^niiVf  nM  Broadway ,  ‘  New  York.  '  ‘Y*  Every  now  and  then  I  Unearth 
White-Henry  Bldg..  Seattle,  jjew  York.  Rowlatt,  FT,  Albany,  26-28  Adelaide  street.  SOmC  old  friend  in  the  Calling  I  had 

A _  xr„A,«  Rm*  At-  T  , -  - -  o' _ cc! _  West.  Toronto  CTan.  .  _  not  heard  of  in  V^arc  r\4  tfkr/^tnn- 


treai,  ( an.  Chicapa  q  readers  in  years  gone  by  such  an 

Diet!,  Ottomar,  Bureau.  (E.  E.  Nuegebauer).  Klein,  Charles  T,  151  W.  96th  street.  New  Sharpe.  •/.  W.,  &  Co.,  99  Nassau  street,  New  amount  of  interesting  information  for 
140  Nassau  street.  New  York.  York.  York  ih*  nolo-  k—AofA—  i  ''1'"“"“" 

Dobbs.  William  F..  Danbury,  Conn.  Koch,  Otto  J.,  Agency,  University  Bldg.,  Mil-  Shaughnessy,  M.  J.,  &  Co.,  Temple  Court,  j  •  '  neretOtOre  asked,  and  pre- 

Dollenmayer  Agency,  Lincoln  Bldg..  Minne-  ^  waukee.  New  York.  sented  in  SUCh  an  attractive  form. 

apolis.  ,  ,  ,  Kollock.  Edward  D.,  201  Devonshire  street,  Sherman  &  Bryan,  79  Fifth  avenue.  New  “It  OCCUrs  to  me  that  if  the  owners 

Donovan  &  .Armstrong,  Commonwealth  Bldg,  Boston.  York.  nf  A^ilir  nAn*...  .a  -  A— 

Philadelphia.  j  x-  v  i,  r  ^  Sherwood,  B.  R.,  867  Fulton  street,  Brooklyn,  .  .  -  ft,  ° 

Doremus  &  Co.,  44  Broad  street.  New  York.  Lawyers’  Adv.  Co.,  95  Liberty  street.  New  N.  Y.  P  6Ut  each  Other  S  throats  by  publish- 

Doremus  &  Morse,  50  Pine  street.  New  Aork.  York,  Shumwav,  F.  P.,  Co.,  373  Washington  street,  ing  large  papers  at  one  Cent  per  COPy 

Dorland  Agency  Atlantic  City,  N.  J.;  365  I.ee,  L.  K..  Dispatch  Bldg.,  St.  Paul,  Minn.  Boston.  through  the  week  thev  urnnld  An  Kefter 

Fifth  avenue,  New  York.  Lesan,  H.  E.,  Agency,  440  Fourth  avenue,  Siegfried  Co.,  50  Church  street.  New  York,  t  ’a  ^  WOUld  do^  bCttCT 

Doughty,  (Charles  L.,  519  Main  street.  Cm-  New  York;  Old  Colony  Bldg.,  Chicago.  Simpson,  W.  F.,  Agency,  38  Park  Row.  New  tnemselves  and  some  day  might  be 
cinnati.  .  Levey,  H.  H.,  Marbridge  Bldg..  New  York.  York.  able  tO  pay  the  writers  better  wagCS. 

Dukelow  &  Walker,  246  Washington  street.  Levin  4  Brandt  Agency,  1269  Broadway,  New  Smith,  C.  Brewer,  Agency,  85  Devonshire  The  Writers  Orobablv  on  an  average  re- 

Boston.  _  _  .  York.  street,  Boston.  au:- _ _  i  ax  ax 

Dunlap-Ward  Co..  Hartford  Bldg.,  Chicago;  Lewis  Agency,  District  National  Bank  Bldg.,  Smith,  E.  Everett.  Mutual  Life  Bldg.,  Phila-  'l*  IhlS  country  less  than  the 

U-  S.  Rubber  Bldg..  New  York.  Washington,  D.  C  dclpliina.  printers,  pressmen  and  stereotypers.” 
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local  CO-OPERATION  ' 

rived  by  Parties  Interested. 

Messrs.  Wiley,  Rogers  and  Plum 
Point  Out  the  Benefits  to  Be  De- 

Louis  Wiley,  business  manager  ot  the 
New  York  limes,  who  is  a  member  of 
the  executive  committee  of  the  A.  N. 

P.  A.  Bureau  of  Advertising,  in  talk¬ 
ing  to  a  representative  of  The  Editor 
AND  Publisher  upon  the  plans  that  have 
I)een  formulated  to  secure  local  co-op¬ 
eration,  said : 

•‘During  the  three  years  I  was  presi¬ 
dent  of  the  Daily  Newspaper  Club  I 
was  much  impressed  by  the  lack  of  co¬ 
operation  between  newspaper  publishers 
in  many  cities  throughout  the  United 
States,  and  particularly  by  the  lack  of 
co-operation  between  the  newspapers 
and  national  advertisers. 

“It  is  difficult  to  fairly  and  clearly  de¬ 
termine  just  where  the  newspaper  should 
cease  co-operative  work.  I  deprecate 
the  practise  of  some  newspapers  which 
offer  to  take  the  samples  forwarded  by 
the  advertiser  and  go  out  and  secure 
distribution;  or  that  of  those  who  send 
letters  to  tnerchants,  giving  full  details 
as  to  advertising  campaigns. 

“(ieneral  advertisers,  however,  realize 
there  is  no  other  means  by  which  a 
manufacturer  can  so  nuickly,  so  effec¬ 
tively  and  so  economically  reach  the 
people  of  any.  or  all,  great  centers  of 
l>opulation.  The  local  merchant  has 
learned  that  there  is  no  other  form  of 
advertising  which  so  speedily  and  so 
surely  carries  the  news  relating  to  the 
manufacturer’s  products  Into  the  homes 
and  into  the  minds  of  all  the  people  of 
his  neighborhood,  and  his  city,  as  the 
daily  newspaper — the  always  welcome 
visitor,  friend  and  guide. 

“Furthermore,  the  retailer,  because  of 
the  intelligent  work  done  by  the  mod¬ 
ern  newspaper  representative,  has  come 
to  realize  that  his  own  highest  interest 
and  profit  is  served  by  the  generous  dis¬ 
play  and  willing  sale  of  articles  adver¬ 
tised  in  the  daily  newspaper,  as  it  takes 
less  time  to  sell  the  best  goods,  which 
are  demanded  by  the  public,  and  that, 
while  there  is  less  profit  on  each  sepa¬ 
rate  sale,  because  of  the  higher  quality 
of  standard  advertised  goods,  the  profit 
in  the  aggregate  is  far  larger  than  can 
he  realized  on  non-advertised  goods. 

“The  retailer,  in  most  of  the  impor¬ 
tant  cities  of  the  United  States  is  to-day 
co-operating  most  cordially  with  the 
manufacturer  who  advertises  the  merits 
of  his  goods  in  the  most  efficient  of  all 
mediums  —  the  clean,  well-conducted, 
self-respecting,  reliable  daily  newspaper 
“The  Bureau  of  Advertising  of  the 
■American  Newspaper  Publishers’  Asso¬ 
ciation  is  doing  effective,  educational 
and  missionary  work.’’ 

H.  L.  Rogers,  business  manager  of 
the  Chicago  Daily  News,  speaking  on 
the  subject  of  local  co-oneration,  says: 

“This  is  a  question  that  each  paper 
will  have  to  work  out  for  itself,  and 
some  papers  will,  naturally,  have  to 
offer  more  service  than  others  to  get 
advertising  for  their  columns.  I  believe 
all  nublishers  are  glad  to  co-operate 
with  the  advertiser,  and  it  may  be  a 
question  of  rates  as  to  how  much  the 
publisher  is  justified  in  spending  for 
the  benefit  of  the  advertiser.’’ 

David  B.  Plum,  business  manager  of 
the  Troy  CN.  Y.)  Record,  said:  “I 
think  it  is  a  service  that  the  newspaper 
can  render  to  the  general  advertiser 
which  can  be  of  great  benefit  to  him 
and.  of  course,  the  extent  to  which  this 
co-operation  should  go  must  be  decided 
by  each  publisher.  I  do  not  think  it  is 
possible  to  lay  down  any  fixed  plan  or 
rule  to  cover  all  cities. 

“I'or  instance,  I  believe  it  is  possible 
for  me  to  do  work  on  the  lines  of  local 
co-operation  in  Troy,  which  would  not 
be  at  all  practicable  for  a  publisher  in 
New  York  City  to  undertake.  The  time 
has  arrived,  I  believe,  when  the  newspa¬ 
per  must  offer  the  advertiser  something 
more  than  simply  white  space.’’ 

Turon,  Kan.  —  The  Press  has  been 
sold  bv  W.  B.  Ream  to  B.  S.  Edwards, 
who  has  been  associated  with  Mr.  Ream 
on  the  payer. 


- - -  BROOKLYN  PERSONALS. 

CONDENSED  STATEMENT  OF  FACTS  RELATING  TO  jack  Elliott,  Albany  correspondent  of 
OWNERSHIP,  MANAGEMENT,  CIRCULATION,  ETC.,  OF  1,^',  B'Sj'S  J‘S 

s  •  *-■-%  •«  several  attempts  he  gave  it  us  in  despair 

The  Minneapolis  Tribune 

that,  anyway. 

FURNISHED  TO  THE  POSTOFFICE  DEPARTMENT  - 

UNDER  THE  ACT  OF  AUGUST  24.  1912: 

„  T  1  fer.  He  was  too  busy  to  attend  to  it. 

Editor — ^William  J.  Murphy.  being  publicity  promoter  for  half  a 

/^i  1  TTTT  i-f  dozen  other  enterprises,  including  the 

Managing  Editor — Charles  H,  Hamblin.  W.  c.  T.  U. 

Business  Manager — Charles  H.  Hamblin.  ~  T  . . 

°  William  McLaughlin  is  working  on  a 

Publisher— William  J.  Murphy.  ™<xiel  of  a  defender  for  the  Amenca’e 

^  Cup.  W  Ilham  is  an  expert  yachting 

Owners— Minnesota  Tribune  Company,  Minneapolis,  writer,  but  handles  crimes  and  taxpayers’ 

^  ^  meetings  and  things  like  that  on  the  side 

Minn.  between  internat  onal  races. 

Stockholders— 99%  William  J.  Murphy,  Minneapolis,  City  Editor  Bernard,  of  the  Standard- 

Minn.:  holder  at  this  time  unknown.  Union  is  cutting  down  night  assignment 

*  '  work  to  the  minimum — to  the  great  joy 

As  to  Section  2  of  the  Act— The  Tribune  does  not  accept  of  his  staff.  There  surely  hM  teen  a  lot 

of  useless  night  assignments  in  Brooklyn, 
payment  for  any  editorial  or  other  reading  matter  say  the  boys  who  have  often  covered 

,  some  such  organization  as  the  “Assocji- 

printed  as  news.  tion  for  the  Exteasion  of  I^amp  Posts  in 

.  .  Canarsie,”  to  find  the  meeting  consisted 

As  to  bonds,  mortgages  or  other  securities:  of  three  lamp  post  boomers  and  six  re- 

.  .  Dortfips 

There  are  no  bonds,  mortgages  or  other  securities  out-  '  _ 

standing"  against  The  Tribune  property.  Eddie  Rudolph,  who  helps  to  Pick  Peo- 

.  Pf®  of  the  Throng  for  the  Sunday 

Average  number  of  copies  of  each  issue  sold  or  aistriDutea,  World  Brooklyn  Supplement,  is  growing 

through  the  mails  or  otherwise,  to  paid  subscribers  during  the  fh?‘^"anrfeeL"^of  fhe‘"/iaka  Bay 

six  months  preceding  October  I,  1913:  Yacht  Club  are  responsble  for  bis  gain 

^  °  in  w'eight. 

Morning  Daily .  53,352  copies  ^  ^  Long  ui..a 

Evening  Daily .  46,464  copies  SiralT 

-  country  districts  every  day  breathes  of 

m  A  1  OO  OIC  pumpkins,  hog  raffles  and  other  rural  de- 

lotal  liaily .  »If,OlO  copies  lights,  lle  handies  all  the  copy  relating 

l/fQOAQ  nnniaa  to  new  barns  and  donation  parties  and 

SUnOEy . copies  that  of  the  special  correspondents  at 

Jerusalem.  Babylon,  Mount  Sinai,  Jeri- 
WILLIAM  J.  MURPHY,  Publisher.  Cho  and  the  other  Holy-lands  of  Long 

Island. 

Reprinted  from  The  Minneapolis  Tribune  of  October  8,  1913.  - - 

'  -■  Editor  Harmon,  of  the  Times,  declares 

that  there  are  more  married  newspaper 

HOUSE  FANS  HAD  DIRECT  NEWS.  The  managing  editors  of  all  the  Tex-  men  in  Brooklyn  than  anywhere  else  on 
_  as  and  Oklahoma  papers  in  the  Associ-  the  globe.  “U’s  in  the  air  over  here.’’ 

McD..™.tt  H.„dl.d  U.  P.  Wir.  Trifck’RTMartn’ 

Baseball  Senes.  ert  T.  Small,  superintendent  of  the  have  a  brave  lot  of  boys  over  here, 

A  novel  stunt  was  inaugurated  in  the  Southern  Division,  will  be  present.  haven’t  we?” 

press  gallery  of  the  House  of  Repre-  - -  ~ 

sentatives  during  the  world’s  series 
baseball  games  to  allow  Congressmen 
to  receive  the  scores  promptly.  Repre¬ 
sentative  McDermott,  of  Illinois,  an  old 
press  telegraph  operator,  who  yet  re¬ 
tains  his  union  card,  was  requisitioned 
from  the  House  chamber  to  handle  a 
United  Press  wire  “cut”  directly  into 
the  gallery  from  the  scene  of  action 
during  the  games  at  Shibe  Park  and 
the  Polo  Grounds. 

McDermott  hadn’t  “worked  a  wire” 
since  1896  in  Chicago.  Though  a  bit 
rusty  at  the  game,  he  copied  the  scores 
scrupulously  and  they  were  rushed  to 
the  floor,  where  Representative  Mann, 
of  Illinois,  the  minority  leader  and  ex¬ 
baseball  player,  made  the  announce¬ 
ments  to  his  colleagues,  play  by  play. 

The  House  was  without  a  quorum  on 
two  of  the  world’s  series  days  and 
baseball  was  the  main  attraction.  Rep¬ 
resentative  Fitzgerald,  of  New  York, 
was  involved  in  a  weighty  legislative 
argument  when  the  flash  came  that  the 
Athletics  had  won  the  pennant.  Oper¬ 
ator  McDermott  “copied”  the  flash  and 
within  a  few  seconds  Mann  was  inter¬ 
rupting  Fitzgerald  to  announce  the 
final  result.  Athletic  fans  among  the 
members  gave  a  loud  whoop,  and  it 
was  several  minutes  before  order  was 
restored  to  an  extent  that  Fitzgerald 
could  proceed. 

Members  of  Congress  importuned  the 
United  Press  to  “cut”  one  of  its  wires 
into  the  gallery,  and  as  a  result  the 
Congressmen  received  the  results  as 
quickly  as  did  the  clients  of  that  or¬ 
ganization. 

The  Forestburg  (S.  D.)  Sentinel  has  vir  rv  a  t-  xt  c 

suspended  after  three  years’  existence.  Window  Display- Arranged  by  Fleming  Newbold  of  the  Star. 

_  This  picture  shows  standard  goods  advertised  in  the  newspapers,  a  special  ref- 

'ru  /Ai_  \  TV  •!  Ti  ij  t.  erence  to  which  was  made  in  last  week’s  issue  of  The  Editoe  and  Publishes. 

Ihe  Mobile  (Ala.)  Daily  Herald  has  This  is  one  of  the  Washington  Star’s  developments  in  the  line  of  local  co-oper- 

moved  its  plant  into  a  new  building.  ation,  aa  carried  out  under  the  Erection  of  Fleming  Newbold,  buaineaa  manager. 


Window  Display — Arranged  by  Fleming  Newbold  of  the  Star. 

This  picture  shows  standard  goods  advertised  in  the  newspapers,  a  special  ref* 
erence  to  which  was  made  in  last  week's  issue  of  Tub  Editoe  and  Publishes. 
This  is  one  of  the  Washington  Star’s  developments  in  the  line  of  local  co-oper* 
ation,  aa  carried  out  under  the  direction  of  Fleming  Newbold,  buaineaa  manager. 
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gDll'Oft  AND  PUDLISH&R  AND  JOtJKNAtlSt 


WOMAN  WRITERS  OF  AMERICAN  PRESS. 

MUs  Marguerite  Mooers  Marshall,  of  the  New  York  Evening 

World. 

By  A.  C.  Haeselbarth. 


It  would  be  an  entirely  inadequate 
compliment  to  Miss  Marguerite  Mooers 
Marshall,  of  the  New  York  Evening 
World,  to  say  that  she  is  a  comer  in 
newspaper  work,  inasmuch  as  she  has 
already  arrived  with  both  of  her  jour¬ 
nalistic  feet.  And  that  is  something  of 
a  record  for  a  young  woman  who  has 


“I  would  not  have  believed  that  a 
conversation  could  have  been  repro¬ 
duced  from  memory  as  Miss  Marshall 
reproduced  my  part  of  the  talk  I  had 
with  her  on  women’s  suffrage  and  the 
work  of  women  generally. 

“The  ideas  and  the  sequence  of  ideas, 
the  turn  of  phrase  and  the  personality. 


SCOOP 


THE  CUB 
REPORTER 


This  Comic  Series  (5  and  7  Col.  Sizes)  is  now  in  its  Second  Year. 
THE  HEALTHIEST  AND  MOST  POPULAR 
ONE-YEAR-OLD  INFANT  YOU  EVER  SAW. 

Don’t  miss  the  opportunity  if  service  is  still  open  in  your  field. 


The  Interaational  Syndicate 


Baltimore,  Md. 


MARGARET  MOOERS  MARSHALL, 

OF  THE  STAFF  OF  THE  NEW  YORK  EVENING  WORLD. 


only  been  six  years  out  of  her  ’teens 
and  Tuft  College.  Her  first  newspaper 
writing  was  done  for  the  Boston  Her¬ 
ald  in  1908.  Then  she  free-lanced  her¬ 
self  into  Park  Row  journalism  and 
joined  the  Sunday  World  staff  in  Feb¬ 
ruary,  1909.  Seven  months  later  she 
was  transferred  to  the  Morning  World 
staff,  where  she  stayed  until  July  10, 
1910.  Then  she  joined  the  Evening 
World  staff,  of  which  she  is  now  a 
member.  She  has  to  her  credit  a  long 
list  of  interviews  with  notable  people, 
on  a  wide  variety  of  subjects,  and  when 
her  name  appears  at  the  head  of  an 
article  it  indicates  that  she  has  been 
doing  something  worth  while  along  her 
chosen  line  of  endeavor. 

A  very  remarkable,  and  certainly 
well-deserved  appreciation  of  Miss  Mar¬ 
shall’s  newspaper  reporting  was  ex¬ 
pressed  by  Sir  Gilbert  Parker  on  a  visit 
to  this  country  in  December,  1911,  when 
he  wrote  to  the  editor  of  the  Evening 
World : 

“As  one  who  knows  the  world’s  jour¬ 
nalism  fairly  well,  I  want  to  pay  my 
tribute  to  a  piece  of  work  done  by  one 
of  your  staff  in  the  early  part  of  the 


such  as  it  was,  were  faithfully  trans¬ 
cribed  without  the  assistance  of  a  note 
taken  in  my  presence;  and  I  do  not 
think  such  a  feat  is  common.  Indeed,  1 
have  had  evidence  of  that  in  other  in¬ 
terviews  of  the  same  sort  since  I  came 
here — ^to  my  regret  and  confusion. 

“The  task  such  journalists  set  them¬ 
selves  is  incredibly  difficult,  and  this  is 
the  only  instance  where  I  have  found 
it  really  successful. 

“I  congratulate  you  on  so  efficient  a 
writer  and  so  good  an  artist  in  her 
field.  I  am  very  truly  yours. 

(Signed)  “Gu.bert  Parker.” 

Any  woman  who  contemplates  essay¬ 
ing  newspaper  work,  and,  indeed,  many 
women  who  have  yet  much  to  learn  as 
to  the  essential  qualifications  for  suc¬ 
cess  in  the  game,  will  be  profited  by 
considering  these  sound  views  of  Miss 
Marshall  as  expressed  by  her  for  The 
Editor  and  Publisher: 

“The  woman  who  succeeds  in  news¬ 
paper  work  is,  above  everything  else, 
the  woman  with  stick-to-it-iveness. 
When  one  leaves  college  one  may  walk 
straight  into  a  job  as  school  teacher,  as 
private  secretary,  as  social  worker,  as 
publishers’  reader.  But,  in  most  cases. 


the  girl  who  wins  her  permanent  way 
to  the  city  room  of  a  great  newspaper 
serves  a  free-lance  apprenticeship  which 
is  not  for  the  weak-kneed  and  wabbling. 
If  the  strongest  passion  in  her  isn’t  the 
determination  to  make  good  in  her 
chosen  profession,  if  she  can’t  see  that 
‘getting  her  story’  is  all  that  counts, 
headaches  and  broken  engagements  be¬ 
ing  entirely  incidental,  then  she’d  better 
open  a  kindergarten  or  accept  a  position 
in  a  public  library.  She  only  wastes 
her  time  when  she  attempts  to  enter 
the  newspaper  game. 

“She  must  feel  this  single-minded  de¬ 
votion  to  her  work.  Now  what  must 
she  know?  And  what  must  she  be? 

“She  must  know  how  to  write.  She 
must  know  how  to  use  English  that  is 
pure  without  being  prudish,  that  escapes 
stilted  classicism,  yet  clears  itself  of 
slangy  dowdiness.  She  must  have  a 
feeling  for  the  new,  vivid  metaphor,  an 
abhorrence  of  the  harmful,  unnecessary 
adjective.  She  must  refuse  to  pad- 
even  for  the  sake  of  her  space  bill  1  She 
must  teach  her  English  to  be  swift  as 
well  as  expressive.  All  this  facility  in¬ 
creases  with  practice ;  another  reason 
why  the  young  newspaper  woman  should 
give  herself  unreservedly  to  her  work 
and  do  as  much  as  she  possibly  can. 
For  the  lyric  verse  or  realistic  novels, 
her  future  ambitions,  she  will  find  no 
better  training  than  the  daily  ‘stint’  of 
English  composition  in  the  newspaper 
office. 

“The  world  about  her  is  another  thing 
she  must  know.  The  better  she  knows 
it,  the  more  valuable  her  contribution 
to  it.  Not  necessarily  cynicism,  but  a 
certain  sophistication  must  color  her 
mind  and,  to  a  degree,  her  work.  The 
woman  whose  writing  seems  the  out¬ 
come  of  a  chronically  ingenuous  baby 
stare  can  never  be  taken  very  seriously. 
To  all  appearances,  she  has  flunked  in 
the  most  important  course  of  all — 
human  nature.  Her  knowledge  of  her 
ignorance  of  this  subject  is  bound  to 
crop  out,  even  when  she  is  writing  the 
most  impersonal  of  news  stories. 

“Of  all  that  the  successful  newspaper 
woman  must  be,  I  should  select  the 
qualities  of  tolerance  and  humor  as 
most  closely  involved  in  her  success. 
From  the  narrowness,  the  one-sidedness, 
the  prejudices  of  woman  in  general,  the 
woman  in  the  newspaper  world  must 
deliver  herself.  Let  her  have  her  point 
of  view,  by  all  means.  But  let  her  try 
for  at  least  a  sympathetic  understanding 
of  the  visions  of  others.  They  say  that 
in  every  eye  there  is  a  blind  spot.  To 
make  mine  as  small  as  possible  is  one 
of  my  ambitions. 

“There’s  an  aged  tradition  that  the 
newspaper  work  of  women  must  be  one 
grand,  sweet  sob.  If  that  were  ever  the 
case,  it  is  so  no  longer.  We  are  not 
asked  to-day  to  devote  a  column  to  the 
Troubles  of  the  Tear-dropping  Toddler. 

(Concluded  on  page  881.) 
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EXAMINER 

U  MWr  tke  OBEAT  SOUTHWEST 

120,000 


AFFILIATION  MEETING. 

CContinued  from  front  page.') 

lowing  fundamentals :  The  ideal  of 
service,  the  prophet’s  sincerity  and  the 
clarity  of  expression  of  a  Macauley  or 
an  Emerson  or  a  Brisbane. 

Among  the  laws  to  be  observed  in 
the  production  of  a  booklet  to  score  the 
greatest  possible  number  of  successes 
he  instanced  an  intimate  and  sympatheic 
knowledge  of  the  subject  to  be  treated, 
the  presentation  of  this  knowledge  so 
as  to  be  orderly  and  consecutive  and 
minute  without  being  painful,  copy  must 
be  illumined  by  a  clear  sense  of  values, 
the  shades  of  meaning  should  be  aptly 
chosen  in  the  language  used  and  the 
non-essential  should  be  omitted. 

James  Wallen,  advertising  counselor 
of  Buffalo,  read  a  paper  on  “The  Il¬ 
lustration  of  the  Booklet.”  “To  my 
mind,”  he  said,  “the  three  primary  re¬ 
quirements  of  booklet  illustration  are: 
first,  that  it  give  a  graphic,  truthful 
representation  of  the  article  adver¬ 
tised;  second,  that  it  show  the  article 
in  use,  if  it  is  possible  to  do  so  without 
detracting  from  the  preciseness  with 
which  the  article  is  pictured;  third,  that 
it  be  decorative  and  artistic,  if  those 
qualities  do  not  interfere  with  the 
technical  rendering  of  the  article  and 
the  sense  of  the  article  in  use.  Next 
to  fidelity  to  the  article  advertised  the 
pictures  ought  to  convey  an  idea  of 
modernism.  Lowney  ought  to  send  his 
girl  to  Wanamakers  oftener. 

BOOKLET  SHOULD  INSPIRE. 

“The  business  of  a  booklet  is  to  make 
the  human  mind  and  soul  vibrate  with 
the  impulse  of  acquisition.  Impersonal 
pictures  are  a  bad  investment  Adver¬ 
tising  men  are  finding  out  how  to  merge 
good  art  and  salesmanship.  They  are 
learning  how  to  combine  details  and 
atmospheric  ideas.  Truth  telling  in 
pictures  is  a  matter  to  which  attention 
should  be  directed.  It  is  imperative  in 
connection  with  booklet-making  that 
nothing  should  interfere  with  its  main 
intent.” 

W.  A.  Shryer  of  Detroit,  author  of 
.\nalytical  .Advertising,  in  his  address 
on  “How  to  Determine  the  Proper  Ex¬ 
penditure  for  Any  Booklet,”  undertook 
a  short  exposition  of  his  advertising 
psychological  research  work  at  the  Uni¬ 
versity  of  Michigan  this  spring.  A 
complete  report  of  an  exhaustive  series 
of  practical  and  theoretical  experiments 
starts  in  November  issue  of  System 
magazine  and  during  the  limited  time 
allotted  to  him  here,  Shryer  was  only 
able  to  merely  suggest  the  scope  of  his 
three  months’  work. 

Heretofore,  all  psychological  labora¬ 
tory  work  in  advertising  has  been  strict¬ 
ly  confined  to  theoretical  procedure.  In 
approaching  his  problem,  Mr.  Shryer 
had  in  view  two  distinct  objects.  The 
first  was  to  determine  whether  the  re¬ 
sults  of  theoretical  laboratory  experi¬ 
ments  could  be  duplicated  in  actual 
practical  experience.  The  second  object 
was  to  secure  such  a  large  number  of 
subjects  as  to  remove  the  very  pertinent 
objection  to  all  previous  experimental 
work  in  this  field.  Shryer  explained  his 
method  of  procedure  which  included  re¬ 
sults  of  over  1.000  student  subjects, 
which  number  is  ten  times  that  of  any 
previous  experimenters  whose  results 
have  been  published.  He  also  gave  a 
short  exposition  of  his  attempt  to  dupli¬ 
cate  in  practice  the  exact  conditions  of 
his  theoretical  experiments.  In  the  case 
of  one  series  of  experiments  to  ascer¬ 
tain  the  relative  merits  of  copy  with 
coupons  and  without  coupons,  his  re¬ 
sults  showed  a  co-relation  of  within  five 
per  cent.,  which  was  a  showing  more 
accurate  than  that  usually  observed  be¬ 
tween  the  showings  of  the  same  copy 
run  at  different  times. 

DISTRIBUTION  PROBLEM. 

Charles  Oswald,  advertising  manager 
Joseph  &  Feiss  Co..  Cleveland,  talked  on 
“Distribution  of  the  Booklet.”  He  said 
that  fifty  per  cent,  of  the  effectiveness 
of  the  booklet  depends  upon  the  method 
of  its  distribution.  Haphazard  methods 
are  wasteful.  One  way  of  distribution, 
he  mentioned,  was  through  the  dealer. 
His  firm  charged  their  dealers  one  cent 
for  the  booklet  which  fioveri  about 


half  the  cost.  They  considered  this  fair 
as  the  booklet  is  designed  to  help  deal¬ 
ers  move  the  goods  from  their  shelves. 
The  dealer’s  imprint  appears  on  the 
booklet,  so  that  it  is  as  much  his  own 
advertising  as  if  he  issued  the  booklet 
himself. 

In  order  to  insure  its  use  to  the  best 
advantage  you  must  sell  the  dealer  your 
advertising.  Never  send  a  dealer  a  sin¬ 
gle  piece  of  advertising  unless  he  re¬ 
quests  it.  Booklets  should  be  followed 
up  with  special  letters  and  circulars  and 
accompanied  by  order  cards.  Districts 
should  be  systematically  covered  in  this 
way  before  the  salesman  goes  over  the 
ground. 

Another  point  which  helps  to  enhance 
the  interest  of  a  booklet  is  to  ask  a  man 
for  his  opinion  on  some  particular  point 
in  it  To  ask  a  man  for  his  opinion  on 
any  subject  is  to  make  a  strong  appeal 
to  his  vanity  and  vanity  is  one  of  the 
many  vulnerable  points  of  attack  for  the 
salesman  and  the  advertising  man. 

After  an  interesting  discussion  in 
which  the  speakers  elaborated  particular 
points,  the  chairman  summarized  the 
morning  session  as  follows: 

BOOKLETS  AND  CIRCl’LARS. 

“There  is  a  distinct  difference  be¬ 
tween  the  booklet,  circular  and  catalog. 

“To  be  productive  the  booklet  must 
tell  the  whole  story  interestingly  and  its 
productiveness  depends  upon  the  idea 
and  manner  in  which  that  idea  is  ex¬ 
pressed. 

“The  shape,  size  and  typographic  lay¬ 
out  to  be  most  effective  must  be  pro¬ 
duced  by  the  co-operation  of  the  printer, 
the  artist  and  the  advertising  man. 

“Illustrations  must  be  strictly  up-to- 
date  if  advertising  up-to-date  matter. 

“If  a  picture  is  supposed  to  represent 
a  period  of  time  it  must  be  faithful  to 
that  period  in  style  and  dress. 

“There  should  be  more  variety  in  il¬ 
lustrations  and  booklets. 

“There  is  positively  no  room  in  ad¬ 
vertising  for  art  which  is  unrelated  to 
the  text  of  the  booklet.” 

The  afternoon  talks  were  on  “How  to 
Make  the  Salesman  Produce.”  H.  A. 
Jones,  president  of  the  Detroit  Club, 
presided  and  took  the  place  of  E.  Lewy 
Pelletier,  who  was  scheduled  to  speak 
on  “As  the  Salesman  Sees  it.” 

The  first  thing  to  do  in  the  creation 
of  live  salesmen,  he  said,  was  to  pick 
men  who  have  the  fundamental  of  a 
sound  education,  preferably  college  men, 
men  with  a  command  of  correct  Eng¬ 
lish.  It  is  essential  to  put  into  the  sales 
management  a  little  humanity,  a  little 
heart  feeling.  It  is  well  to  remember 
that  in  business,  as  in  most  things  in 
life,  a  man  gets  that  which  he  gives. 

CO-OPERATION  OF  SALESMEN. 

Jack  Speare  of  Rochester,  talking  on 
“As  the  Sales  Manager  Would  Do  It,” 
declared  that  selling  is  a  mental  process 
wherein  the  minds  of  the  buyer  and  the 
seller  must  meet  and  the  salesman  must 
meet  the  buyer  and  carry  him  three- 
quarters  of  the  way  to  the  meeting  place. 
You  cannot  make  a  salesman  produce; 
the  only  thing  you  can  make  him  is 
peevish.  The  most  important  thing  for 
the  sales  manager  to  accomplish  is  to 
get  the  co-operation  of  the  salesman. 
His  experience  showed  that  the  return 
post-card  system  in  advertising  matter 
had  borne  excellent  results.  We  have 
sold  to  prospects  one  in  ten.  and  to  in¬ 
quiries.  seven  in  ten.  That  demonstrates 
the  value  of  advertising  to  the  sales¬ 
man.  A  moderate  salesman,  working 
systematically,  will  always  beat  the  bet¬ 
ter  man  who  works  in  a  haphazard  way. 

O,  C.  Moore  of  Buffalo,  filled  the 
breach  caused  by  the  absence  of  F.  E. 
Brett  of  Buffalo,  who  had  planned  to 
talk  on  “.As  the  Buyer  Looks  at  It.” 
There  are  a  few  things  a  buyer  has  to 
wake  up  to,  said  Moore.  Salesmen 
should  always  approach  the  customer 
with  the  idea  of  showing  him  where  his 
profit  would  come  in  and  the  profit  to 
the  firm  would  take  care  of  itself.  If 
you  want  to  make  a  good  salesman 
thrown  plenty  of  responsibility  on  hii 
shoulders,  don't  let  the  salesman  come 
to  the  office  for  a  solution  of  his  prob¬ 
lems.  The  ke)mote  of  success  is  enthusi¬ 
asm.  The  T.  P.  man,  the  man  who  goes 
out  on  Tueidajr  and  comei  back  on  Fri* 
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During  ISIS  the  Times  printed  over  11,- 
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petitor.  Gain  over  1811  was  604,000  lines. 
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Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB- 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Inaease  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


THE  DAILY  ADVOCATE 

a  copy!  Stamford,  Connecticut.  * ''p*y 

If  you  have  anything  to  sell  you  can  sell 
it  through  the  Advocate,  It  has  a  6,000 
circulation  in  Stamford  and  surrounding 
towns. 

New  York  Representative, 
O’FLAHESTy's  New  York  Sububbah  List, 
160  Nassau  Sl  New  York  City. 


day,  is  dying  out.  Men  who  produce 
will  have  to  be  given  a  percentage  of 
results  rather  than  a  definite  salary.  A 
little  milk  of  human  kindness  goes  a 
long  way  in  the  sales  business.  It  is  a 
bad  thing  to  let  a  salesman  leave  the 
office  with  a  sore  spot  or  a  heavy  heart. 
The  ultimate  object  of  advertising  is 
to  do  away  with  the  salesman. 

AD  manager’s  view. 

Clyde  E.  Horton  of  Cleveland,  speak¬ 
ing  on  “As  the  Advertising  Manager 
Looks  at  It,”  covered  much  the  same 
^ound  as  Speare  had  done.  He  gave 
illustrations  showing  the  advantages  of 
covoperation  between  the  salesman  and 
the  sales  and  advertising  department!, 
There  should  be  direct  co-operation  bO* 
tween  the  two  forcci.  he  declvedi 
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J.  J.  Wood,  manager  Burrows  Bros.,  A.  W.  Post,  Charles  R.  Thomas,  J.  C. 
Cleveland,  talked  on  “The  Boss  Com-  Robertson,  H.  W.  Patterson,  DeForcst 
nients  on  the  Salesman.”  The  boss,  he  Porte,  J.  C.  Ruszkiewicz,  William  J. 
said,  should  not  sit  behind  closed  doors.  Rosenberger,  James  H.  Lee,  O.  C. 
He  should  be  accessible  to  every  em-  Moore,  Greorge  S.  Hobby,  F.  H.  Greene, 
ploye  and  every  customer.  He  should  Fred  G.  Stanley,  W.  M.  Misuer,  J.  A. 
take  an  interest  in  the  private  lives  of  Pferd,  William  H.  Scott,  John  F. 
his  employes.  Assistants  should  be  edu-  Schamel,  H.  W.  Barker,  G.  W.  Billings, 
cated  to  ^  of  the  greatest  possible  as-  Frank  L.  Noall,  W.  P.  Werheim,  Frank 
sistance  to  customers.  To  take  a  cus-  W.  Hingley,  C.  M.  DeForest,  H.  J. 
tomer  to  the  department  wanted  was  McKay,  Neil  H.  Keller,  S.  C.  Moss, 
better  than  saying  with  a  mouth-  Clinton  G.  Fish,  Ralph  Barstow,  C. 
fill  of  gum  “Right  over  there.”  That  G.  Lyman,  A.  R.  Prudden,  William  H. 
could  be  done  with  a  little  talk.  Never  Johnson. 


compel  assistants;  impel  them.  Remem¬ 
ber  assistants  do  not  work  for  you,  they 


work  with  you.  Never  go  back  upon  a  rison. 


New  York  City— W.  B.  Ungar,  W.  E. 
Boughton,  G.  E.  Dempsey,  F.  E.  Mor- 


promise  made  to  an  assistants  I  believe 
the  time  is  coming,  in  fact,  I  believe  it 
is  now,  when  those  of  us  who  have  em- 


Chicago — Oscar  Meyer,  Seth  Brown, 
H.  T.  Evans. 

Detroit — R.  C.  Fowler,  V.  W,  Tucker. 


ployes  must  divide  our  profits  with  our  S.  M.  Salleoth,  F.  A.  Ellis,  Joseph 
ulp.  Meadon,  C.  K.  Munns,  H.  H.  Jones,  N. 

SPEAKERS  AT  BANQUET. 

.  xj  s  1  ct  Crr,  G.  K.  MacEdward,  J.  W.  Rogers, 

K.  P.  Drysdale,  C.  C.  Brown,  Frank  J. 
at  night  those  sitting  at  the  speakers  Campbell,  James  E.  Cordon,  Harvey 
table  included  Egert  Hubbard  of  East  Campbell,  W.  A.  Shryer,  Richard  Cohn, 
.Aurora  N.  Y.;  Strickland  Gilldan  who  p  y  ^  Williams,  W.  J 

gave  a  humorous  talk  ;  Harry  C.  Good-  Klingler,  J.  V.  Pfeifer. 


win,  of  the  E.  Kerstein  Co..  Rochester, 
N.  Y. ;  Tim  Thrift  of  Qeveland,  presl 
dent  of  the  National  Advertising  Man 


Canton,  O. — C.  R.  McLean,  E.  H. 
Lanuel,  Edwin  Stayer,  A.  M.  Klingman, 


(lent  pi  tne  .National  /Auverusing  .vian-  ^  y  Mitchell,  C.  E.  Stuart,  J.  HfRar- 
agers  Association  of  New  York  City,  William  O.  Baldwin,  W.'^W.  Wor- 
Sc  h  Brown,  organizer  of  the  Cleveland  j  ^oach,  Charles  R.  Roth. 

«:TthlsltiepSmeS”f  the  S:  .«■  .  Y-W.  >sli.  Coryell, 


tan  Opera  Company,  New  York; 
Charles  T.  Murphy  and  Ralston  Fox 
Smith,  contributed  to  the  musical  pro¬ 
gram. 

Frank  Alva  Parsons,  president  of  the 
New  York  School  of  Fine  and  Applied 
.Art,  in  an  address  that  commanded 
earnest  attention,  said  that  art  is  the 
Iiarmony  of  truth,  and  that  means  to  be 


Cincinnati — H.  C.  Menefee. 

Toronto.  Ont. — R.  S.  Coryell. 
•Ashtabula,  U. — Joseph  Fewsmith. 
Brooklyn,  N.  Y. — William  H.  Greene. 
Alliance,  O. — R.  O.  Horles. 


NEW  INCORPORATIONS. 

..  -  .L-  I  J  1-  el,  J  Indianapolis,  Ind. — Sun  Publishing 

artistic  a  thinir  must,  deliver  the  goods  Co.;  capital.  $150,000;  incorporated  by 
and  must  be  efficient.  Advertising  \\t  tn  wtiitoJ.  \at  uir-i  j 

is  a  new  language  of  expression  with  Wilson  and 

five  components,  namely,  copy,  color,  of  Chicago,  and  G.  H. 

tvpe,  arrangement  and  ornament,  and  to  t-i*  l- 

be  efficient  they  must  be  well  organized  tionon*  n  Tr 

or  balanced.  Thev  must  harmonize  to  l^^^ily 


Larke. 

Dothan,  Ala. — News  Publishing  Co. ; 
or  balanced.  They  must  harmonize  to  ^ 

be  efficient.  and  otherr  ^ 

NEAL  AS  MOSES  CLEVELAND.  Tl.MBER  LaKE,  S.  D.— The  Topic  Pub- 

Jesse  H.  Neal,  of  the  Root  News-  lishing  Co.;  capital  $5,000;  incorpora- 
paper  Association  of  Cleveland,  was  tors :  J.  H.  Holley,  J.  F.  Moore  and  L. 
costumed  as  Moses  Cleveland,  the  R.  Dillman. 

founder  of  the  city  and  stood  on  a  re-  Coshocton,  O. — Times  Publishing 

production  of  the  pedestal  of  the  Moses  Co. ;  capital,  $9,000 ;  Joseph  L.  Mc- 
Cleveland  monument  in  the  Public  Dowell,  L.  F.  MeVey,  Lewis  Fishberg, 
.Square.  “Children  of  my  beloved  city,”  Allen  Marshall,  John  A.  Lorenz  and 
he  said,  “I  greet  thee.  I  advertised  your  J.  M.  Atkinson,  incorporators, 
greatness  117  years  ago  and  I  was  Cumberland,  Pa. — Times  Publishing 
called  a  prevaricator.  To-night  I  return  Co. :  capital,  fully  paid.  $125.000 ;  to 
to  claim  the  title  of  prophet.”  publish  Evening  Times  and  Weekly 

Carl  H.  Fast,  advertising  manager  of  Alleganian;  incorporators:  Mrs.  S.  D. 
tlie  Hale  Bros.  Co.,  of  Cleveland,  speak-  Avirett,  Ferdinand  Williams,  E.  H. 
ing  on  “The  Social  Instinct,”  said  the  Welsh  and  others. 

time  has  come  for  us  to  realize  that _ 

price  is  not  the  only  appeal.  Satisfac¬ 
tion  is  the  thing  and  that  can  only  be  NEW  PUBLICATIONS, 

obtained  when  we  recognize  the  im-  Ashland,  Va.— A  new  weekly  news- 
pnrtance  of  the  social  instinct  in  busi-  paper,  the  Hanover  Progress,  will  soon 

.  r  A  , .  T  C  1  J  au  started.  It  will  be  published  by  the 
Singing  of  Auld  Lang  Syne  closed  the  Hanover  Printing  and  Publishing  Co., 

c.  J  At.  •  -A  J  A  chartered  by  the  State  re- 

On  Sunday  the  visitors  made  an  auto-  pently  with  a  capital  of  $15,000.  L.  R. 

P?!!!  Driver,  formerly  of  the  Central  Virgin- 

ian,  is  the  editor  of  the  new  paper. 

Cainsville,  Mo.— Jonas  Gott.  former¬ 
ly  an  international  organizer  for  the 
United  Mine  Workers  of  America,  has 
started  a  new  newspaper  called  the  In- 
Icy,  W.  W.  O’Hara,  J.  L.  Keenan,  Frank  dependent. 

Keough,  H.  C.  Alderman.  W.  P.  Ander-  Paducah,  Ky. — The  Progressive,  the 
son.  W.  S.  Addeson,  George  P.  Culp,  weekly  publication  of  Mayor  T.  N. 
-M  T.  Brown.  F.  Will.  Jr.,  Angelo  New-  Hazelip  and  other  local  leaders  of  the 
man.  Mark  G.  Goddard.  J.  B.  Martin,  Progressive  party,  made  its  initial  ap- 
Fred  K.  Will,  Dean  Simpson,  H.  C.  pearance  last  Saturday,  and  was  widely 
Wyant,  Lee  Richmond.  A.  Frank  War-  circulated  in  the  city, 
ren.  John  R.  Powers,  Daniel  L.  VanHee,  Jameson,  Mo. — The  Gem  is  the  name 
John  W.  Thomas,  Edward  L.  Pond,  of  a  new  newspaper  just  launched  by 
Charles  E.  Percy.  J.  M.  Egloff,  W.  H.  Allen  F.  Wade  as  its  editor. 

Campbell,  A.  M.  Campbell,  A.  B.  Cowles,  Jack.sonville,  .\rk. — 'Dr.  C.  H.  Htid- 
H.  C.  Goodwin,  Joseph  P.  Sweeney,  son  will  launch  a^  weekly  paper,  in  co- 
■\.  B.  Davis,  C.  H.  Quinn.  J.  W.  Moy-  operation  with  his  brother  Cleveland, 
ilry,  T.  T.  McCarthy,  C.  P.  Griffith,  The  new  publication  has  not  yet  been 
George  B.  Miller,  H.  A»  Jones.  H.  F.  named. 

Norris,  Arthur  McNall,  C.  F.  Grady,  J.  Timber  Lake,  S.  D. — The  Optic  will 
W.  Sneare,  H.  S.  Brown.  W.  Hortsman.  make  its  first  appearance  next  week. 

Buffaloc-rRobert  Moeller.  James  Walr  R.  L-  PlUmRn,  J.  J,  JJall^y  and  J.  F- 
len,  Walter  T.  Oliver,  H.  L.  Weber.  Moore  arc  promoting  thc  HW  CHtCf* 
Charlei  R.  Wien,  Harry  E.  Blampied,  prise. 


Park,  East  Cleveland. 

Out-of-town  delegates  to  the  conven¬ 
tion  included: 

ROSTER  OF  DELEGATES. 

Rochester — A.  B.  Warren,  Eben  Hal- 


AD  ROOM  EFFICIENCY 


Is  increased.  Advertising  Display  improved,  and  cost  of  production  reduced 
by  the  use  of 


Quick  Cbrnnse  Model  8 


Three  Magexine  Linotype 


MULTIPLE 

MAGAZINE 

UNOnPES 


Quick  Change  Model  9 


Four  Magazine  Linotype 


MORE  THAN  2,000  IN 

The  Linotype  is  the  only  line-casting  machine  that  mixes  faces  in  the  same 
line  mechanically.  No  lifting  of  matrices  by  hand  during  composition. 

The  Multiple  Linotype  Way  Is  the  Modern  Way 

All  two-letter  Linotypes  are  covered  by  patents  having  a  number  of  years  to  run. 
No  Linotype  having  two-leller  matrices,  multiple  magazines,  or  the  other  improvements 
which  place  the  present  machine  far  ahead  of  the  earlier  models  can  be  used  without 
the  consent  of  this  Company.  Any  person  or  persons  counterfeiling  or  imitating  our 
machinery,  or  using  such  goods,  trill  be  held  strictly  accountable  in  the  courts, 

Mergenthaler  Linotype  Company 

TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO: 

1100  S.  Wabash  At*. 

TORONTO I 


SAN  FRANCISCO:  NEW  ORLEANS: 

636-646  Sacramento  ^ts  549  Baronne  Sts 

CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


Post  Office  Statement 

No.  3 

On  August  24,  1912,  Congress  passed  an  act  making  it  necessary  for  all  newspapers 
in  the  United  States  to  file  with  the  postmaster  certain  facts  regarding  their  ownership, 
management,  circulation,  etc. 

The  New  Orleans  ITEM  was  the  FIRST  newspaper  in  Louisiana  to  COMPLY  with 
this  LAW. 

The  postmaster  has  again  requested  facts  of  the  same  nature,  and  The  Item  has  filed 
its  SWORN  statement  as  follows; 


STATEMENT  OF  THE  OWNERSHIP,  MANAGEMENT, 
CIRCULATION,  ETC., 

of  The  New  Orleans  Item,  published  ’daily  and  Sunday,  at  New  Orleans,  La., 
required  by  the  Act  of  Aug.  24,  191’2. 

NOTE. — This  statement  is  to  be  made  in  duplicate,  both  copies  to  be 
delivered  by  the  publisher  to  the  postmaster,  who  will  send  one  copy  to  the 
Third  .Assistant  Postmaster  General  (Division  of  Classification),  Washington, 
1).  C.,  and  retain  the  other  in  the  files  of  the  postoffice. 

Editor,  Marshall  Ballard,  210  Camp  St. 

Managing  Editor,  Marshall  Ballard,  210  Camp  St. 

Business  Manager,  Arthur  Newmyer,  210  Camp  St. 

Publisher,  James  M.  Thomson,  210  Camp  St. 

Owners:  (If  a  corporation  give  names  and  addresses  of  stockholders 
holding  1  per  cent,  or  more  of  total  amount  of  stock.) 

James  M.  Thomson,  210  Camp  St. 

Paul  J.  Thomson.  210  Camp  St. 

Marshall  Ballard,  210  Camp  St. 

Arthur  G.  Newmyer,  210  Camp  St. 

Average  number  of  copies  of  each  issue  of  this  publication  sold  or  dis¬ 
tributed,  through  the  mails  or  otherwise,  to  paid  subscribers  during  the  six 
months  preceding  the  date  of  this  statement.  (This  CO  Qfll 

information  is  required  from  daily  newspapers  only  )  1 

JAMES  M.  THOMSON. 

Sworn  to  and  subscribed  before  me  this  third  day  of  October,  1918. 

JNO.  J.  WARD. 

(Seal.)  Notary  Public. 

(My  commission  expires  Nov.  5,  1913.) 


The  Daily  STATES  will  probably  file  its  statement  today. 

The  TIMES-DEMOCRAT  swore  this  morning  to  25,242. 

The  PICAYUNE  swore  to  20,807. 

At  the  time  the  LAST  statement  was  filed,  during  APRIL,  1913,  THE  ITEM 
SWORE  that  its  circulation  for  the  six  months  PRECEDING  was  48,525. 

It  will  be  seen  that  The  ITEM’S  circulation  for  the  six  months  just  passed  as  com¬ 
pared  with  the  period  before  covered  shows  an  average  INCREASE  of  6,87#  COPIES 
PER  DAY,  and  that  on  week-days  Us  sworn  average  is  practically  TEN  THOUSARO 
GREATER  than  the  TWO  morning  papers  gomblne4. 

TQPAY  The  ITEM  ACCEPTS  advertising  on  8  guarantee  of  MORE  THAN  14,000 
PAID  CIRCXJLATION  daily  and  Sunday, 


3^0 


THB  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


October  i8,  1913. 


BUSINESS  OUTLOOK. 

[Tlie  following  are  additional  expressions  of 
opinion  concerning  the  outlook  for  business 
both  in  the  advertising  and  commercial  fields 
contributed  to  The  Editor  and  Publisher  by 
leading  ad  men. — Editor.] 

E.  Mopes,  secretary  of  the  Cream  of 
Wheat  Co.,  Minneapolis.— “As  I  am  able 
to  see,  the  business  situation  looks  good. 
Our  business  is  eminently  satisfactory, 
collections  excellent,  and  the  situation 
in  the  Northwest  could  hardly  be  better. 
Taking  it  for  all  in  all,  in  as  far  as  I  can 
sec  we  are  due  for  at  least  an  average 
prosperous  year.” 

/.  B.  Comstock,  advertising  manager 
of  P.  &  F.  Corbin,  New  Britain,  Conn. 
— “The  outlook  for  business  in  our  line 
is  encouraging.  There  has  been  no 
great  falling  off  from  last  year,  and  we 
see  no  reason  why  next  year  should 
not  be  even  larger.” 

A.  H.  Bartsch,  advertising  manager 
of  the  Bosch  Magneto  Co.,  New  York. — 
“As  we  look  at  the  matter  the  prospects 
for  the  business  to  be  obtained  for  1914 
look  excellent.  While  we  do  not  believe 
that  the  actual  production  in  our  various 
fields  will  equal  that  of  last  year,  yet  it 
will  be  very  close  to  it,  and  possibly 
may  equal  or  even  surpass  it.  The 
amount  of  business  which  we  will  ob¬ 
tain  in  proportion  to  that  which  is  ac¬ 
tually  obtainable  is  greater  than  that  of 
last  year,  so  that  we  have  no  reason  to 
be  pessimistic  in  any  way  whatsoever.  . 

“It  is  possible  that  through  various 
changes  in  the  mediums  of  doing  busi¬ 
ness  that  our  advertising  expenditures 
will  be  greater  than  those  of  1913.  The 
season  has  been  somewhat  backward  in 
starting,  but  we  have  no  doubt  that  as 
soon  as  it  assumes  its  normal  pace  it 
will  go  on  merrily  and  without  retard.” 

The  St.  Louis  Star. 

The  St.  I.ouis  Star,  after  announcing 
that  it  had  suspended  the  Sunday  edi¬ 
tion,  gave  notice  that  subscriliers  would 
receive  up  to  the  date  of  the  expiration 
of  their  subscriptions,  copies  of  the 
Sunday  Republic.  This,  of  course,  means 
an  increased  circulation  on  the  Republic. 


DON’T  PLAY  WITH  TRUTH.  ought  tq  be  both  at  once  if  it  kills  him. 

_  Truth,  you  know,  lies  at  the  bottom  of 

wells,  and  all  ad  men  should  dress  regu- 
Gillilan  Warns  the  Ad  Men  Not  to  larly  in  diving  suits.  There  are  fewer  “aU 
Go  Too  Far  or  Trouble  Will  wool”  goods  advertised  than  formerly. 
Follow  many  towns  where  six  differ- 

„  .  ,  ,  ,  ...  .  ent  newspapers  proved  that  each  of  them 

Strickland  W .  Gillilan  s  address  at  iiaj  more  lines  of  advertising  next  Peb- 
the  Affiliation  banquet  in  Cleveland  last  ruary  than  all  the  others  combined, 
week  was  such  a  delicious  bit  of  humor  But  newspaper  truthfulness?  Did  you 
that  we  reproduce  it  herewith.  ever  think  of  this :  If  newspapers  could 

fientlemen,  members  and  guests  of  the  trath,  they  would  publish  it. 

organization  that  put  the  “filly”  into  have  no  way  to  get  their  news 

affiliation — these  Benighted  States  of  ^*cept  frona  x>eople,  and  human  beings 
America  are  in  a  maudlin  middle  of  a  <^*nnot  tell  the  real  tnim, 
truth  jag ;  an  orgy  of  integrity ;  a  fact  de-  should  really  pre^il . 

bauch;  a  revel  of  rectitude;  a  spree  of  Wh^«.  has  grown  so  accustoined  to 

veracitv;  a  riot  of  righteousness;  a  pot-  Pbenixmg  from  the  ashes  so  used  to 
latch  of  piety.  Where  will  it  end?  mg  crushed  to  earth  and  rising  again 

People  are  telling  the  truth  who  never  depends  on  that  for  h^  re^lar 

even  tried  it  before.  People  to  whom  ^^crcise  to  r^uce  hfr  waist  bne.  SuP" 
truth  had  been  but  a  dictionary  word  POse  we  should  crown  her  and  keep  her 
labelled  a  noun-an  improper  noun—  throne  continuously ! 

with  two-inch  nonpareil  apol  igy,  are  now  should  grow  fat  and  slow.  And 

qnaveringly  trying  to  lisp  the  lingo ;  pee-  as  Truth,  is  we  know  that 

pie  who  couldn’t  tell  the  truth  even  /hen  ."sthmatic,  .crippled  he  totally 

ihey  heard  it,  are  now  pretending  to  be  ^iw^ 

familiar  with  it.  Naturally  these  novices  and  beat  her  to  the  wire  in  a  walk ! 

are  making  a  garbled  mess  of  it,  but  there  .  ILT® 

is  hope,  as  the  veracious  Dr.  Sugarpill  be  belieied  without  oath,  a  good  many 
Munyon  once  remarked  with  the  aid  of  notaries  p^ubhe  would  find  their  business 
an  erect  forefinger  and  perpendicular  expiring  before  their  commissions, 
pompadour,  truly  truth  is  si  ranger  than  .  care,  gentlemra,  have  a  ^^e  • 

fiction  when  seen  emerging  from  some  the  use  of  truth  to  excess .  A 


facial  front  doors. 

Gentlemen  (and  I  have  weighed  well 


number  of  lecturers  would  have  to  fo  to 
work  at  something  and  after-dinner 


my  words  before  making  such  an  accusa-  ®P^king  .would  be  a  matter 
tion) — Gentlemen,  you  and  your  fellow  comfort  m  the  fact  toat 

ad  club  members  of  the  country  have  truth  is  not  ^t  qu^  Miver- 

jarred  loose  this  avalanche  of  truth  upon 

a  hitherto  lie-ridden  universe.  You  have  earned  the  truth  campaign  too 


precipitated  this  upon  a  world  totally 
unus^  to  truth  and  wholly  unprepared 
for  the  shock.  It  is  you  who  have  intr.> 
duced  this  expensive  novelty — introduc¬ 
ing  it  oftener  by  description  than  bj 
sample. 

And  look  at  the  results!  Mischief, 
thou  art  a  foot.  Take  thou  whose  scab 


far ! 


THE  PRINTING  INDUSTRY. 

The  printing  industry  now  ranks  sixth 
in  importance,  it  having  advanced  from 
seventh  place  since  the  last  census.  The 
important  industries  rank  as  follows: 
tiiou  "wilU  Ylr.  BryanV"who  “holds"  the  Meat  packing,  foundry  and  machinery, 
government’s  portfolio  as  Secretary  of  lumber,  iron,  flour  and  printing.  The 


the  State  of  absence,  has  admitted  that 
he  lectures  for  money  instead  of  for  the 
vocal  exercise  we  once  believed  to  be  his 
object  Taft  and  Roosevelt  told  the  un¬ 
diluted  truth  about  e-ich  other  through 
a  long,  bitter,  nauseous  but  convincing 
campaign.  .\nd  because  the  people  had 
great  confidence  in  both  gentlemen  .and 


believed  every  bad  thing  they  said  about  and  tools. 


annual  output  of  printing  is  valued  at 
about  $737,000,000,  an  increase  of  thirty- 
three  and  one-third  per  cent,  over  the 
amount  reported  ten  years  ago.  The 
capital  invested  in  book  and  job  printing 
is  in  the  neighborhood  of  $143,000,000, 
about  half  of  which  is  in  machinery 


NOTE  THE  NEW  NAME 

The  Detroit  Tribune 

Detroit’s  Live  Every  Morning  Paper 
PAID  CIRCULATION: 

Week  Days,  over  -  50,000 
Sundays,  over  -  -  110,000 


I.  A.  Klein, 
Metropolitan  Tower 
New  Yore.  N.  Y. 


John  Glass. 
Peoples  Gas  Bldg. 
Chicago,  Ilu 


each  other,  it  was  your  old  college  chum. 
T.  Woodrow  Wilson,  who  punched  the 
(lamboa-busting  button ! 

.\  Michigan  editor  told  what  he  be 
lieved  was  the  truth  regarding  Mr 


Notwithstanding  the  importance,  how¬ 
ever,  of  the  printer  in  the  commercial 
world,  a  recent  report  indicates  that 
only  415  firms  in  the  United  States  were 


Roosevelt’s  irrigating  habits ;  then,  after  rated  over  $10,000 ;  only_  1,717  were  rated 
a  long  but  spiritless  lawsuit,  he  rendered  over  $5,000  ;  5,886  with  less  than  a 
a  reversed  version  of  his  King  James  edi-  thousand  rating,  and  26,000  with  no  rat- 
tion  of  slander — a  sort  of  “coiinter-irn-  j^g  at  all 


gant.”  as  it  were,  wept  on  the  Colonel’s 
brief  but  substantial  and  vulcanized 
neck,  and  vowed  between  sobs  that  ho 
would  thereafter  adhere  to  the  truth  even 
if  it  cost  him  SEVEN  cents. 


The  Catholic  Tribune  -  (English) 
Katholischer  Westen  -  (German) 
Luxemburger  Gazette  -  (German) 

Net  Rverage  weekly  circulation  for  the 
year  1912: 


January  . 20.908 

February  ....  20,996 

March  . 21.052 

April  . 30.998 

Mav  . 81.SS2 

lune  . 82.102 


July  . 82.985 

August  . 83.780 

September  ...34.821 

October  . 85.406 

November  ...86,067 
December  ....86,487 


Tbeie  figures  are  net,  all  exchanges,  ad¬ 
vertisers’  copies,  free  and  unsold  papers 
having  been  deducted.  Write  for  sworn 
statement. 

CATHOUC  PRINTING  CO. 

Dubaque,  Iowa 


Detroit  News*  Popular  TraTelofuea. 

Readers  of  the  Detroit  News  are  en- 
joying  a  highly  intsructive  and  enter- 
\f  if-  courag^this  taining  travelogues  brought  to  that  city 

Michigan  editor — of  the  intoxicated  man  ,Vio  'rul 

whose  wife  demanded  a  3  a.  m.  explana-  u  l 

tion.  He  told  her  he  would  have  been  travel(^st  is  Frank  B,  Roberson,  ^d 
home  early,  had  it  not  been  for  her  subjects  covered  are  of  the  widest 
brother  Bill’s  invitation  to  drink.  She  range  and  variety.  The  News  makes  an 
checked  his  maudlin  protestations  with  admission  prict  of  only  ten  cents  with 
the  statement  that  Brother  Bill  had  been  a  coupon  clipped  from  its  columns. 

evening.  After  pondering  There  are  practically  no  reserved  seats, 
this  statement'  of  contradictory  fact  a  ,i,_ 

moment,  the  drunken  man  said,  “Well.  atm  is  to  provide  high 

that’s  m’  shtory  an’  I’m  gonna  stick  to  entertainment  for  the  common 

it.”  Thus  are  noble  men  daily  making  people  at  nominal  cost.  A  different 
sclf-sacrificps  on  the  altar  of  truth.  travelogue  is  given  every  evening  tak- 

They  are  paying  much  more  attention  ing  the  audience  to  the  Panama  Canal, 
to  Truth’s  altar,  and  less  to  her  altera-  Mexico,  Grand  Canyon  of  Arizona,  Yel- 
tion.  than  they  used  to.  lowstonc  Park,  also  cities  and  countries 

om  woru  .h.  .pi.r 

They  are  adopting  the  motto  “Heaven  many  other  futures.  This  is  the 
now,  to  be  sure  of  it,”  rather  than  the  third  year  of  the  Detroit  News  travel- 
older  one,  “Hell  now,  to  be  used  to  it”  cgues  for  its  readers  at  the  Light  Guard 
Who  knows  to  what  lengths  this  truth  Armory,  and  each  succeeding  year  has 
madness  may  not  go?  It  may  even  be-  seen  still  larger  crowds  turned  away  be- 
TOme  so  that  the  newsboy  will  walk  up  cause  the  immense  Armory  would  hold 
to  you  on  the  street  saying,  “Extra  __  ^ 

Plain  Dealer,  Leader,  News  or  Press. 

Meager  and  doubtful  details  of  an  un¬ 
substantial  rumor  of  a  probable  train 
wreck.”  instead  of  the  inevitable  “full 


THE  NEW  ORLEANS  ITEM 

As  Th«y  Told  It  to  Uncle  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item  . Rti.ftOl 

The  Daily  States..- . 3X.53a 

The  Times-Democrat  . 35,242 

The  Picayune  . 20,837 

That’s  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY, 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


States  Against  Fraud  Ads. 

.......  j  ,  ..  According  to  Harry  D.  RobWns, 

account”  which  is  the  modest  least  any  chairman  of  the  A.  A.  C.  A  Vigilance 

.ruth  c.™- 

paign  are  startling.  One  manufacturer  3R3*^st  fraudu^nt  advertising;  The 
of  a  certain  kind  of  cotton  goods  says,  bst  includes  New  York,  Oregon,  Mas- 
“Cotton  is  contaminated  every  time  it  sachusetts,  Ohio,  Minnesota.  Washing- 
is  touched.  Ours  is  handled  twenty-  ton.  North  Dakota,  Colorodo,  Pennsyl- 
one  times!”  Thus  may  advertis-  vania.  New  Jersey.  Nebraska.  Iowa,  In- 
ing  l^me  a  horrible  confession  and  a  diana,  Michigan,  Wisconsin.  There  are 
warning,  rather  than  an  allurement,  five  cities  which  possess  honest  advertis- 

lianfas  Editor  of ‘'toe  TrSim  K  ordinances:  Seattle.  Wash.;  Port- 

land.  Ore.:  Wichita  Kan  -  Ano--. 


Estate  Review,  was  electrocuted  for  con¬ 
cealing  a  part  of  his  circulation. 

Ethics  are  improving.  We  used  to 
differentiate  between  being  right  and  be¬ 
ing  President — now  we  believe  a  man 


land.  Ore.;  Wichita.  Kan.;  Los  Ano^e- 
les,  Cal. ;  North  Yakima,  Wash. 

The  Gayto.1  (Ind.)  Enterprise  has 
suspended  publication. 


THE  PirrSBURG 
PRESS 

M..  m.  Largest 

Dally  and  Sunday 

C1RC1JL.A.TION 
IN  PITTSBURG 

Foreign  Advertising  Representatives  ^ 
I.  A  KLEIN.  MetropoKtsn  Tower,  N.  Y.  | 
JOHN  GLASS,  Peoples  Gu  Bldg.,  Ghkago  j 


A  SPLENDID  RECORD 

During  September 

THE  EVENING  MAIL 

carried  882,852  lines  of  mdvertiBing,  lead¬ 
ing  the  Globe  by  54,866  lines;  the  Even¬ 
ing  Sun  by  90,467  lines;  the  Post  by 
99,894  lines. 

EVENING  MAIL  READERS  beUeva  in 
EVENING  MAIL  advertisers,  and  patron¬ 
ize  them  liberally. 


Picture  of 

The  Typical  American  Girl 

Selected  from  recent  photographs  submitted 
to  THE  NEW  YORK  TIMES  will  be 
published  in 

The  Times’s  Christmas  Edition 

Twenty-nine  photographs  of  girls  will  be 
chosen  for  rotogravure  reproduction  and 
from  these  will  be  taken  the  one  that  typifies 

The  Girl  of  To^ay 

Photographs  must  be  received  at  THE 
TIMES  office  by  Nov.  1. 


The  Biggest  Asset 

WITH 

The 

Pitbhsrgh  Post 

(.Every  Morning  and 
Sunday) 

is  the  approval  and  confidence  of  its  read¬ 
ers.  Every  copy  that  goet  into  the  homes 
of  its  thrifty  readers  is  a  guide  in  their 
buying  as  well  as  a  medium  of  clean  news. 

Sim  X.  8CXOU,  Oanaral  Xanager, 

CONE,  LORENZEN  &  WOODMAN, 
Foreign  Advertising  Representatives, 
NEW  YORK,  DETROIT,  CHICAGO. 


GET  THE  BEST  ALWAYS 


f ittfitrarg  Sifipatrl] 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallacs  G.  Brookx,  Horacb  M.  Ford, 

Brunswick  Bldg.,  People’s  Gas  Bldg., 

New  Yoik  Chicago 

H.  C  Rook, 

Real  Estate  Trust  Bldg.,  Philadelphia. 


PEORIA 

JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PAiD^®^  Circulation. 

H.  M.  PINDELU  Proprietor. 
CHARLES  H.  EDDY,  Representative. 


1  Madison  Avsnns, 


YORK. 
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big  deal  at  capital. 

(Continued  from  front  page.) 

to  both  the  McClure  Newspaper  Syndi¬ 
cate  and  the  vVashington  Herald. 

“During  the  last  year  and  a  half  the 
business  of  the  syndicate  has  increased 
over  200  per  cent,  and  is  increasing 
rapidly  from  week  to  week.  We  are 
jjutting  out  Sunday  comic  pages,  daily 
comic  strips  and  numerous  literary  fea¬ 
tures,  thus  taxing  our  present  facilities 
ill  the  stereotvoing  department  to  the 
limit.  We  find  an  increasing  demand 
tor  features  in  mat  form,  and  the  com¬ 
posing  room  of  the  Herald  will  be 
available  for  the  typesetting  of  page 
features  and  the  stereotyping  room  to 
augment  the  syndicate  stereotvoing 
room.  The  McClure  Newspaper  Syndi¬ 
cate  is  now  doing  business  with  250 
more  papers  than  when  I  obtained  the 
jiroperty  in  May,  1912,  and  new  papers 
are  being  nut  on  the  books  constantly. 

"We  plan  to  put  out  with  the  Sunday 
Herald  a  magazine  section — a  new  fea¬ 
ture  in  colors — which  will  not  be  ex¬ 
celled  by  any  other  in  this  country.  Be¬ 
sides  this,  we  are  planning  to  put  on  at 
the  Herald  a  comic  section  which  will 
be  superior  !,.>  anything  else  in  the  field 
and  which  is  now  being  used  by  the 
Buffalo  Courier,  the  largest  paper  in  the 
Slate  outside  of  New  York  City;  by 
the  Atlanta  Constitution,  the  largest 
paper  in  the  South ;  by  the  Indianapolis 
Star,  the  St.  Paul  Pioneer  Press,  the 
Milwaukee  Free  Press,  the  Boston 
Herald,  the  Boston  Post  and  other 
great  papers 

“Last  week,  before  returning  to  Lon¬ 
don,  Lord  Northcliffe,  England’s  great¬ 
est  journalist,  publicly  expressed  the 
opinion  that  the  daily  paper  will  take 
the  place  not  only  of  the  weekly  paper, 
but  of  the  monthly  magazine.  He  said 
that  already  many  of  the  dailies  here 
print  the  best  fiction  and  serials,  good 
articles  of  interest  and  educational 
value  on  all  variety  of  topics  which  are 
not  equaled  by  the  matter  published  in 
weekly  and  monthly  magazines  of  inter¬ 
est  to  the  general  public.  The  tend¬ 
ency  is  certainly  strong  in  that  direc¬ 
tion,  and  it  is  my  intention  that  the 
Herald,  daily  and  Sundav,  shall  be  a 
newspaper  which  will  be  carried  into 
the  I.ome  because  of  its  strong  feature 
n.atter.” 

C.  T.  Brainard,  the  new  president  of 
the  Washington  Herald  Co.,  began  his 
newspaper  work  in  Jolorado  in  1885  as 
a  reporter  cn  the  Rocky  Mountain 
News,  which  was  then  under  the  man¬ 
agement  of  Colonel  William  J.  Arkins. 
He  reported  the  mining  excitement  in 
Butte,  Mont.,  for  that  paper,  and  was 
later  connected  with  the  Hot  Springs 
Daily  News,  the  St.  Louis  Post-Dis¬ 
patch,  Chicago  Inter-Ocean  and  other 
papers. 

Mr.  Brainard  in  1895  worked  on  the 
Denver  Times,  again  on  the  Rocky 
-Mountain  News  and  also  on  the  Den¬ 
ver  Reoublican.  With  the  first  two 
papers  he  worked  in  both  the  business 
and  editorial  departments.  In  1897  he 
joined  the  staff  of  the  New  York 
World.  Later  he  was  on  the  Times, 
and  still  later  on  the  Mail  and  Express. 

For  a  number  of  years  after  this  he 
wrote  advertising  for  various  concerns, 
principally  the  book  advertising  of 
John  Wanamakcr,  and  later  became 
identified  with,  and  is  still  interested  in, 
the  C.  T.  Brainard  Publishing  Co.,  of 
Boston  and  New  York.  Mr.  Brainard 
in  the  last  few  years  has  also  been 
interested  in  Pearson’s  Magazine  and 
associated  with  the  Architectural  Rec¬ 
ord  Co.,  which  nublishes  Sweet’s  Cata¬ 
logue,  the  Architectural  Record  and 
Cuide,  the  Construction  Record,  the 
Construction  News  and  the  Contractor. 

Mr.  Brainard  is  a  graduate  of  Har¬ 
vard.  a  member  of  the  Harvard  Club, 
the  University  Club  of  Chicago  and 
other  clubs,  and  for  several  years  has 
been  a  member  of  numerous  New  York 
civic  associations. 

Mr.  Brainard  leaves  for  Washington 
on  Friday  of  this  week  with  new  ad¬ 
vertising  contracts  for  over  a  $1,000 
worth  of  new  business.  It  is  his  pur¬ 
pose  to  devote  most  of  his  time  and 
attention  for  the  next  three  or  four 


WhUe  The  Globe  Is  High  Class 
It  Is  Not  Exclusively  High  Class 

You  can  find  papers  that  are  too  high  class  to  be 
profitable — papers  that  circulate  exclusively  amongst  the 
people  who  delegate  most  of  their  buying  to  servants  and 
pay  very  little  attention  to  advertising. 

THE  GLOBE  avoids  this  extreme.  It  is  edited  to 
interest  that  great  middle  class  of  people  who  know  a  whole 
lot  and  want  to  know  a  whole  lot  more — the  kind  who  can 
afford  and  appreciate  the  good  things  of  life,  and  who  can 
discriminate  between  the  ultra  expensive  and  the  ultra  cheap. 

The  fact  that  THE  GLOBE  carries  the  largest  volume 
of  Fifth  Avenue  advertising  of  any  New  York  evening  paper 
is  proof  that  the  merchants  catering  to  the  best  trade  find 
it  the  best  paper  to  use. 

If  your  proposition  will  measure  up  to  THE  GLOBE’S 
standard  you  can  secure  profitable  exploitation  through  the 
advertising  columns  of  a  paper  whose  co-operation  is  a 
recognized  accommodation. 

And  you  can  get  the  guarantee  of  an  average  daily 
recognized  recommendation. 

In  New  York  It’s 


%Uht 


CST  NC.WSPAPEIU 


AND(U^j 

O’MARA  &  ORMSBEE 


Foreign  Advertising  Representatives 


Brunswick  Building 
NEW  YORK 

Circulation  (Net  Paid)  for  Year 
Ending  Sept.  30,  1913,  -  -  ■  . 

Circulation  ( Vet  Paid)  for  Month 
Ending  Sept.  30,  1913,  -  -  -  - 


Tribune  Building 
CHICAGO 


139,509 

156,318 


months  to  the  interest  of  the  property. 
He  will  not  make  any  changes  in  per¬ 
sonnel  for  at  least  three  months,  taking 
ample  time  to  get  in  touch  with  the 
local  situation.  Mr.  Codrington  will 
continue  as  managing  editor,  and  Mr. 
Cain  as  office  manager.  J.  C.  Wilber- 
ding  as  eastern  representative  and  A. 
R.  Keator  as  western  representative. 

It  is  stated  that  the  following  gentle¬ 
men  have  been  elected  to  membership 
in  the  board  of  directors,  succeeding  to 
the  vacancies  caused  by  a  transfer  of 
interest:  C.  T.  Brainard,  P.  C.  East- 
ment,  general  manager  of  the  McClure 
Newspaper  Syndicate;  Frank  Codring¬ 
ton,  managing  editor  of  the  Herald; 
James  W.  Slocum,  an  old  Harvard 
chum  of  Mr.  Brainard’s,  who  is  in  the 
cotton  business;  Paul  F.  Cain,  Frank 
R.  Morgeson,  and  Guy  T.  Viskiniski. 


OBITUARY  NOTES. 

William  J.  K.  Kenny,  president  of 
the  Securities  Advertising  Agency  and 
once  supervisor  of  the  New  York  City 
Record,  died  Tuesday  morning  at  his 
Freeport,  L.  I.,  home.  He  was  born  in 
1851,  when  a  boy  of  fourteen  he  obtained 
work  in  the  index  department  of  the 
Herald  and  in  1874  became  private 
secretary  to  James  Gordon  Bennett. 
Mr.  Kenny  was  with  the  Times  for  a 
number  of  years  and  later  became  news 
editor  of  the  Morning  Journal.  The 
following  year  he  joined  the  staff  of  the 
Press  as  city  editor.  He  was  actively 
interested  in  politics. 

James  H.  Clyde,  employed  for  more 
than  thirty  years  on  the  New  York 
World,  died  at  his  home  in  Brooklyn 
last  week.  He  was  seventy-two  years 
old. 

Harry  D.  Hunt,  formerly  owner  of 
the  North  Attleboro  (Mass.)  Chronicle, 
died  Oct.  4  in  that  city.  He  was  thirty- 
nine  years  of  age. 

Grenville  Marston  Black,  fifty- 
three  years  old,  publisher  and  owner  of 
the  Dry  Goods  Guide,  a  monthly  pub¬ 
lication,  died  at  his  home  in  Pelham, 
N.  Y.,  of  Bright’s  disease,  Wednesday. 
He  was  born  at  Charleston,  S.  C.,  and 
for  several  years  was  connected  with 
monthly  and  semi-monthly  publications 
in  this  city.  In  1898  he  organized  the 
Dry  Goods  Guide,  which  he  controlled 
at  the  time  of  his  death. 


Manual  for  Writers. 

“A  Manual  for  Writers,’’  is  the  title 
of  a  valuable  book  issued  by  the  Uni¬ 
versity  of  Chicago  Press  for  the  use 
of  those  who  contribute  to  the  newspa¬ 
per  and  magazine.  Its  authors  are 
John  Matthews  Manly,  head  of  the  de¬ 
partment  of  English  in  the  University  of 
Chicago,  and  John  Arthur  Pov/ell,  .»f 
the  University  of  Chicago  Press.  The 
book  aims  to  answer  the  practical  ques¬ 
tions  that  constantly  arise  in  the  pre¬ 
paration  of  manuscripts  for  the  printer, 
business  letters,  and  any  sort  of  compo¬ 
sition  where  correctness  of  form  is  an 
important  element.  The  chapter  on  let¬ 
terwriting  is  unique  and  of  especial 
value  in  its  practical  suggestions.  Pp. 
225,  12  mo.  Price.  $1.35. 

City  Editor  Killed  in  Train  Wreck. 

Ralph  Blydenburg,  city  editor  of  the 
Middletown  (Conn.)  Penny  Press,  was 
instantly  killed  Oct.  10,  when  a  New 
Haven  train  crashed  into  a  trolley  car 
on  a  grade  crossing  at  Westfield  Junc¬ 
tion,  Conn.  Mr.  Blydenburg  was  a 
well-known  correspondent  from  Mid¬ 
dletown  for  Boston  and  New  York. 
Ten  other  persons  were  seriously  in¬ 
jured  in  the  wreck. 


The  New  York  Press  is  awarding  a 
prize  of  $1  each  day  to  the  person  send¬ 
ing  the  best  written  want  ad.  W.  G. 
Bowdoin,  of  the  editorial  staff  of  the 
Musical  Courier  Extra,  won  one  of  last 
week’s  prizes. 

Leith,  N.  D. — Howard  Samaelson,  of 
Mapleton,  Minn.,  has  acquired  the  Index 
from  T.  J.  O’Connor,  who  retires. 

The  Amboy  (III.)  Journal  and  News 
have  been  consolidated. 


Panama  Canal  and  Flat  Globe. 

“Uncle  Sam’s  Panama  Canal  and 
World  History.’’  accompanying  the 
Panama  Canal  Flat  Globe,  has  just  been 
brought  out  by  the  World  Syndicate 
Co.,  of  New  York.  The  book,  which 
represents  the  work  of  Joseph  Bucklin 
Bishop,  secretary  of  the  Isthmian  Canal 
Commission,  and  Admiral  Robert  E. 
Peary,  is  illustrated  and  is  published  by 
John  Wanamaker.  The  idea  of  getting 
up  the  work  belongs  to  William  T. 
Blaine,  for  years  prominent  in  news¬ 
paper  work  both  here  and  in  Europe. 
The  work  is  strictly  up  to  date  and  is 
of  the  utmost  value  to  teachers,  stu¬ 
dents  and  business  men  who  want  to 
keep  posted  on  world  affairs. 

The  Tariff  on  Dry  Flong. 

Benjamin  Wood  calls  the  attention  of 
The  Editor  and  Publisher  to  an  error 
in  an  article  appearing  in  the  issue  of 
Oct.  11,  describing  the  effect  of  the  new 
tariff  bill  upon  the  press  and  printers’ 
supply  industries  of  this  country.  In  an 
interview  Mr.  Wood  was  made  to  say 
that  the  new  tariff  would  increase  the 
duty  on  dry  mats  10  per  cent.,  or  about 
.01  cent  per  matrice.  Mr.  Wood  said 
that  what  he  did  say  was  that  the  tariff 
would  be  reduced  about  10  per  cent.— 
not  increased — which  would  enable  the 
Wood-Flong  Co.  to  sell  dry  mats  at 
about  1  cent  each  cheaper. 


WOMEN  PRESS  WRITERS. 

(Continued  from  page  356.) 

A  keen  sense  of  fun  is  infinitely  more 
valuable  than  a  trick  of  maudlin  pathos. 
And  it’s  really  much  harder  to  make 
people  laugh  than  to  make  them  weep. 
The  newspaper  woman  who  is  subject¬ 
ively  humorous,  who  can  express  an 
amusing  situation  in  the  terms  of  her 
own  wit,  will  never  lack  readers. 

“Only  one  thing  she  may  not  do,  how¬ 
ever  successful.  Like  every  other  pro¬ 
ducer  of  ‘literature  in  a  hurry,’  she  may 
not  escape  the  impermanence  of  her  me¬ 
dium.  Yet,  after  all,  isn’t  the  true  test 
of  the  artist  the  willingness  to  work  for 
the  joy  of  the  working  and  the  good  of 
things  as  they  are?” 

If  the  foregoing  is  not  an  accurate 
insight  into  the  true  inwardness  of  the 
demands  made  by  dignified,  earnest 
newspaper  reporting  upon  news  gather¬ 
ers,  then  my  judgment  is  sadly  at  fault. 
I  at  least  know  that  her  following  such 
convictions  has  helped  to  win  for  Miss 
Marshall  her  success. 

Miss  Marshall’s  activity  has  not  been 
confined  to  newspaper  work.  That  she 
writes  good  poetry  is  attested  by  the 
fact  that  her  verses  have  been  published 
in  the  Smart  Set  and  other  magazines. 
In  1911  her  first  novel,  “The  Drift,”  a 
clever  problem  story,  was  nublished  by 
Appleton  &  Co.  She  is  a  Granite  State 
woman,  her  birthplace  being  Kingston, 
N.  H. 
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Hanff-Metzger,  95  Madison  avenue.  New 
\  ork  City,  will  place  the  advertising  account 
of  the  Southern  Railway  Co.,  of  Washington. 

D.  C.,  after  Nov.  1. 


Van  Cleve  Co.,  1T90  Broadway,  New  York 
City,  is  forwarding  ord  r  wish  a  few  large 
city  papers  for  the  United  States  Tire  Co.,  1790 
Broadway,  New  V'ork  City. 


they  are  placing  some  orders  with  some  West¬ 
ern  papers  for  Bromo-Lithia  Co.,  Philadelphia, 


Frank  Seaman,  116  West  Thirty-second  street. 
New  York  City,  is  handling  orders,  with  a  selected 
list  of  paiiers  in  fifteen  large  cities  for  Corneille 
David  &  Co.,  “Oxo  Bouillon  Cubes,”  9  North 
Moore  street.  New  York  City.  Also  is  placing 
a  few-  orders  with  a  selected  list  of  papers  for 
J.  Wiss  &  Sons,  “Wiss  Shears,”  Newark,  N.  J. 


Publications  examined  by  tbe  Association  of  American  Adeertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  Tarioos  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained^  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


^  Albert  Frank  &  Co.,  26  Beaver  street.  New 
V'ork  City,  it  is  reported,  will  shortly  place 
orders  for  the  Royal  Mail  Steam  Packet  Co., 
22  State  street.  New  York  City. 


E.  H.  Haven,  Fuller  b  lilding.  New  V'ork 
City,  is  handling  the  advertising  of  the  Robert 
(1.  Ingersoll  &  Bros.,  “Ingersoll  Watches,”  315 
Fourth  avenue.  New  York  City,  with  Canadian 
papers. 


National  Advertising  Agency,  32  West 
Twenty-fifth  street'.  New  York  City,  is  is.-suing 
orders  with  a  large  list  of  papers  for  Emer¬ 
gency  Laboratories,  “Poslam,”  82  West  Twenty- 
tifth  street.  New  York  City. 


_ ARIZONA. _ 

GAZETTE — Av.  Cir.  July  6,355....  Phoenix 


MONTANA. 

MINER  . Butte 


_  Ruthrauff  &  Ryan,  450  Fourth  avenue.  New 
V'ork  City,  will  shortly  place  orders  with  a  se¬ 
lected  list  of  papers  for  Nomordust  Chemical 
Co.,  1  Madison  avenue.  New  York  City. 


CALIFORNIA. 

ENTERPRISE  . Chico 


NEBRASKA 

FREIE  PRESSE  (Gr.  128,384). .. .Lincoln 


Wood,  Putnam  &  Wco-l,  111  Devonshire 
street,  Poston,  Mass.,  are  forwarding  3}4  in. 
d.  c.  1  t.  a.  w.  for  six  months  contracts  to  New 
York  State  papers  for  Ste  ihen  1.  I’artlett  Co.. 
“Bensdorp’s  Dutch  Cocoa,”  Boston,  M^ss. 


N.  W.  .Vyer  &  Son,  300  Chestnut  street, 
Philadelphia,  are  issuing  3  in.  22  t.  orders  to  a 
few  selected  papers  for  Dr.  J.  F.  True  &  Co., 
“True’s  Elixir,”  Auburn,  Mt.  They  are  also 
placing  orders  with  Canadian  papers  for  the 
Library  Bureau,  Albany  and  Pacific  streets, 
Cambridge,  Mass. 


Bates  .Advertising  Co.,  15  Spruce  street.  New 
V'ork  City,  is  placing  orders  with  a  few  large 
city  papers  for  the  Corporation  Trust  Co., 
New  York,  “Federal  Income  Tax  Law,”  New 
York  City. 


Ewing  &  Miles,  Fuller  building.  New  V'ork 
City,  are  forwarding  copy  to  some  Western 
papers  for  tllidden  V’arnish  Co.,  “Jap-a-lac,” 
Cleveland,  O. 


^  Georpe  Batten  Ca,  Fourth  .Avenue  building 
New  Vork  City,  is  making  10,000  1.  contracts 
with  a  selected  list  of  papers  for  Oakland 
Chemical  Co.,  “Dioxegen,”  98  F'ront  street. 
New  York  City. 


Doremus  &  Co.,  44  Broad  street.  New  York 
Citv,  are  issuing  orders  with  New  York  State. 
Ohio  and  Pennsylvania  papers  for  Southern 
Pacific  Steamship  Co.,  New  V'ork  City. 


Cheltenham  Advertising  Agency,  150  Fifth 
avenue.  New  York  City,  is  sending  out  adver¬ 
tising  for  Alex.  D.  Shaw  &  Co.,  “Black  and 
White  Whiskey,”  76  Broad  street.  New  V'ork 
City. 


Co-operative  Advertising  Co.,  Real  Estate 
Trust  building,  Philadelphia,  is  handling,  with 
a  large  list  of  papers,  the  advertising  for  Phil¬ 
adelphia  Bird  Food  Co.,  Philadelphia,  Pa. 


Clague  Agency,  Otis  building,  Chicago,  Ill., 
is  placing  orders  with  some  large  city  papers 
for  A.  W.  Shaw  &  Co.,  “Svstem,”  Wabash 
avenue  an-d  Madison  street,  Chicago. 


Frank  Kiernan  &  Co.,  150  Broadwaj%  New 
V'ork  City,  are  forwarding  orders  to  a  few  se¬ 
lected  papers  for  Pulmonol  Chemical  Co.,  “Pul- 
monol,”  173  Washington  street,  Brooklyn,  N.  V'. 

M.  V’olkmann  Advertising  .Agency,  5  Beck¬ 
man  street.  New  York  City,  is  reported  to  be 
lacing  orders  shortly  with  newspapers  for 
apo  Cresolene  Co.,  62  Cortlandt  street.  New 
York  City. 


Robert  M.  McMullen  Co.,  Cambridge  build¬ 
ing.  New  V'ork  City,  is  making  orders  with 
papers  in  Chicago,  New  York,  Philadelphia  and 
Providence  for  Crirdol  Co,,  1777  Broadway, 
New  V'ork  City. 


Tracy-Parry  Co.,  I.afayette  building,  Phila¬ 
delphia,  Pa.,  is  sending  out  .500  in.  contracts 
with  Pennsylvania  papers  for  Shane  Bros.  & 
Wilson,  “King  Midas  Flour,”  Philadelphia,  Pa. 


O.  A.  Marsh,  20  West  Thirty-fourth  street. 
New  York  City,  is  forwarding  to  some  New 
England,  New  York  State  and  Canadian  papers, 
on  trade  basis,  for  Murray  Hill  Hotel,  Park 
avenue  and  Fortieth  street.  New  V'ork  City. 


Morse  International  .Agency,  Fourth  avenue 
and  Thirteenth  street,  Ne  v  A  ork  City,  is  mak¬ 
ing  contracts  with  selected  Rst  of  papers  for 
Sperry  &  Hutchinson,  “Green  Trading  Stamps, 

2  West  Forty-fifth  street.  New  York  City.  Also 


New  Orleans  States 

Sw«ri  Ntt  Paid  Circalation  far  S  Hoaths 
Eadiag  October  4,  1913 

32.S322  DA.I  LY 

Per  P.  O.  Statement 

Carrier  circulation  averages  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  while  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  G  BECKWITH  SPECIAL  AGENCY 
Sole  ForeitB  RepreaenUtives 
New  York  Chkato  St.  Louis 


Rowland  .Advertising  .-Agency,  1790  Broad¬ 
way,  New  V'ork  City,  is  making  orders  with 
newspapers  in  cities  where  they  have  distribu¬ 
tion  for  Clarence  N.  Peacock  &  Co.,  “Ames 
Shock  Absorber,”  1790  Broadway,  New  York 
City,  an-d  1510  Michigan  avenue,  Chicago,  III. 


M.  J.  Berliner,  Corry,  Pa.,  is  placing  2  in. 
3  t.  orders  with  weekly  papers  for  Corry  Hide 
&  Fur  Co.,  Corry,  Pa. 


J.  Walter  Thompson  Co.,  New  V'ork  City,  is 
issuing  100  1.,  13  t.  to  newspapers  in  larger 
cities,  for  .Apollinaris  Agency. 


Blackman-Ross  Co.,  New  V'ork  City,  is  han¬ 
dling  on  trade  deals,  the  advertising  of  the 
Hotel  Gotham,  New  V'ork  City. 


R.  .A.  F'oley,  Philadelphia,  Pa.,  is  forwarding 
49  I.,  3  t.  to  Pacific  Coast  papers  for  William 
H.  Kuden. 


R.  M.  Seeds,  Indianapolis,  Ind.  is  putting  out 
schedules  on  contract  for  Pinex  Co. 

Nelson  Chesman  &  Co.,  Chattanooga,  Tenn., 
are  handling  5  in.,  1.56  t.  with  Mississippi  pa¬ 
iiers  for  Phil  P.  Cresap  Co.  St.  l^ouis.  Mo. 


Witt  K.  Cochran  .Advertising  Agency,  Boyce 
building,  Chicago,  III.,  is  placing  800  I.,  1  t. 
with  large  Sunday  papers  for  Mitchell  Lewis 
Motor  Co. 


Dunlap-Ward  .Advertising  Agency,  Hartford 
building,  Chicago,  111.,  is  making  10,000  1.,  1 
year  contracts  with  Pacific  Coast  papers  for 
Paige-Detroit  Co. 


Taylor-Critchfield  Co,  Brooks  building,  Chi¬ 
cago,  Ill.,  is  forw-arding  7,000  1.,  1  year  con¬ 
tracts  with  Northwestern  papers  for  Pinus 
Medical  Co.,  Los  .Angeles,  \_al. 


Bromfield  &  Field,  Inc.,  1780  Broadway,  New 
V’ork  City,  are  placing  the  advertising  of  the 
Overland  Limited  of  the  Union  Pacific  Rail¬ 
road  Co.  in  a  list  of  flat  publications. 


The  advertising  of  the  Globe-Wernicke  Co.’s 
branch  at  380  Broadw-ajr,  New  York  City,  is 
being  handled  by  the  Siegfried  Co.,  Inc.,  50 
Church  street.  New  York  City. 


The  Cramer-Krasselt  Co..  Milwaukee,  Wis., 
is  sending  orders  to  a  list  of  high-class  publica¬ 
tions  for  the  Canada  Land  &  Fruit  Co.,  Isle 
of  Pines. 


The  Cramer-Krasselt  Co.,  Milwaukee,  Wis. 
has  been  given  the  account  of  Colfax-Grand 
Mineral  Water.  This  w-ater,  though  well  known 
to  tourists  and  the  medical  profession,  has 
never  been  advertised. 


Orders  are  going  out  through  the  Cramer- 
Krasselt  Co.,  Milwaukee,  Wis.,  to  agricultural 
paiiers  for  the  advertising  of  Leavitt  Manu¬ 
facturing  Co. 


Orders  for  the  advertising  of  David  White 
are  going  to  a  large  list  of  foreign  language 
paners  through  the  Cramer-Krasselt  Co.,  Mil¬ 
waukee,  Wis. 


The  Cramer-Krasselt  Co.,  Milwaukee,  Wis., 
has  added  a  list  of  agricultural  papers  to  the 
media  carrying  the  advertising  of  the  North¬ 
western  School  for  Stammerers. 


.After  a  lapse  of  three  years,  the  advertising 
of  Sugarota  Feeds  is  apnearing  in  the  farm 
papers.  The  business  is  being  nlaced  by  the 
Cramer-Krasselt  Co.,  Milwaukee,  Wis. 


J.  W’alter  Thompson  Co.  44  East  Tw-enty- 
Ihird  street.  New  V'ork  City,  is  placing  adver¬ 
tising  for  William  Carter  Co.,  Underwear, 
Needham  Heights,  Mass. 


Metropolitan  Advertising  Co.,  6  Wall  street. 
New-  V'ork  City,  is  making  contracts  with  a  few 
selected  palters  for  the  Citizens  Central  Bank 
cf  New-  York,  320  Broadway,  New  V'ork  City. 


F.  P,  Shumw-ay  Co.,  373  Washington  street, 
Boston,  Mass.,  will  make  up  a  list  of  weeklies 
and  farm  papers  earlv  in  November  for  Amer¬ 
ican  .Agricultural  Chemical  Co.,  2  Rector 
street.  New  York  City. 


The  Watoga  (Ill.)  Herald  has 
changed  its  name  to  the  Visitor. 


The  Cinchinati  American  Publishing 
Co.  has  reduced  its  capital  from  $150,- 
000  to  $75,000. 


RECORD . 2 . Lm  Angele* 


TRIBUNE  . Lo.  Angelea 

To  cover  Los  Angeles,  you  must  use 
The  Tribune,  Los  Angeles’ 

Fastest  Growing  Paper. 


INDEPENDENT  . Santa  Barbara 


BULLETIN  . San  Francisco 


RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

GEORGIA. 

ATLANTA  JOURNAL(Cir.54989)  Atlanta 


NEW  JERSEY. 

PREISS  . Asbury  Paik 

JOURNAL  . Elizabei!, 

COURIER-NEWS  . Plainfield 

NEW  YORK. 

KNICKERBOCKER  PRESS . Albany 

BUFFALO  EVENING  NEWS. . .  .Butfalo 
BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL . . New  York 

STANDARD  PRESS.... . Troy 


CONSTITUTION 


Atlanta  OHIO. 


CHRONICLE  . Augusta  PLAIN  DEALER . Geveland 

_  Circulation  for  Sept..  1913. 

LEDGER  . Columbus  Daily  .  120.276 

_  _  Sunday  .  145.855 


ILUNOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD  . Joliet 

NEWS .  Joliet 

HERALD-TRANSCRIPT  . Peoria 

JOURNAL . Peoria 

STAR  (Circulation  21,589) . Peoria 

INDIANA. 

THE  AVE  MARIA . Notre  Dame 


VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES . . aester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH  . Pittsburgh 

PREISS  . Pittsburgh 

GERMAN  CAZETTE... ....  Philadelphia 

TIMES-LEADER . . .  .Wilkes-Barre 

GAZETTE . York 


SOUTH  CAROLINA. 


IOWA. 

REGISTER  &  LEADER . Des  Moiaes 

THE  TIMES-JOURNAL . Dubuque 


DAILY  MAIL . Andersoa 

THE  STATE . Columbia 

(Sworn  Cir.  June.  1913.  D.  21.733;  S.  2 1.960) 


KANSAS 


TENNESSEE. 


CAPITAL 


.Topeka 


KENTUCKY. 


COURIER-JOURNAL . LouisTille 

TIMES  . LouisraU 


LOUISIANA. 


DAILY  STATES . New  Orleans 

ITEM  . New  Orleans 

TIMES-DEMOCRAT . New  Orleans 


NEWS-SCIMITAR  . Memphis 

BANNER  . Nashville 

TEXAS. 

STAR-TELEGRAM  .....^TPort  Worth 

Sworniurculation  over  2S.000  daily.  Only  daily  in 
Fort  Worth  that  pemilt^  1912  examination  by 
Association  of  American  Advertisers. 

CHRONICLE . Houstoa 


The  Chronicle  guarantees  a  circulation  of  35.- 
000  daily  and  42,000  Sunday.  Increase  in 
advertising  rates  effective  January  I,  1913. 

WASHINGTON. 


MARYLAND. 


THE  SUN.. . . . Baltimore 

has  a  combined  net  paid  circulation  of 
127,000  copies  daily,  80,000  of  which 
are  served  in  Baltimore  homes. 


MICHIGAN. 

PATRIOT  (Morning) . .Jackson 

Daily  (Except  Monday) 

Avarnga,  Year  of  1912 
Dmily .  Sunday .  11.629 


MINNESOTA. 


TRIBUNE!.  Mom.  6  Eve . Minneapolis 

MISSOURI. 


POST-DISPATCH  . St  Lads 


POST-INTELLIGENCER  . Seattle 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 


CANADA. 

BRITISH  COLUMBIA. 


WORLD  . V  tncouvet 

ONTARIO. 

FRE!^  PRESS ... . .  7.  .7.^7^^ . . .  .London 

_ QUEBEC. _ _ 

LA  PATRIE . Montreri 


LA  PRESSE  Ave.Cir.(erl9l2. 1 14371  Montreal 
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ad  field  personals. 

L.  A  Hornstein,  advertising  manager 
of  tii<-  Mergenthaler  Linotype  Co.,  sailed 
last  week  for  Bermuda  and  Cuba.  He 
will  arrive  in  New  Orleans  in  time  to 
attcnil  the  big  Cost  Congress. 

It  is  announced  that  L.  J.  Griffith  has 
lett  tiie  E.  P.  Remington  Agency,  of 
Buffalo.  Contracts  are  being  looked 
after  personallv  by  Carl  J.  Balliett. 

Tlu'inas  H.  Moore,  formerly  adver¬ 
tising  manager  of  John  Wanamaker’s 
and  cither  large  concerns,  has  joined  the 
forces  of  the  Brooklyn  Eagle  as  adver¬ 
tising  expert. 

I'rban  E.  Dice,  formerly  advertising 
manager  of  the  Pittsburgh  Chronicle- 
Telegraph,  has  been  appointed  foreign 
advertising  manager  of  the  Chronicle- 
Telegraph  and  the  Gazette-Times  of 
that  city. 

Carl  G.  Eddy,  formerly  ot  the  Oma¬ 
ha  (Neb.)  World-Herald,  is  now  the 
advertising  manager  of  the  Nebraskan, 
at  Omaha. 

(i.  P.  Talbott  has  been  appointed  ad¬ 
vertising  manager  of  the  Augusta  (Ga.) 
Chronicle,  succeeding  J.  Bernard  Lyon, 
who  recently  oined  the  Birmineham 
Ledger  staff.  Mr.  Talbott  was  formerly 
on  the  Savannah  Press. 

W  illiam  C.  Freeman,  advertising  man¬ 
ager  of  the  New  York  Tribune,  was  a 
speaker  before  the  Utica  (N.  Y.)  Ad 
Club  on  Wednesday. 

E.  Stewart  Webb  has  resigned  as  ad¬ 
vertising  manager  of  the  New  York 
Press.  Business  Manager  Charles  M. 
Morgan  has  taken  over  his  duties  as 
well. 

Byron  W.  Urr,  who  recently  resigned 
as  jiromotion  manager  of  the  Pittsburgh 
Post  and  Sun,  has  joined  the  publicity 
department  of  the  New  York  Globe. 

.\at  M.  Olds,  formerly  advertising 
manager  of  the  Stein- Bloch  Co.,  Roches¬ 
ter,  N.  Y.,  is  now  in  charge  of  the  pub¬ 
licity  for  Marcus  M.  Marks,  F'usion  caii- 
didate  for  Manhattan  Borough  Presi¬ 
dent. 

Robert  Johnson  has  joined  the  staff  of 
the  J.  C.  McMichael  Agency  at  Atlanta, 

(ja. 

Henry  11.  Creske  is  the  new  advertis¬ 
ing  manager  of  H.  Black  &  Co.,  manu¬ 
facturers  of  Wooltex,  Cleveland,  O. 

Birmingham  New*  Going  Ahead. 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  (Ala.)  News,  is  receiving 
congratulations  from  his  friends  in  the 
advertising  field  on  the  splendid  increase 
in  circulation  shown  by  the  News  in  its 
October  statement  to  the  Government. 
The  daily  average  for  six  months  in¬ 
creased  from  30,377  to  34,845.  The  Sun¬ 
day  average  for  six  months  increased 
from  28,165  to  34,289.  The  average  for 
Sejitember,  as  compared  with  March  of 
this  year  shows  that  the  daily  gain  from 
^1,192  copies  to  36,488,  and  the  Sunday 
increased  from  33,3.34  to  35,229.  The 
paper  is  represented  in  the  Eastern  and 
Western  fields  by  Kelly-Smith  Co.,  220 
Pifth  avenue.  New  York,  and  Lytton 
building,  Chicago. 

Daily  Ad  Men  to  Dine. 

I  he  Daily  Ad  Men’s  Club  will  hold 
its  first  annu;.!  dinner  of  the  season  at 
the  Martinique  Hotel,  Thursday  even¬ 
ing,  Oct.  30.  The  speakers  will  be  John 
Pnrroy  Mitchel,  Cilarence  J.  Shearn, 
Ji>seph  H.  Appel  and  F.  Irving  Fletch¬ 
er.  A  musical  program  will  also  be 
presented.  Tbe  dinner  committee  con¬ 
sists  of  Martin  C.  Ready,  New  York 
American,  chairman  of  Dinner  Com¬ 
mittee;  Einar  O.  Petersen,  O’Flaherty’s 
Suburban  list,  secretary;  Wm.  J.  Cromp¬ 
ton,  Journal  of  Commerce;  Wm.  Bar¬ 
ret,  Brooklyn  Times;  Claude  R.  Abele, 
New  York  American;  R.  B.  Adams, 
New  York  World, 


Ad  Men  in  Golf  Tournament. 

In  their  last  tournament  of  the  sea¬ 
son  the  members  of  the  Metropolitan 
Advertisers’  Golf  Association  turned  out 
fifty-eight  strong  over  the  links  of  the 
Knollwood  Country  Club  last  week.  The 
gross  award  in  Class  A  went  to  W.  E. 
Conklyn  and  F.  Keith  Evans  with  a 
card  of  67 — 2 — 65,  while  J.  J.  Hazen 
and  E.  F.  Palmer  won  the  net  with 
68 — 3 — 65.  In  Class  B  the  gross  award 
went  to  W.  E.  Bunnell  and  W.  W. 
Manning,  their  card  reading  73 — 5 — 68. 

F.  W.  Nye  and  H.  E.  Porter  won  the 
first  net  with  78 — 6—72.  In  the  evening 
the  association  had  its  annual  dinner, 
when  the  following  officers  were  elected : 
President,  John  C.  Cook;  vice-president, 

J.  A.  Appel;  secretary,  Walter  Kimball; 
treasurer,  O.  B.  Merrill. 

McKinney  Speaks  at  Duluth. 

One  of  the  speakers  at  the  last  meet¬ 
ing  of  the  Duluth  (Minn.)  .\d  Club 
was  R.  H.  McKinney,  of  New  York,  the 
Eastern  representative  of  the  Duluth 
News-Tribune.  He  spoke  for  half  an 
hour  on  the  interlinking  of  local  and 
national  advertising.  Mr.  McKinney 
said  that  the  growth  of  newspaper  ad¬ 
vertising  during  the  past  few  years  had 
been  remarkable,  due  to  the  increased 
appreciation  of  the  intimate  message 
bearing  qualities  of  these  daily  visitors. 
The  retailers,  he  explained,  are  realizing 
now,  as  never  before,  how  important  it 
is  for  them  to  co-operate  with  the  man¬ 
ufacturers  in  their  advertising  cam¬ 
paigns. 

LIVE  AD  CLUB  NEWS. 

“Watch  for  the  small  opportunities. 
Use  lots  of  little  ideas.  Dig  for  the 
new  angles  on  your  proposition,”  said 
Manly  M.  Gillam  at  the  dinner  of  the 
New  York  League  of  .Advertising 
Women  Tuesday.  “The  trouble  with 
many  advertising  men  and  women  is 
that  they  are  eternally  on  the  lookout 
for  some  colossal,  brilliant  idea  that 
will  revolutionize  a  business  or  an  in¬ 
dustry,  in  the  meantime  passing  by  many 
excellent  smaller  ideas.”  Mr.  Gillam 
was  the  speaker  of  the  evening  at  the 
first  dinner  of  the  year  of  the  League, 
and  responded  to  a  generous  volley  of 
questions  from  advertising  women  pres¬ 
ent.  This  was  also  the  first  dinner  un¬ 
der  the  regime  of  the  new  president. 
Miss  Ida  Clarke,  of  Scott  &  Bowne. 
Among  others  present  were :  Miss  J.  J. 
Martin,  of  Soerry  &  Hutchinson ;  Mrs. 
M.  M.  Gillam;  Miss  Flack,  of  Wana¬ 
maker’s"  Mrs.  A.  O.  Miller,  of  Vani- 
tabs  Co.;  Miss  A.  R.  Rosenblatt,  of  the 
Business  Bourse;  Mrs.  I.  O.  Shaw,  of 
Cupnles  &  Leon ;  Miss  Chew,  of  the  De¬ 
lineator,  and  Miss  M.  Graswinckel,  of 
Mailorder  Copy  Service. 

Methods  for  placing  advertising  in 
New  Orleans  on  a  higher  plane  and 
the  doing  away  with  that  kind  of  ad¬ 
vertising  embodying  fake  claims  or 
reading  matter  was  the  most  important 
subject  discussed  at  the  meeting  of  the 
New  Orleans  .Ad  Club  last  week  I.  R. 
Jacobs,  president  of  the  club  said  he 
was  glad  to  notice  that  the  Item  had 
inaugurated  a  clean-up  of  its  advertis¬ 
ing  columns.  D.  D.  Moore,  managing 
editor  of  the  Times-Democrat.  wel¬ 
comed  the  Item  into  the  “fold”  after 
representatives  of  the  latter  paper  had 
pledged  their  intention  for  the  future. 
Mr.  Moore  briefly  reviewed  the  circum¬ 
stances  which  caused  the  Tirnes-Denrr)- 
crat  to  be  the  pioneer  in  the  local  field 
as  a  champion  of  clean  truthful  adver¬ 
tising. 

At  the  weekly  luncheon  of  the  To¬ 
ledo  (O.)  Ad  Club,  Harrv  T.  Irwin, 
city  passenger  agent  for  the  Pennsyl¬ 
vania  lines,  addressed  the  members  on 
methods  and  values  of  advertising.  Af¬ 
ter  Mr.  Irwin’s  remarks  a  large  num¬ 
ber  of  those  present  held  a  general  dis¬ 
cussion  on  advertising,  covering  the  sub- 
iect  in  a  general  way.  and  advancing 
many  new  and  valuable  ideas. 

“Birmingham-Made  Goods”  w'as  the 
subject  of  the  address  by  President  W. 
P.  G.  Harding  of  the  Chamber  of  Com- 
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merce,  at  the  weekly  luncheon  of  the 
Birmingham  Ad  Club.  The  manufac- 
turer.s  of  that  city  are  being  lined  up  for 
the  Home  Products  Exposition  to  be 
held  next  month  under  the  auspices  of 
the  club. 

George  L.  Mitchell  gave  an  interesting 
address  on  advertising  before  the  Wal¬ 
nut  Street  Business  .Association  of 
Philadelphia  last  week.  Mr.  Mitchell 
urged  upon  the  business  men  to  adopt 
as  their  motto  in  advertising  “Patience 
and  Persistence.’”  He  said  the  average 
advertiser  after  having  decided  to 
spend  some  money  in  newspaper  pub¬ 
licity  tries  to  see  how  little  he  can  spend. 
The  proper  thing  to  do  is  to  decide  how 
much  he  can  consistently  spend  and 
then  spend  it  judiciously.  The  meeting 
was  presided  over  by  William  Massey 
Blackburn. 

Harold  Janss  delivered  an  address  be¬ 
fore  the  members  of  the  Los  Angeles 
Advertising  Club  last  week.  The  speak¬ 
er  discussed  the  question  of  “Fixing  the 
■Advertising  Appropriation.”  He  said 
that  great  care  was  necessary  in  outlin¬ 
ing  an  advertising  campaign  and  that 
the  head  of  the  firm,  the  members  of 
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the  advertising  department,  the  salemen 
must  co-operate  in  planning  the  cam¬ 
paign.  1.  Bernstein,  general  manager  of 
the  Universal  Film  Company,  talked  on 
“Reel  Advertising.” 


More  than  a  hundred  members  and 
guests  of  the  Syracuse  (N.  Y.)  Adver¬ 
tising  Men’s  Club  heard  an  address  lasJ 
week  by  C.  F.  Bennett  of  Chicago,  city 
planning  expert  on  “Planning  a  Greater 
City.” 

The  weekly  meeting  of  the  Lynchburg 
(Va.)  Ad  Men’s  Club  on  Tuesday  was 
taken  up  with  the  following  program 
of  speakers :  “Relationship  Between 
Window  and  Newspaper  Advertising,” 
by  J.  H.  Farrar;  “The  Social  Service 
of  Advertising”  by  Giles  H.  Miller; 
“The  Neces.'ity  and  Possibilities  of  a 
Club  Room,”  by  R.  C.  Williams.  Presi¬ 
dent  Harvey  appointed  the  following 
new  committees :  Club  Room — R.  C 
Williams,  Sidney  S.  Hirsh,  John  Victor; 
Program — E.  H.  Crutchfield,  Giles  H. 
Miller.  James  G.  Abbe;  Membership — 
John  W.  Woodson,  J.  R.  Clark,  G.  E. 
Caskie,  Jr.;  Press — J.  T.  Baber,  W.  E. 
Thornton,  J.  M.  Dulaney. 
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e  Mississippi  Valley 


October  10th,  1913( 


Mr.  BenJ.  Wooa, 

The  Aut  oplat  e  C  ompany , 
Hew  York  City. 


Dear  Mr.  Wood;- 


The  Semi -Aut opiate  is  a  time  saver 


par  excellence. 


Three  minutes  after  "Strike  three" 
was  called  in  the  last  inning  of  the  World’s  Series 
games  our  Goss  press,  sextuple,  had  been  double  plated 
and  was  turning  over. 

The  result;  We  had  no  competition, 
only  tv/o  followers,  in  the  Final  Results  and  Box  Score 
editions  of  The  New  St.  Louis  Star’s  sporting  green 
sheets. 


But  this  is  really  an  old  story  with 
us.  We  have  been  doing  this  ever  since  v/e  began  using 
the  Semi -Aut opiate. 

The  Semi -Aut opiate  reduced  our  payroll 
by  eliminating  two  men. 


Cordially, 

Editor  Director 
The  New  St.  Louis  Star. 


THE  SEMI- AUTOPLATE 


